Preaching for discipleship in an emerging postmodern culture by Clines, Paul D.
	  Asbury Theological Seminary   
205 North Lexington Avenue 800.2ASBURY	  
Wilmore, Kentucky 40390 asburyseminary.edu 	  
 
 
This material has been provided by Asbury Theological Seminary in good faith of 
following ethical procedures in its production and end use. 
 
The Copyright law of the united States (title 17, United States code) governs the 
making of photocopies or other reproductions of copyright material.  Under certain 
condition specified in the law, libraries and archives are authorized to finish a 
photocopy or other reproduction.  One of these specific conditions is that the 
photocopy or reproduction is not to be “used for any purpose other than private 
study, scholarship, or research.”  If a user makes a request for, or later uses, a 
photocopy or reproduction for purposes in excess of “fair use,” that user may be 
liable for copyright infringement.  This institution reserves the right to refuse to 
accept a copying order if, in its judgment, fulfillment of the order would involve 
violation of copyright law. 
 
By using this material, you are consenting to abide by this copyright policy.  
Any duplication, reproduction, or modification of this material without 
express written consent from Asbury Theological Seminary and/or the 
original publisher is prohibited. 
 
 
Contact 
B.L. Fisher Library 
Asbury Theological Seminary 
204 N. Lexington Ave. 
Wilmore, KY 40390 
 
B.L. Fisher Library’s Digital Content 
place.asburyseminary.edu 
 
 
ABSTRACT
Preaching for Discipleship in an Emerging Postmodern Context
by
Paul D. Clines
The purpose of this study is to develop a model of preaching for
discipleship and evaluate its effectiveness in encouraging discipleship in the lives
of Christians in a postmodern context. The model was developed from a survey
of relevant literature in the fields of preaching, communication, persuasion,
transfer learning, and postmodernism.
The study took place at Parkway United Methodist Church, a new church
reaching families in the suburbs southwest of Houston, Texas. Nineteen people
participated in the study by completing a series of pretest questionnaires. The
questionnaires sought to determine to what extent they demonstrated the
charactehstics of a postmodern person, a baseline for determining their spiritual
well-being, and the extent to which they were engaged in specific spihtual habits.
Each participant then listened to a five-week sermon series on developing
spiritual habits, each sermon speaking to a different habit (prayer, Bible study,
giving, outreach, and ministry). Each week of the sermon series every attendee
at Parkway UMC was encouraged to complete a brief questionnaire seeking to
determine to what extent they felt the sermon that week fit the model for
preaching to encourage discipleship.
Three weeks and eight weeks after the sermon series the participants
were again tested to determine if there was any change in their spiritual well
being and if they showed any measurable increase in the spiritual habits covered
in the sermons.
The questionnaires indicated 1) the participants demonstrated a mixture of
modern and postmodern characteristics; 2) there was not a significant increase in
spiritual well being as measured by the Spiritual Well-Being scale; 3) the
participants did demonstrate a measurable increase in participation of the habits
preached about in the sermon series; and 4) the attendees at Parkway UMC
agreed that the sermons in the series fit the model for preaching for discipleship.
The major findings of the study include the following observations:
Postmodern characteristics are not limited to a specific age group, but can
be demonstrated across a spectrum of ages.
Factors that are important when preaching for discipleship among people
with postmodern characteristics are: the preacher is credible, the sermon is
biblical, the sermon is experiential, the sermon is relevant, the sermon is simple,
and the sermon is practical.
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CHAPTER 1
Overview of the Study
The Problem and Its Setting
First United Methodist Church in Houston, Texas is a large church
that has been situated in downtown Houston for 160 years. For the bulk of
those 160 years the Sunday morning service has remained essentially the
same. It is the same worship format one would find in any traditional United
Methodist church anywhere in America. I served First Church as an
associate pastor for four years from 1991 until 1995. While there, I
witnessed the gradual aging of the membership. This in itself was natural,
but unfortunately the church at that time was not attracting younger
members. I was in my early thirties and tried in vain to recmit people my
age to our church and became frustrated as they shied away from
meaningful participation. Often they would remark about the formalism of
the church or the lack of other people their age.
Many of the people in this generation have some church
background but have found the church experience to be increasingly
irrelevant and the message unintelligible. This younger generation of
people, those bom between 1961 and 1981, often perceive church to be an
outdated holdover from past generations. They typify the postmodem
philosophy of life, a life characterized by skepticism of any perspective that
claims absolute authority for any particular viewpoint. Postmodem
characteristics may be found in people of all ages, but those born between
1961 and 1981, the so-called baby buster generation (Howe and Strauss
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12), most distinctly embody the characteristics of postmodernism. My
frustration at not being able to attract them into the church evoked the
questions, "How will the church speak to an entire society that is rapidly
moving beyond modernity? How will we evangelize? How will we disciple
new Christians to spiritual maturity? How will we raise new leaders in the
church?" My project seeks to answer one part of these questions.
While so-called busters most closely embody the characteristics of a
postmodern person, the influence of postmodernism is not limited to any
one group of people. Postmodernism is an emerging philosophy of life that
permeates all of society despite a person's age or background. We are
living in the changing of the ages, a time when the modem philosophy of
life is giving way to a postmodern philosophy of life. The characteristics of
postmodernism can be seen in anyone who is influenced by culture. The
message of postmodemism is carried through every possible means of
communication, especially the media, advertising, and the internet.
Because of its pervasiveness, the church today must not only acknowledge
the existence of postmodemism but also address the consequences of
living in an era of incredible change.
In this project, I studied how the pastor preaches in an emerging
postmodem context in order to bring about life change. My task was to
answer the question, "How do we preach to people who think, perceive,
and react to infonnation differently from previous generations, and who
often begin with a bias against traditional church?"
This question has taken on new relevance in my current pastoral
setting. I am privileged to begin a new United Methodist congregation in
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This question has taken on new relevance in my current pastoral
setting. I am privileged to begin a new United Methodist congregation in the
suburbs of Houston, Texas. This new church, Parkway United Methodist
Church, was started as a church culturally-relevant to unchurched seekers,
inviting them to a living and dynamic relationship with God, and growing
them into devoted followers of Jesus Christ. In the first two years of
ministry, Parkway has succeeded in targeting and attracting young families
with little active church history.
One of the serious struggles in the early years of this church has
been achieving a balance of mature believers and unchurched seekers.
Therefore, the problem this study is focusing on, preaching for discipleship
among postmodern believers, is one that I am deeply immersed in and
concerned about. It is also one that every pastor who desires to be relevant
in the coming millennium will encounter.
The Need for this Study
The critical issue for this study is the question; How do we preach to
encourage discipleship to a postmodern audience? Two essential premises
underlie this question: our culture is in the midst of a shift from modernity to
postmodernity and preaching to encourage discipleship is an often
neglected need in many pulpits.
Craig Kennet Miller writes that "sometime in the late 1960's the
modern era died. We are not so certain of the exact time, but we do know
why: The underlying belief system of the modern era had lost its credibility."
(Miller 11).
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Modernist culture first gained expression in the Renaissance with its
emphasis on human life as the focal point of reality. This was built on in the
1700s during the Enlightenment.
Enlightenment thought stressed the autonomous nature of the
individual and his/her ability to understand life and the world through the use
of the scientific method and rational thinking. The pehod of time known as
the Industrial Revolution carried this idea further by providing the tools and
structures to shape the modernistic worldview (Gelder 413).
Since the turn of the twentieth century in 1901, the Western world
has operated on the modern notion that through the application of scientific
reasoning, humanity was guaranteed unlimited, unending progress (Miller
11). The postmodern perspective, born out of the unrest of the 1960's, is
one that challenges every tenet of the modern era, the underlying moral
values, the principles and worldviews that drive business and industry, the
technology, and the sociopolitical and religious structures of the world of
modernism (16). J.F. Lyotard in The Postmodern Condition states, "We
have entered the postmodern age with the shift to a post-industrial order,
and have lost the meaning, the meta-narratives, of our existence. We now
live with a plurality of language games as the alternative and have shifted
from universalism to localism as our point of focus. The postmodern is
really a mood or state of mind of how we live in the present condition of
fragmentation and pluralism" (Lyotard xxiv).
Stephen Reid reflects on what this means to the church when he
says, "There is no escape from the fact that Christianity is one of the great
metanarratives greeted with suspicion and even incredulity by
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thoroughgoing postmodems" (6). The question we must now ask is how do
preachers speak in the context of a culture that has rejected tmth claims
and the rationalistic and prepositional logics of argumentation that have
served preachers for centuries as the basis of semnon invention and
an"angement.
Postmodernism is most often linked to Generation X, or baby
busters, those bom between 1961 and 1981. While this generation most
typifies the postmodem perspective, postmodernism's influence transcends
generations. Its effect is felt throughout the culture as Hollywood, Wall
Street, and Madison Avenue all seek to cater and influence those who
reflect a postmodern woridview. The postmodernist perspective is as
noticeable on television as anywhere. For example, Sprite rocketed from
being the seventh to fourth best-selling soft drink when it spoke to the
skepticism and rejection of universal trends by changing its jingle from "I
Like the Sprite in You" to "Image is nothing. Thirst is everything. Obey your
thirst." With television being such a pervasive influence, it is difficult to
relegate postmodemism to one segment of society. If the church is going
to speak intelligently to a culture in the midst of a shift from modernity to
postmodernity, pastors must understand how to communicate and how
people in an emerging age are encouraged to lead a life that reflects the
image of Christ. With the great commission to "Go and make disciples of
all nations..." (Matthew 28: 19) as our mandate from Jesus Christ, it is
essential for the church to consider the most effective and faithful means to
that end in the midst of a transition from modernism to postmodemism.
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The task of making disciples is an often overlooked and neglected
arena for the church in general and preaching specifically. Numerous
resources are available on preaching, even books that speak to preaching
in a postmodem world. Books on preaching for discipleship, often called
behavioral preaching, are rare. Books that speak to behavioral preaching
among postmodem believers are, for the greatest part, absent. Almost
without exception, available books focus primarily on the communication
dynamics of preaching yet often neglect the idea of an overarching purpose
in the sermon. If the authors do communicate a purpose, it is likely to
preach biblical, narrative, topical, or evangelical sermons. While it is tnje
that most of the preaching in churches today is preaching for believers, far
too often the goal of the semnon is to inform and not to call for changed
lives. Informative preaching is necessary, but the absence of preaching
that calls for changed lives will result in listeners leaving Sunday after
Sunday inspired, smarter, and unchanged. Preaching with the goal of life
change, or behavioral preaching, will challenge new believers to grow into
devoted followers of Jesus Christ who impact other's lives for eternity.
In this chapter I will demonstrate the critical need for behavioral
preaching. In Chapter 2 I will review some of the best thinking in various
fields related to preaching, communication, learning, and postmodemism to
develop a useful model for this kind of preaching. In Chapter 3, 1 show how
I used this model in a congregation. In Chapter 4 I will describe the results
of the tests and in Chapter 5 I will demonstrate the implications and
applications of the study.
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The Need for Preaching to Encourage Discipleship
Dallas Willard writes, "The church must take the need for human
transformation as seriously as do modem revolutionary movements. The
modern negative critique of Christianity arose in the first place because the
church was not faithful to its own message -- it failed to take human
transformation seriously as a real, practical issue to be dealt with in realistic
terms" (ix).
An abundance of information is available for pastors who desire to
grow large churches. Someone with an entrepreneurial spirit, a mind for
administration, and an ability to effectively communicate can build a large,
busy church. On the other hand, only the Spirit of Christ can transform
human beings into his disciples who impact the worid. Until we build
churches that are praying for, encouraging, and striving for the
transformation that can only take place by the power of the Spirit of God,
the church in America will remain impotent at best.
Churches must rethink their purpose. In the New Testament the
church never existed to serve itself but to transform the worid by being
disciples of Jesus Christ empowered by the Holy Spirit. Jesus' commands
to love (Matthew 22:37-38), to live a life of holiness (Matthew 5:20), and to
reach the worid (Matthew 28:19-20) were the essential tasks of the eariy
church. Those eariy followers' commitment to being like Jesus resulted in a
church of power that to transformed their worid. (Acts 2:43-47) Today the
church must consider again the all-important task of encouraging believers
to become like Jesus, to live Spirit-transformed lives that will demonstrate
God's love to a worid without hope.
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Churches need a coherent strategy for building disciples. While the
church has at its disposal many avenues to encourage discipleship
including small groups, Sunday school classes, seminars, one-on-one
mentoring, and personal study, preaching also must play a critical part.
Preaching for discipleship is an essential and often overiooked piece of a
church's discipleship strategy. Yet of all the avenues available, preaching
is the one common denominator to which every attendee at a church is
exposed. In many ways the pulpit steers the church. From the pulpit a
preacher can articulate the vision of a church of devoted followers of Christ.
Biblical preaching that encourages discipleship will communicate to leaders,
members, and guests that the church is serious about challenging,
encouraging, and demonstrating what it means to become like Jesus.
The Irrelevancy of the Church In the Postmodem Age
The need for preaching that encourages discipleship is particularly
tme in an age when the church has become irrelevant. In previous
generations churches could count on denominational loyalty to draw new
members. Today churches that believe that simply opening their doors on
Sunday morning will be sufficient to reach the unchurched will find
themselves in an ever-increasing struggle for new members. An increasing
number of younger adults have found the church boring and in-elevant.
Instead of going to church on Sunday morning, they catch up on lost sleep
from a busy work week, mow the lawn, pick up a game of basketball at the
community center, or relax in front of the television.
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The encouraging tnjth is that younger people have not dismissed
God or spirituality as in^elevant. Yet because of their skepticism of absolute
tmth, they believe that no one religious belief is the only right one for all
people at all times. No one objective standard can be used to measure any
one belief.
Baby busters are not antagonistic toward the church; they just do
not understand it. George Hunter calls them "ignostics" (LeBlanc 13),
explaining, "What we're talking about is an astonishing and growing number
of people I call 'ignostics.' They're not agnostics ('I don't know if I believe in
your God or not'), but ignostics ('I don't know what you're talking about')."
What this means. Hunter believes, is that America is a growing mission
field. "And yet most of our churches function as though all of this hasn't
happened, and we're still churches in an established Christian country,
where ministry is mainly a chaplaincy, taking care of people who are
already Christians" (13).
George Bama discovered the sad truth that 91 percent of Americans
say the Protestant church is not sensitive to their needs. He laments, "(l)n
a worid in which Christians are called to be the change agents influencing
the lives of people who do not know Jesus Christ personally, little can be
more heart-piercing than to learn that our target audience does not
perceive us to be in touch with their needs" (Report 67).
Some may say the answer is to meet the felt needs of these
postmodems. Thus we find churches with programs, classes, and facilities
that meet needs but go no further. We also have churches that water down
the message to make it palatable to anyone in order to accommodate a
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perspective of multiple "truths" yet devoid of Scripture's clear call to
discipleship and sacrifice.
Yet the answer to an "out of touch" church is not to uncritically offer
everything the worid thinks they need, instead the church must discover
ways to meaningfully reach and engage the worid, then communicate the
bible in a way they can experience the power of God, understand the
bible's message, and respond to God's call for every believer to become
like Jesus Christ.
The most common biblical model for leading a person to Jesus
Christ is for someone who knows Christ intimately to live a life of love and
share with that unbeliever out of an authentic heart for the lost person's
eternal destiny. Where are those kinds of Christians today? Where do
they come from? Are they filling the pews (chairs?) of our churches each
Sunday and then going out to love and speak for God? These kinds of
Christians, or disciples, are nurtured and developed in the context of local
churches, churches that seek to impact the worid by growing up an army of
mature believers with a passion for the lost. When pastors see as one of
their primary roles the making of disciples, the church will be on its way to
turning the worid upside down as they did in the first century church (Acts
17:6). "It is the disciple-making pastor that is the trigger mechanism that
sets this process in motion" (Bill Hull 83).
In a postmodem age, the disciple-making pastor cannot necessarily
rely on the same forms of communication that have wori<ed in previous
generations. When preaching to the modem mind of eariier generations,
preachers could assume a context where the listeners held a common
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understanding of the bible, of standard Christian terms, and how to
encourage spiritual growth. Today the pastor can no longer make those
assumptions. Listeners may not have a ready understanding of the bible,
nor does the bible have for them the same face value as in eariier
generations. Truth, whether from the bible, a preacher, or any other source
is understood not through logic or rationality but through community and
experience. For these reasons, a preacher who wants to encourage
today's listeners to become devoted disciples must learn the culture and
understand how to preach in a changing context.
Barna laments the irrelevancy of preaching in many of today's
churches as he describes a typical Sunday,
They (postmodems) come in and they hear music that they
don't hear anyplace else. They see clothing that they don't see
anyplace else. They hear ancient forms of the English language
that they don't hear anywhere else. They see all kinds of rituals and
traditions - which may be very rich to those who understand them
but most people don't understand them - and there is no attempt
usually to help people understand them. So they come in and the
first impression they have is, 'You know, this is some kind of
insider's club that I don't get...' The second thing that happens is,
when we communicate with people, we are again using outdated
models. Someone stands up in front of a group of people and talks
at them for thirty to forty-five minutes every Sunday, using texts and
approaches different than people are used to hearing. These talks
have no apparent relationship, connections or ties to how they
communicate with each other the six and one-half days of the week.
Again, the message to them is: this doesn't have anything to do with
me; it is that religious game" (Barna, Boomers 6).
The Negligible Impact of Christianity on Culture
Standing alongside the increasing in-elevancy of the church to a new
generation lies a deeper problem of the negligible effect Christianity has
had on America. In the previous generations, Christianity was a part of
mainstream American society. An extensive survey on the subject of
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religion in America found that over 86 percent of the population identifies
with Christian denominations (Cornell F1). In spite of these astounding
numbers, American culture continues to deteriorate as violence, corruption,
scandal, and evil parade across the headlines of our newspapers.
Certainly part of the reason for Christianity's lack of influence in society is
that people belong to churches, but are not learning what it means to be a
disciple and experience tme life transfomiation. Cari Wilson writes that the
main cause of the church's failure to be salt and light in our society is that
she is no longer effectively building disciples as Jesus intended, and
therefore many in the church are ignorant of, and disobedient to, his will (1).
Christians join churches but they are not growing into mature believers
whose lives reflect the values of the Kingdom and the character of Christ.
One survey found that 60 percent of Americans attended church on Easter
but one-fourth did not know what the occasion signifies. Another report
states that 80 percent of American people consider themselves Christians,
yet 49 percent did not know that Jesus preached the Sermon on the Mount
(LeBlanc 13).
Jesus left us with the Great Commission as his marching orders for
the church. "I have been given complete authority in heaven and on earth.
Therefore, go and make disciples of all the nations, baptizing them in the
name of the Father and the Son and the Holy Spirit. Teach these new
disciples to obey all the commands I have given you. And be sure of this: I
am with you always, even to the end of the age." (Matthew 28:18-20).
What the church must understand is that there are two parts to the Great
Commission. Jesus' last word to his disciples is not fulfilled merely by our
Clines 13
proclamation of the gospel and the addition of new converts to the rolls.
His mandate also includes the priority of teaching new converts to observe
all that Christ has commanded, i.e. to become disciples.
Since the worship service is the principal gathering event for any
local congregation and preaching is one of the essential and most
recognized elements of the service, I seek to build a model of preaching
that leads to life transformation and Christian maturity among church
attendees and members who demonstrate some characteristics of a
postmodern person. In this study I examine the dynamics involved in
preaching, the preacher, communication, persuasion, transfer of learning,
and the postmodem worid to find a working model for the church today. I
tested this model in a local church setting, gauging its effectiveness. I hope
that this model of preaching is one that can be replicated in many other
contexts leading to revival in the pews as a new generation of Christians
become disciples of Jesus Christ who impact their worid.
Historical Context
The problem of how the preacher communicates to change lives
and encourage Christian maturity is certainly not a new one. The apostle
Paul lamented, "And I, brethren, could not speak to you as spiritual people,
but as to carnal, babes in Christ. I fed you milk and not with solid food; for
until now you were not able to receive it, and even now you are still not
able, for you are still carnal" (1 Corinthians 3:1 -3a). From the first century
church to the twenty-first century church, the problem continues to be
pervasive. With all of our mari<eting, strategizing, and seeker-sensitive
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worship formats we have learned how to attract people to our churches, but
too often those who come remain unchanged. Church attendees may
come Sunday after Sunday and hear sermon after semion, but still not
integrate the habits of a mature believer into their daily lives.
From the beginning, it was God's desire for his people to be holy as
he is holy (Leviticus 19:2). To be holy is to share the character of God
(Matthew 5:48, Philippians 2:5, I Thess. 5:23-24, 1 Peter 1:15-16). This
Christ-likeness is achieved, not by works but by means of the Holy Spirit
filling the life of the believer (John 14:15-16, Galatians 5:22-23). Growth in
Christ does not occur in an instant, but is a life-long process, enabled by
the Holy Spirit. This process is effectively described as follows:
Sanctification is initiated at the moment of justification and
regeneration. From that moment there is a gradual or
progressive sanctification as the believer walks with God and
daily grows in grace and in a more perfect obedience to God.
This prepares for the crisis of entire sanctification which is
wrought instantaneously when the believer presents himself
a living sacrifice, holy and acceptable to God, through faith in
Jesus Christ, being effected by the baptism with the Holy
Spirit who cleanses the heart from all inbred sin. The crisis
of entire sanctification perfects the believer in love and
empowers him for effective service. It is followed by lifelong
growth in grace and knowledge of our Lord and Savior,
Jesus Christ. The life of holiness continues through faith in
the sanctifying blood of Christ and evidences itself by loving
obedience to God's revealed will." (Brannon 26)
The United Methodist denomination grew out of a passion for holy
living. John Wesley, founder of the Methodist movement, was credited with
no less than starting a revival in England, circumventing war in that country,
and profoundly impacting the lives of countless people through his
preaching and follow-up methods. For Wesley entire sanctification was the
goal of every believer's life, but that is achieved only through God's
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enabling and purifying grace. In one of his sermons he describes this
grace in two ways; "In one view it is purity of intention, dedicating all the life
to God. It is the giving all our heart; it is one desire and design njling all our
tempers. In another view it is a renewal of the heart in the whole image of
God, the full likeness of him that created it" (1 1 : 444).
Wesley's preaching had a profound impact on the lives of those
who heard him. The keynote of his preaching was righteousness and
biblical Christianity. Wesley wrote in 1738 that he and his associates were
of one heart and of one judgment and "resolved to be bible-Christians at all
events; and, wherever they went, to preach with all their might plain, old
bible Christianity" (VIII : 349): Wesley told his congregation that it was not
important to discuss theology but rather to live clean, decent, wholesome
lives, to become in actuality "lively portraits of him whom ye are appointed
to represent among men" (Sugden 69). Preeminent Wesleyan scholar
Bishop William Cannon writes that Wesley always defended the validity of
his preaching by pointing to the moral success, to the fact that people's
lives were changed and that they produced in deeds and character the fruit
of their faith (25).
Wesley's preaching changed lives, yet as the Methodist movement
grew the passion for holiness gradually became overshadowed by the
business of building a church and the influence of secular culture. The last
quarter of the nineteenth century was the beginning of the modem age and
a time of significant cultural change upheaval in America. At least five
distinct streams made a lasting impression on theology and preaching in
the church:
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� The industrial revolution with new technologies being bom at an
astonishing pace.
� The influx of fourteen million immigrants to the United States from the
end of the Civil War to 1900.
� Social DanA/inism with its euphoric sense of human progress and
development.
� Scientific advances that challenged long-held appeals to revelation for
understanding the worid.
� The Social Gospel, fueled by Walter Rauschenbusch, espousing the
possibility of building the Kingdom of God on the social and ethical
teachings of Jesus.
(Heidinger 20)
During this time, the common woridview shifted from theistic to
deistic. In a deistic woridview, the focus shifted from revealed tmth about
God to discovered tmth found in the study and observation of creation.
Revelation was set aside in preference of reason. Now not only did man
believe that knowledge was objective, it was also good. As man gained
more knowledge through the scientific method, he would eventually free
himself from his vulnerability to nature and solve all social ills (Zustiak 126).
The end result was dismissal of God and elevation of humans to the center
of reality.
Like most other Christian denominations, the Methodist church (and
ultimately, the Methodist pulpit) felt the influence of these movements.
Drew Theological Seminary professor Edwin Lewis wrote in an article, "The
Fatal Apostasy of the Modern Church," the following:
Look over our churches: they are full of people who are
strangers to those deeper experiences without which
there had been no New Testament and no Church of
Christ. Thousands of clergymen will go into their pulpits
next Sunday morning, but not as prophets. Those who
come to listen will not be brought face to face with eternal
verities. Hungry sheep will look up, but will not be fed.
They will go to Gilead, and there is no balm. They go to
the fountain of waters, and they find there a broken
cistern. They cry for bread, and behold a stone.
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(Heidinger 27)
As Heidinger goes on to explain, Lewis' words were "a cry of alarm
that something had happened which had changed the very content of
Methodist preaching, resulting in spiritual impoverishment among Methodist
church-goers" (28). This problem continues in churches today. Bishop
Richard Wilke, in his book, "Are We Yet Alive?' laments that
If I were to attend fifty United Methodist churches next Sunday
morning, quiet as a church mouse, but with ears cocked like a
newspaper reporter, what would I hear? Mostly the sermons would
expound ethical implications of the Gospel... . The sermons would
be good for me, for they would urge me to be kinder to my
immediate associates, and I need that. They would insist that I care
more about God's children who are dying of famine they would
remind me that I must not neglect "those things that make for
peace." The less effective semions would encourage me to love my
neighbor, but would not be specific and would contain little
passion... . In short, I would be told what I should do; the semnon
would deal with my response to Jesus Christ. However, the sermon,
in all likelihood, would not tell me what God is doing to me, in me,
through me, for me. The preacher would not tell me how God
changes the sinful heart into a heart of faith and love.
(Wilke 34)
During the mid to late twentieth century another shift began to
occur. Through the devastation of worid wars, the advent of the atomic
bomb, the pervasiveness of ten-orism, and the dissatisfaction with
humanity's attempt to realize peace and purpose in life, a generation began
to cry out with Mick Jagger and the Rolling Stones, "I Can't Get No
Satisfaction." This popular song was about more than fmstrated libido; it
became the cry of a generation realizing that science, success, and power
do not bring lasting satisfaction. There must be something more. The
enlightenment "had made extravagant promises about life, liberty, and the
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pursuit of happiness, but in the modern world it had become increasingly
difficult to see where the promises were being realized" (Wells 286).
The shift from modernism to postmodemism is one of the most
significant philosophical shifts in generations. Theologian Diogenes Allen
implies that it is as dramatic a shift as the shift from the Middle Ages to the
Renaissance (21). There is no more ripe time to speak to a world looking
for hope, satisfaction, and tme purpose than today. Jimmy Long
demonstrates the unique differences in that of a Modem or Enlightenment
woridview and that of a postmodern woridview.
Enlightenment Postmodemism
Tmth Preference
Autonomous self Community
Scientific discovery Virtual reality
Human progress Human misery
(Long 69)
Now is the time for the church to speak to the longings of people
who have given up on humankind's ability to solve problems, provide
meaning, or address their deepest longings. We face an open window
through which God is calling us to declare his purposes and his promises.
As preachers share meaningfully God's desire for us to know and become
like Jesus Christ, people will discover life the way God intended it to be.
Personal Investment in this Study
My desire to research this subject grows out of several varied yet
connected arenas. First of all, my call to preach is very powerful to me.
Since I was a child I have never wavered from my desire to be an effective
proclaimer of God's Word. As a teenager I remember wondering why
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anyone would ever want to do anything but preach. I knew it had to be the
greatest career in the world, to have the awesome and humbling
opportunity week after week to tell others about Jesus. My undergraduate
degree in speech communications was intended to help lay a foundation in
public discourse. A post-graduate degree in divinity, doctoral studies in
preaching and church leadership, and most recently the privilege to pastor
a church have all served to increase my passion for effective preaching.
In tandem with my calling to preach is my desire to obey the Great
Commission. I believe Jesus empowered his disciples for the task of
continuing his work in making the Kingdom of God a reality in the lives of
people. I am aware that the power for fulfilling this commission is not in
impassioned motivational speeches, linear explanations of obscure biblical
trivia, or well-meaning but uninformed preaching. In it lies the power of the
Holy Spirit. Without the Holy Spirit we cannot realize the fruit and
giftedness God intends for every believer. In preaching, when we are living
and proclaiming in the power of the Spirit, then we experience the reality of
changed lives and his will being accomplished. When we preach in our
own strength we may turn out great sermons but they will go at best a short
distance in accomplishing his Kingdom wori<.
A third underiying factor in my research is the frustration I face over
the pabulum that is offered in so many pulpits today. I do not intend to be
critical of any preacher in particular but instead I refer to the general state
of preaching today. So many sermons may contain truth, yet they do not
connect with people in the pews. The 1990 census revealed that 70
percent of Americans checked on their census survey that they were
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members of a church; 40 percent indicated they attend church regularly
(Doyle 72). To weigh these statistics against the feebleness of the church
to impact a society with skyrocketing crime rates, greed, immorality, and evil
leaves one wondering what happens in these churches in which 40 percent
of the population regulariy attend? Are these people hearing the word of
God and his call to love and live Christ-like in ways that they can
understand and apply to their personal situation? Is the preaching that
occurs in the 350,000 churches in America connecting the word of God with
the needs of people?
It is said that John Wesley once cried, "Give me 100 men who
desire to know nothing but Christ and we will storm the gates of hell." Yet
today, on the average Sunday morning in America, people wake up, get
dressed up and go to church as our society creeps further toward self-
destruction. As preachers we have an incredible responsibility and
opportunity every time we stand in the pulpit to reverse the tide. We must
prayerfully consider the awesome task of preaching and the effect it has or
does not have on our listeners. Surely preaching is more than an
explication or interpretation of a pericope of Scripture, though preaching in
many pulpits would be greatly enhanced if even this would happen!
Preaching must challenge listeners to change their behavior; either to
accept new life in Christ, tithe, begin a routine of daily worship, participate
in ministry, develop a servant's heart, or demonstrate love in new ways.
The goal is for people to open up their lives to the Spirit of God, to help
them become mature followers of Jesus Christ, and to create a biblically
functioning community.
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Finally, my motive for this study is the realization that our world is
vastly different than it was just twenty-five years ago. The "Gl generation"
is moving to the periphery, the boomers are entering their fifties, busters
are graduating college and beginning the rise in corporate America, and the
Echo Generation is on its way up. The implication for the church and
pastors in particular is the reality that these generations all have their
unique language, needs, and way of communicating. If we are going to
speak meaningfully to these unique groups we must understand them,
relate to them, and make every effort to connect with them. Our failure to
do this could have dramatic effects on the growth or decline of Christianity
in America and the eternal destinies of untold numbers of people. It is said
that Christianity is always one generation away from extinction. Unless we
learn how to communicate the Gospel effectively to younger generations,
they could grow up without ever hearing or having a meaningful opportunity
to respond to it.
God's Spirit is calling the church to obedience and action in a new
day of ministry. We must demonstrate to the unchurched millions that we
do not just have something to offer among all the other options that exist,
but we have the only tmth that can speak to the deepest needs of the
human heart. We must speak the Gospel cleariy and cogently to a
generation that has not grown up with it and will not accept it at face value.
All they have seen is the hypocrisy of religion and the failure of Christianity
to impact the worid. Furthermore, once they have accepted it we must
understand how to communicate the need and means of bearing fmit and
living the lives of growing disciples of Jesus Christ. Preachers must
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communicate in such a way that listeners are persuaded to change their
behavior and live their lives so that they demonstrate Christ's love in every
arena of life.
Statement of Purpose
The purpose of this study is to develop and evaluate a model of
preaching to encourage discipleship in the context of an emerging
postmodem culture.
In order to accomplish this, two studies were conducted
concurrently. The first study sought to determine to what extent a series of
sennons fit a specific model of preaching for discipleship. The second
study sought to determine to what extent listener's in an emerging
postmodem context spiritual well-being and participation in specific spiritual
habits increased as a result of a five week sermon series. The series
focused on specific behavioral changes, or habits, that encourage spiritual
growth in the believer's life: prayer, bible study, stewardship of money,
outreach, and ministry.
Research Questions
Study One
Research Question #1
To what extent did the congregation believe the sermons fit the
model for preaching for discipleship?
Study Two
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Research Question #1
To what extent did the subjects reflect the characteristics of a
postmodern person?
Research Question #2
What changes occurred in the spiritual well-being of participants
after the sermon series?
Research Question #3
What changes occurred in the spiritual habits of the subjects after
the sennon series?
Definition of Terms:
The following terms are used throughout the project. The working
definitions indicate how they are understood in this context.
Postmodernism: A term used to explain the shift in modem times toward a
deconstruction of any perspective that claims absolute authority of a
particular viewpoint. Postmodernism is a cultural shift not limited to a
specific generation of people, though baby busters most closely identify
with the characteristics of a postmodern person.
Behavioral Preaching: Behavioral preaching is a broad term describing
preaching for the purpose of some kind of response. Behavioral preaching
may be expositional, topical, narrative, or other style but the result is the
result of some kind of change in behavior.
Believers / Christians: These temis are simultaneously used in this study
to describe persons who have accepted Jesus' death and resun^ection as
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the basis for their forgiveness and eternal life and seek to live lives
patterned after the example of Jesus.
Buster: Any person in North America bom between 1961 and 1981.
Different people use different dates to indicate when the boomer
generation ended and the buster generation began. Busters are better
defined by their approach to life than chronological age. Busters most
clearly represent and embody the characteristics and mentality of
postmodernism. Typical buster characteristics may include a longing for
community, a desire for authenticity and credibility, an underiying
pessimism, and a refusal to be categorized. The term "buster" refers to a
stratum of society bom within a range of years. Any generalities made
about this generation will not necessarily apply to all those bom during this
time. They may exhibit one, all, or none of the typical buster
characteristics.
Discipleship: The process of becoming a devoted follower of Jesus Christ.
This should be the goal of every believer (Philippians 1:8-11). It is living a
life of obedience to God's will and Christ-likeness in every arena of life.
Discipleship is only possible through the work of the Holy Spirit in a
person's life. There are many habits or disciplines a person can engage in
to encourage discipleship. Disciplines are not ends in themselves but tools
for opening oneself to the work of the Holy Spirit in one's life. I am limiting
this study to the five specific spiritual disciplines.
Prayer: Communication with God based on a loving relationship with God.
Bible study: Reading, contemplating, understanding, and applying the
Word of God to life.
Clines 25
Stewardship of money: Managing resources with the understanding that
all we have is a gift from God given chiefly to accomplish his purposes.
Outreach: Reaching out to non-Christians and helping them experience
and discover for themselves a life-changing relationship with God by
demonstrable acts of love.
Involvement in ministry: Using spiritual gifts, abilities, experiences, and
talents as a part of the body of Christ to help the church achieve its
purposes.
Sermon Elements: For this project sermon elements refer to the six items
developed in Chapter 2 that make up the model for preaching for
discipleship in a postmodern context. The elements are the credibility of
the preacher, biblical, experiential, simple, relevant, and practical.
Spiritual Disciplines: Spiritual exercises including but not limited to those
listed above that are used as tools for opening oneself to the wori^ing of
God's Spirit. Acts that strengthen a person's relationship with God and
potential for usefulness to God (Luke 9:23-24).
Spiritual Habits: For this study, spiritual habits refer to the five variables
that were measured to discover change in the subject's discipleship. The
six elements are: prayer, bible study, stewardship of finances, outreach,
and involvement in ministry.
Context of the Study
The subjects of this study are members or regular attendees of
Pari^way United Methodist Church (PUMC). PUMC is a new congregation,
begun in December 1996, with just over 100 attendees. It is a friendly.
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contemporary churcti where the atmosphere is upbeat and infomnal. The
congregation meets in the cafeteria of a local elementary school. The
researcher is the founding pastor of Parkway.
The church is located in the suburbs southwest of Houston, Texas
in Fort Bend County. Fort Bend County is the ninth most ethnically diverse
county in the United States. Its citizens have the highest income and
education levels in the Houston region. The county has the highest
percentage of citizens with some college education, bachelor degrees, and
graduate degrees and the lowest percentage of high school dropouts. Fort
Bend has the highest percentage of traditional families in the Houston
region and the eighth highest in the United States (Kumar 1). Specifically,
PUMC is meeting in an elementary school in a New Temtory, a master-
planned community of close to 4,000 homes. Most of the people in New
Tenritory are young families at the early stages of their careers.
Parkway began with a passion for reaching unchurched and
uncommitted people in the surrounding area, introducing them to a dynamic
and growing relationship with God that transforms them into devoted
followers of his. Parkway's vision states that "Because God loves us, we
worship him, share his love with others, and encourage each other's growth
toward becoming devoted followers of Jesus Christ." Currently PUMC has
190 adult members with approximately 400 people in attendance on a
typical Sunday. The majority of the people who come to Pari<way have not
been active attendees of a church in more than five years. Though PUMC
is Methodist, the church attracts people whose religious backgrounds are
diverse. The worship format of the church includes fifteen to twenty
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minutes of congregational singing of mostly contemporary Christian music,
followed by prayer and a twenty-five-minute message. Each service closes
with an opportunity for attendees to respond by talking privately with the
pastor after church or indicating a desire to recommit their life or seek
starting a new relationship with Jesus Christ on a private response sheet.
Description of the Project
This project entailed a five-week sennon series entitled "Cross
Training: Preparing for a Life that Matters". Each sermon spoke to a
specific spiritual discipline that was measured in the pre-test and post-test
questionnaires. The series revolved around a sports theme because of the
significant emphasis on sports in our culture. Also, it is easy to identify with
sports metaphors in the bible. (I Corinthians 9:24-27, Philippians 2:5, 16,
3:14, 2 Timothy 4:7, Hebrews 11:40, 12:1). The following are the titles and
Scripture references of the individual sermons preached:
"Getting to Know the Coach"
Reference: Luke 11:1-12
Theme: Prayer
"Following the Game Plan"
Reference: 2 Timothy 3:16-17
Theme: Bible study
"Counting the Cosf
Reference: 2 Corinthians 8:6-9
Theme: Stewardship
"Pointing Others to the Finish Line"
Reference: Luke 10:25-37
Theme: Outreach
"Getting Out of the Stands and Onto the Field"
Reference: 1 Corinthians 12:12-27
Theme: Ministry
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Spiritual Habits Chosen for the Study
For this study, five spiritual habits were selected: prayer, bible study,
stewardship, outreach, and ministry. These specific habits were chosen
because they are measurable habits that have consequences for the
subjects intimacy with God (prayer), knowledge of God (Bible study),
participation in the life of the church (stewardship and ministry), and
involvement in the lives of others (ministry and outreach). It was my desire
through this sermon series to demonstrate that discipleship has an impact
on the totality of life.
Another reason for inclusion of these habits is that they resonate
with a person influenced by postmodemism. Prayer addresses their
deepening interest in spiritual matters, bible study relates to their
preference for stories and narratives rather than objective statements of
tmth. Ministry and outreach speak to the postmodem persons desire to
learn through participation and involvement as opposed to sitting on
committees or simply hearing a message. Finally, giving allows another
tangible way to be involved, especially when it is presented not as
supporting a budget but responding to God's goodness.
Further, the spiritual habits chosen reflect specific disciplines
consistently included in current and classical discipleship resources. These
disciplines, in various forms, have mari<ed the nature of discipleship
beginning with Jesus teaching his disciples to today. Bill Hull, a prolific and
passionate authority on discipleship in the church today, summarizes
Jesus' teaching on discipleship in the following statements of Jesus that
remind us a disciple:
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I willing to deny self, take up a cross daily, and follow him (Luke
9:23-25)
Puts Christ before self, family, and possessions (Luke 14:25-35)
Is committed to Christ's teachings (John 8:31)
Is committed to worid evangelism (Matthew 9:36-38)
Loves others as Christ loves us (John 13:34-35)
Abides in Christ, is obedient, bears fmit, glorifies God, has joy and
loves the bretheren (John 15:7-15). (57)
In his book. Spiritual Disciplines for the Christian Life. Donald
Whitney identifies ten spiritual disciplines practiced by Christians
throughout the history of the church. Five of the disciplines used in this
study are included in Whitney's list. Richard Foster wrote the classic.
Celebration of Discipline in which he identified spiritual disciplines generally
as "the inward disciplines, the outward disciplines, and the corporate
disciplines" (v). John Wesley divided the fmit of repentance into two
groups: works of piety and works of mercy. "Among the former are to be
counted: public prayer, private prayer, and 'praying in one's own closet,'
receiving the supper of our Lord, searching the Scriptures by hearing,
reading, or meditating on the Word, and also 'using such a measure of
fasting or abstinence as our bodily health allows.' The wori<s of mercy
manifest themselves in acts of love towards our neighbor, with regard both
to his body and soul" (Lindstrom, 116)
These habits are all grounded in scripture, they have been practiced
throughout the history of the church. Certainly there are numerous other
habits that could have been chosen, but these particular habits are also
easy to understand, can have a broad range of ways to implement, are
practical, and measurable.
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Methodology of Study
The purpose of this study was to develop and evaluate a model of
preaching to encourage discipleship in an emerging postmodern context.
The study took place in a local church made up of primarily younger
participants. A specific model for preaching to encourage discipleship was
developed from a study of relevant literature in the fields of preaching,
theology, persuasion, communication, process leaming, and
postmodemism. Members and regular attendees of Pari<way United
Methodist Church were invited to be subjects for the study. A series of five
sermons was written that fit the parameters of the model for preaching to
encourage discipleship and the sermons were preached on five
consecutive Sundays. Subjects who participated in the study were tested
before the sermon series to determine a baseline regarding their spiritual
well-being and participation in certain spiritual habits. Three and eight
weeks after the sermon series the subjects were tested in order to
determine if the sermons encouraged increase in the use of the five
specific spiritual disciplines being considered.
The subjects had joined or were regular attendees of Parkway
United Methodist Church (PUMC). They volunteered to participate in the
research by picking up a packet of material made available for three
consecutive weeks and completing the consent form and pre-test
questionnaires.
The sennon series was the treatment for the research. The study
consisted of a series of five sermons preached at PUMC. The series
focused on discipleship and highlighted five examples of ways Christians
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can grow in discipleship. The purpose of the sermon series was to
encourage listeners to act on and/or increase the use of each of these five
disciplines in their own lives as a means to grow in discipleship and open
themselves up to God's work in their lives. Each week of the series a
sermon survey was provided to every attendee to complete. This survey
gauged the attendee's perception of the inclusion of the sermon elements
of the model developed in Chapter 2.
Four instruments were administered to the subjects before the
sermon series began: the Spiritual Well-being Scale (SWBS), the Spiritual
Habits Questionnaire (SHQ), the Postmodern Identification Questionnaire
(PIQ), and a personal data survey. The SWBS was used to determine a
baseline of spiritual well-being for each subject. The SHQ sought to
determine to what extent the subjects were currently engaged in and
understood the five spiritual disciplines being studied. The PIQ sought to
discover to what extent the subjects demonstrated the characteristics of a
postmodern person. The personal data sheet provided basic information
regarding the subject's age, gender, family of origin. Christian commitment,
and other relevant demographic and background information.
Three weeks and eight weeks subsequent to the sermon series the
subjects were again given the Spiritual Well-being Scale and the Spiritual
Habits Questionnaire (SHQ). These instmments measured the degree to
which the sermon series was effective in increasing specific behavior and
encouraging discipleship.
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Scores for the pre-test and post-test questionnaires were compared
and evaluated. Each of the research questions were then answered in light
of the findings.
Subjects
The subjects of this study participated voluntarily. They were active,
adult members or regular attendees of Parkway United Methodist Church.
Each participant signed a consent fomri (Appendix B), agreeing to attend
each service during the sermon series or watch the sermon on video tape.
Dependent and Independent Variables
The six elements of the model of preaching developed in Chapter 2 are
the independent variables of this research. I refer to them as "sennon
elements". They are:
� The credibility of the preacher
� Biblical
� Experiential
� Simple
� Relevant
� Practical
The sermons preached in the project were rated as consistent with
the model developed in Chapter 2 by having participants of PUMC's
services evaluate them each week through a survey included in the Sunday
program (Appendix G).
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The dependent variables are the changes in behavior as measured
by the subject's participation in the specific disciplines preached about in
the sermons series. I refer to these as "spiritual habits":
� Prayer
� Bible study
� Stewardship of finances
� Outreach
� Involvement in ministry.
Instrumentation
The personal data sheet, Postmodern Identification Questionnaire
(PIQ), Spiritual Habits Questionnaire (SHQ), and Spiritual Well-Being
Survey (SWBS) were administered to each subject pre-test. The SWBS
and the SHQ were administered three weeks and eight weeks subsequent
to the sermon series. Each participant received a packet with the tests and
was asked to complete and return them within six days in an enclosed,
stamped, and addressed envelope.
Spiritual Well-being Scale
The SWBS is a global assessment tool that provides a foundational
measure of a person's well-being. As a person matures as a disciple of
Christ, his or her global well-being increases. The SWBS measures this
well-being. The SWBS was not used to measure the subject's participation
in the defined spiritual habits, but to determine if there was a change in the
subject's overall well-being. The reliability and validity of the SWBS has
been demonstrated (Bufford, Paloutzian and Ellison 57-58). The SWBS
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has two sub-scales; the Religious Well-being scale (RWB) and the
Existential Well-being scale (EWB).
Spiritual Habits Questionnaire
The Spiritual Habits Questionnaire (SHQ), developed by the
researcher, determined the extent to which the subjects engaged in the
specific spiritual disciplines the sermons addressed. The SHQ sought to
discover (1) whether the subjects engaged in the specific disciplines as a
result of the sermon series, and (2) whether the behaviors were consistent
three and eight weeks after the semion series.
Postmodern Identification Questionnaire
The Postmodern Identification Questionnaire detemriined the extent
to which the subjects demonstrated the characteristics of a postmodem
person. This thirteen-item, Likert-scale questionnaire was developed and
used with permission by Daniel Huckins.
Sermon Survey Questionnaire
The Sermon Survey Questionnaire was a researcher-developed
instrument used to measure to what extent the listeners perceived the
sermons included the sermon elements as established in the model for
behavioral preaching. Because it measures the specific sermon elements
this research is studying, is easy to understand and score, and can be
completed in a short amount of time, the questionnaire was an effective
way to gauge the level of credibility among listeners to the semion. This
six-question, Likert-style questionnaire was completed each Sunday
following the sermon during the semion series by attendees of Pari^way
United Methodist Church.
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Data Collection
The subjects were members or regular attendees of Parkway United
Methodist Church. They volunteered for the study after an announcement
about the study was made on two consecutive Sundays. Those who
wished to participate were asked to pick up a packet containing a letter
giving a broad overview of the study and what was asked of those who
chose to be a part. The packet also included the pre-test questionnaires
(SWBS, SHQ, PIQ, a personal data survey and a consent fomn). The
packet was easily accessible on a table near the exit of the cafeteria. In
the packet were two self-addressed, stamped envelopes. One was marked
for the consent form, which was the only paper with the subject's name.
The other envelope included the pre-test questionnaires and person data
survey. These were all identified by a password known only to the subject.
The sermon series was a five-week series on discipleship and the
subjects were encouraged to do everything possible to attend worship
services each week of the series. If they could not attend, they could watch
the service on videotape at their convenience. Both three and eight weeks
after the sermon series the subjects were sent the Spiritual Well-Being
Scale and the Spiritual Habits Questionnaire. They were asked to complete
these tests and return them within seven days in a self-addressed, stamped
envelope that was included in the packet.
Delimitations and Generalizability of the Study
This study focused on preaching to effect change in a postmodem
believer. It does not assume that it can be applied to all people
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characterized as postmodem. One of the identifying characteristics of
postmodem persons is that they are difficult to define and therefore difficult
to categorize or refer to in sweeping global statements. This study looked
specifically at young adults in the suburban southwest United States. Most
of them were young, Caucasian professionals starting their families.
This study also looked at the dynamics of change. Change, though
inevitable, never occurs in a vacuum. It would be presumptuous to suggest
that the sermon is the only stimulus that led to change in the subject's lives.
There are certainly many factors in each person. The scope of this study
was not to determine every factor that leads to a changed life but to
demonstrate the role of the sermon in that critical process. If certain
aspects, qualities, or methods of preaching contributed to changed lives in
this situation, it can be assumed that these methods would transfer to
similar situations in other churches.
Overview of the Dissertation
In this chapter I have stated and described a serious problem in the
church today. The lack of preaching to encourage discipleship is directly
related to the impotence of the church in America. I have shown how the
infatuation with church growth has focused on numbers rather than
nurturing the growth of believers into greater Christlikeness. I also
discussed how I would develop and evaluate a model for preaching to
encourage discipleship among postmodem believers.
Chapter 2 anchors the study in the ongoing flow of related research
and literature. I discussed the biblical mandate for preaching, the content
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of the message, and the purpose and essentials of preaching. I also
discussed transfer leaming, the dynamics of communication and preaching,
persuasion and preaching, and the postmodem world, bringing all this to
bear on a specific model of preaching for today.
Chapter 3 shows the design of the study. I demonstrated the
rationale for using the Spiritual Well-Being Sun/ey and a researcher-
designed questionnaire as tools in determining a measurable level of
change in spirituality and behavior in the subjects. In Chapter 4 the
findings of the study are reported, including the breakdown of responses
according to age level, gender, and type of change as well as the number
experiencing changes lasting three and eight weeks as opposed to those
who showed no lasting changes. Chapter 5 completes the dissertation with
a summation of the findings and their interpretation.
Chapter 4 reports and summarizes the findings of the
questionnaires. Chapter 5 completes the study with a summary of the
implications and applications discovered.
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CHAPTER 2
Precedents in the Literature
I. Problem
The church is losing the battle for the soul of America. As generation after
generation marches steadily across time, our society is becoming increasingly secular
and ambivalent toward orthodox Christianity. Unless the church discovers new
wineskins for the sacred wine of the Gospel we carry, we risk sinking to greater
depths than those who have gone before us could imagine. We must shape the
message of the Good News with clarity so that our hearers can understand and
respond.
But as great as the need for evangelism is, there is a greater and more critical
need for discipleship. Jesus said that if we abide in his word, we are his disciples
(John 8:31). The word disciple, mathetes, means leamer, or one who is taught
(Wilson 51). Jesus' desire for his followers is for them to be his lifelong students, to
know him, to be intimate with him, and to abide with him. In John 15, Jesus exhorted
his disciples, "If you abide in Me, and My words abide in you, you will ask what you
desire, and it shall be done for you. By this My Father is glorified, that you bear much
fmit; so you will be My disciples" (John 15:7-8). Yet discipleship involves more than
abiding. As the root of the word implies, there is an aspect of discipline that relates to
discipleship. In Luke 9:23 Jesus said, "If anyone desires to come after me, let him
deny himself, and take up his cross daily, and follow Me." The writer to Hebrews
further reminds us that "no discipline seems pleasant at the time, but painful. Later
on, however, it produces a harvest of righteousness and peace for those who have
been trained by it" (Hebrews 12:1 1). The goal for the Christian, Paul said, is that
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"Christ be formed in you" (Galatians 4:19). In Romans he declared that, "Those
whom [God] foreknew he also predestined to be conformed to the image of his son"
(8:29). If the destination of the Christian life is anything, it is being transfonned into
the image of Christ. This transformation comes about through abiding with him and
being shaped by him. Richard Foster laments that "Unfortunately, in our day there is
an abysmal ignorance of how we as individuals and as a community of faith actually
move forward into Christlikeness. We today lack a theology of growth" (28).
In spite of the unending plethora of church growth books, Foster, one of
today's premier writers and thinkers in the arena of discipleship, decries the lack of a
theology of growth. He is precisely on target. The church growth movement has
fixated on growing ever larger churches, but is strangely quiet on the need to nurture
and disciple believers. The church desperately needs to balance the scales of
evangelism and discipleship. Preachers need to preach not just to win the lost, but to
nurture believers into further growth. This was Jesus' longing when he prayed
"Sanctify them by Your tmth" (John 17:17). The word sanctify, hagios means to be
set apart or made holy. This word occurs fifty-seven times in the New Testament
(Wilson 61). Exhortations to live a holy life permeate all of Scripture. One of the
most familiar verses is in I Peter where he writes, "but as he who called you is holy,
you also be holy in all your conduct, because it is written, 'Be holy, for I am holy'"
(1:15-16). The call to holiness is not to drive the Christian to despair, but means
instead to keep a drive alive within each person, to remind them that our goal is not
heaven or mere extemal behavior, but Christlikeness. Somewhere, the church has
lost this drive.
This lost passion for discipleship and Christlikeness results from a variety of
causes. One is preaching. There is a tremendous need today for biblical preaching
Clines 40
that encourages discipleship, an especially acute need among Christians who have
grown up with a postmodem frame of reference. These are people who, unlike
previous generations, did not grow up in the church and whose parents rarely
darkened the church doors. These younger Christians have no church background to
provide roots for growing and nurturing in their faith.
My concern here is not so much with evangelism, as cmcial as that is, but with
what happens once we get people into the church. Helpful infonnation abounds
regarding how the church must and can be about the task of fulfilling the first part of
the great commission; i.e., "to go therefore and make disciples of all the nations"
(Matthew 28:19), but what happens after they are baptized? How are we faithful to
the other part of Jesus' mandate; i.e., "teaching them to observe all things that I have
commanded you" (Matthew 28:20). Gone are the days when the pastor would hand
new members a brochure with a list of Sunday school classes and assume they will
find one they prefer, get involved, and grow up spiritually. Today is a new day and an
ever-growing abundance of stimuli grab for people's attention and devotion. It grows
harder and harder to live out the faith of a mature believer in a post-Christian worid.
For example, in 1918, when Billy Sunday rode a train into Chicago for an evangelism
crusade, it was an enormous event. The newspaper trumpeted "CHICAGO GREETS
BILLY SUNDAY" across the front page and thousands went out to meet him.
Compare that to 1996. Louis Palau, one of the worid's best-known evangelists
walked off the airplane at Chicago's O'Hare airport, he was quietly greeted by his
host and they walked on in complete anonymity (Galloway 7). Times are different
and professional sports teams, shopping malls, and other activities compete for
people's interest. People seem to be more secular, sated, and distracted than in
eariier generations. The church must be creative and intentional in offering
Clines 41
opportunities for Christian discipleship. This is especially tme for the pastor who
stands in the pulpit each Sunday.
The sermon is one of the most visible aspects of the public event the church
engages in; i.e., weekly worship. In terms of exposure, the sermon is one of the most
important activities of the church for effecting evangelism and discipleship. It is the
number one consideration when families select a church (Roehlkepartain 7). Among
the church's primary activities (worship, Sunday school, small groups, and service),
worship enjoys the highest attendance. How then can we preach to engage our
listeners and spur them on to spiritual maturity?
The opportunity and responsibility that preachers face Sunday after Sunday is
enormous. They have an awesome message to communicate. Madison Avenue
advertisers pay millions of dollars to sell their products to the public. They use
television, billboards, print ads, sponsorships of sporting events, and anything else at
their disposal. Certainly they would salivate at the opportunity to stand in front of a
quiet, polite group of listeners for twenty minutes each week to extol the virtues of
their products. If this unlikely scenario happened, they would undoubtedly use every
means possible to persuade listeners of the benefits of their products. They certainly
would not stand woodenly, swallowed up by a pulpit, and give an unintelligible speech
about irrelevant aspects of their product. Advertisers know that before they can
convince someone to buy their products, they must first communicate the products'
relevance to the consumers' lives. Listeners must be convinced to want to use them.
To do this, advertisers use every resource at their disposal. First, they ensure
that the listeners find them credible. They research the needs of the listeners by
involving them in focus groups. Listeners receive opportunities to try out the product
(coupons, scratch and sniff, etc.). Testimony about the products' effectiveness is
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given, and everything is presented with the aid of powerful visuals. Effective visuals
in preaching could include props, handouts, film clips, short dramas, and key words or
pictures on video that accent the message. Though it would be wrong to model our
semnons after the manipulative tactics of Madison Avenue, we cannot escape the
reality that these people know their jobs and their livelihoods rest on their ability to
communicate their message convincingly. Consider how much preaching would
change if preachers knew their lives depended on being able to effectively
communicate God's call to live a holy life. Perhaps we should look at effective
communicators in other fields to determine what we can leam from them. We can
also look to God whose Spirit gives our words life, and who modeled how one can
speak to people about the Kingdom of God in his Son, Jesus.
Having introduced the problem, i.e., the dearth of preaching for discipleship in
an emerging post modem culture, I will demonstrate a biblical and theological
framework for preaching.
II. Theology of Preaching
Preaching is essentially a theological task in that it introduces God and his
Kingdom to listeners. The intention of preaching is to bring about life change. The
goal of preaching to the unchurched is to motivate and persuade listeners to respond
to the Gospel. For believers, preaching is to encourage discipleship. As Joseph
Stowell says, "Effective preaching is transfonnational preaching ... if ultimately the
outcome does not result in changed life because of an encounter with truth, then it
has not been what God intended preaching to be" (212). In talking about preaching,
it is appropriate to begin with a definition. Certainly one of the most well-known
definitions of preaching is Phillips Brooks', "Preaching is tmth through personality"
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(Duduit 53). J.I. Packer draws a wider net in his definition which states that preaching
is "the event of God bringing to an audience a Bible-based, Christ-related, life-
impacting message of instoiction and direction from himself through the words of a
spokesperson" (199).
Throughout the bible, God called his people to proclaim his worths and
challenge the hearers to respond appropriately. In Exodus 3 God called Moses to be
His spokesman. Though he felt incapable, he was faithful to the call to speak on
God's behalf to the people of Israel. When God was preparing Israel to enter the
Promised Land, he instmcted them to make his action on their behalf known to Israel
throughout every generation (Deuteronomy 4:9ff). When Israel forgot God's
commandment, he sent prophets to remind them. One after another these prophets
proclaimed the word of God to the people of Israel, calling them to repentance and
justice (Joel 1.14, Zechariah 9.9, Isaiah 61.1, Jonah 3.2).
At the beginning of the New Testament came John the Baptist, a "voice crying
in the wilderness," preparing the way for the coming Messiah (Matthew 3:1-3). Jesus
himself went about towns and villages throughout Galilee preaching the Kingdom of
God (Luke 8:1). At the close of his ministry, Jesus commissioned his followers to
continue his work, to go and make disciples of all nations, teaching them to observe
everything he had taught them (Matthew 28:18-19). Those first disciples obeyed
Jesus' command and in Acts we see the on-going preaching ministry of Jesus'
followers.
The command to go and make disciples of all nations was not meant solely for
the small band of followers gathered on a hillside on the outskirts of Jemsalem twenty
centuries ago, but also for every generation until Jesus comes back in final victory.
Paul's words to his young disciple, Timothy, have reverberated in the heart of every
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preacher of the Gospel for two thousand years. "Preach the Word" (2 Timothy 4:2).
We cannot escape it. As John Stott says, "Preaching is indispensable to Christianity.
Without preaching a necessary part of its authenticity has been lost. For Christianity
is, in its very essence, a religion of the Word of God" (15). It is preaching, then, that
throughout Christian history has been one of the essential means to encourage
people to become growing disciples of Jesus Christ.
III. The Content of the Message
As with Moses, the prophets, Jesus, and the first-century apostles, the
purpose of preaching is to proclaim the word of God so that people would believe and
obey. For two thousand years, preaching has been one of the most significant
avenues of communicating the word of God, of evangelizing the lost, and helping
people mature in their faith. P.T Forsythe says, "With preaching, Christianity stands
or falls, because it is the declaration of the Gospel" (5).
If preaching is the public proclamation of what God has done and the
implications of that for the Christian life, then preaching must be biblical. Definitions
abound about what biblical preaching actually is. Haddon Robinson defines biblical
preaching as "the communication of a biblical concept, derived from and transmitted
through a historical, grammatical, and literary study of a passage in its context, which
the Holy Spirit first applies to the personality and experience of the preacher, then
through him to his hearers" (20). Eugene Long amplifies this point in saying,
"preaching is biblical whenever the preacher allows a text from the bible to serve as
the leading force in shaping the content and purpose of the senmon" (48). However
one defines it, biblical preaching is at least preaching that is faithful to communicating
the truth of God's Word. But it is not enough to preach biblical sermons. One can be
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faithful to the text but still not communicate or connect with the congregation. The
preacher must also ask the question, "What is the purpose of preaching?"
IV. The Purpose of Preaching
The landscape of preaching today is resplendent with a variety of purposes.
The preacher may try to inform, inspire, motivate, teach, rebuke, or accomplish any
number of other agendas. Some of these things may have occurred in Jesus'
preaching, but his primary purpose was always to bring life transformation. Life
transformational, or behavioral, preaching is proclamation of the Word of God that
challenges hearers to respond in such a way that their lives are more in alignment
with the character of God. Jesus was a behavioral preacher. Luke shows us Jesus
began his earthly ministry quoting from the prophet Isaiah in the synagogue in
Nazareth, "The Spirit of the Lord is upon me, because he has anointed me to bring
good news to the poor. He has sent me to proclaim release to the captives and
recovery of sight to the blind, to let the oppressed go free, to proclaim the year of the
Lord's favor" (4:18-19).
Jesus' preaching was always to change lives. He was not interested in simply
presenting information but always had as his ultimate purpose the offer of abundant
life (John 10:10). Wherever Jesus preached life transfomiation was inevitable. His
most well-known preaching event, the Sermon on the Mount, provides an excellent
example of preaching to influence change. Jesus concluded with the promise,
"Everyone who hears these words of mine and acts on them will be like a wise man
who built his house on the rock" (Matthew 7:24). He said in John 12:47 his ultimate
purpose was not to judge (or infomn, teach, cheer up, motivate or inspire) but to save
the worid. His healing, teaching, inspiration, encouragement, and demonstration of
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love were means to a greater end. The word save (sozo) can be translated to mean
make whole, heal, cure, or deliver. Jesus' greatest concern was bringing salvation,
made possible through his death and resun-ection. If the intention of Jesus'
preaching was to bring wholeness and completeness to people's lives, our task as
preachers today can be no different.
The gospel writers show that Jesus intended his followers to proclaim the
Word. As his earthly ministry neared the end, he was determined to equip his
followers to continue his ministry. Each of the three synoptic gospels share a similar
pattern showing how Jesus began his ministry: preaching, teaching, and healing the
crowds, then over time concentrating his attention on his small cadre of followers. He
focused his attention on preparing his disciples for when he would not be with them
any longer. In John 14:12 Jesus tells his disciples, 'The wori<s I do, you will do also
and in fact, will do greater wori<s than these, because I am going to the Father."
Certainly these "greater wori<s" are related to the ministry of proclamation that leads
to changed lives.
In one of Jesus' post-resun-ection appearances to his disciples, he
commissioned them to continue his earthly ministry when he said, "As the Father has
sent me, so I send you" (John 20:21-22). Luke relates the last earthly words of Jesus
to his disciples just before he ascended into heaven, "But you will receive power
when the Holy Spirit has come upon you; and you will be my witnesses in Jemsalem,
in all Judea and Samaria, and to the ends of the earth" (Acts 1:8). From the model
Jesus set and the command he gave the church receives her purpose and mandate
to preach.
Like Jesus, the apostle's preaching was biblical and transfomiational. Paul
wrote to Timothy that "all scripture Is given by inspiration of God, and is profitable for
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doctrine, for reproof, for correction, for instmction in righteousness, that the man of
God may be complete, thoroughly equipped for every good work" (2 Timothy 3:16-
17). For Paul the goal of preaching was a life that characterized the presence of
Christ in all of life. Because he could not be there in person, Paul wrote to the church
in Thessalonica what he would have preached in person if he had been there, "This
is the will of God, your sanctification" (I Thessalonians 4:3). He challenged the
church at Galatia to embody the fruit of the Spirit in their lives (5:22-23). As Jesus'
preaching did, as Paul's preaching did, so our preaching should have some effect on
the hearer's life. In Peter's semnon at Pentecost the people were so moved they cried
out, "What should we do?" (Acts 2:37). Calvin Miller says, "Unless the preached
word encounters and changes its hearers in some way, artistry and enchantment
cannot be said to have mattered much" (32). Our preaching may accomplish any
number of things in our hearers, but our primary end is to allow the Spirit to mold
them into mature disciples. This is the essence of behavioral preaching.
Behavioral preaching that leads to life change is not the result of slick,
motivational speeches but preaching that springs from the bible and is guided by the
Holy Spirit into the soul of the hearer. There are at least three essential elements
involved in preaching that encourages discipleship: the life of the preacher, the
proclamation of the Word of God and the unction of the Holy Spirit. These three were
evident at Pentecost when 3,000 lives were transformed as a result of the Holy Spirit
empowering Peter's senmon (Acts 2:1-41). Peter had credibility because he was
recognized as an apostle to whom Jesus had given unique privilege (Matthew 16:13-
19). Those people who heard him knew that Peter had been with Jesus. Three
years eariier he had given up his fishing nets and, in effect, his source of income and
stability to become a disciple of Jesus. He was with Jesus throughout his Galilean
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ministry as well as his triumphant entrance into Jemsalem just before Passover; and
finally, Peter stood at the empty tomb. No doubt as Peter spoke about Jesus he had
credibility as one who knew of whom he spoke. Peter's sennon was thoroughly
biblical. Luke records Peter's references to prophetic passages in Joel and Psalms
(Acts 2:17-21, 25-28) and how he explained the meaning and relevance of those
passages in a contemporary context.
Finally, there was the explosion of the Holy Spirit into the lives of Peter as well
as the listeners. As Luke recounts the invasion of the Holy Spirit leading up to Peter's
sermon:
Suddenly, there was a sound from heaven like a roaring of a mighty
windstorm in the skies above them, and it filled the house where they
were meeting. Then, what looked like flames or tongues of fire
appeared and settled on each of them. And everyone present was
filled with the Holy Spirit and began speaking in other languages, as
the Holy Spirit gave them ability. Acts 2:2-4
This event serves as a model for all great preaching.
V. Essentials of Preaching
A, Preacher
One of the first pre-requisites to biblical preaching that encourages
discipleship is the experience of the changed life in the preacher. More than a talking
head behind a pulpit, the preacher is the bearer of the message of good news to
Christians and non-Christians alike. It has been said that you cannot preach what
you have not caught. Emerson says, "What we are stands over us and thunders so
loudly others can't hear what we say" (Miller 2). Paul tells his young disciple, Timothy
that a person must demonstrate a godly life before being used by God. He says, "Be
an example for the believers in speech, in life, in love, in faith and in purity. Until I
come, devote yourself to the public reading of Scripture, to preaching and to
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teaching" (I Timothy 4:12-13). Obviously, the preacher's life must be consistent with
what he or she preaches if the preacher wishes to be believable.
At the same time, preachers must recognize their own imperfections and the
reality that even they need forgiveness and God's grace. The preacher must be
authentic to the congregation in order for the sennon to be heard. In his letter to the
Philippians, Paul shows his willingness to be transparent as he challenges them to
further growth yet acknowledges that he is still in the race. "Not that I have already
obtained all this, or have already been made perfect, but I press on to take hold of
that for which Christ Jesus took hold of me. Brothers, I do not consider myself yet to
have taken hold of it. But one thing I do: Forgetting what is behind and straining
toward what is ahead, I press on toward the goal to win the prize for which God has
called me heavenward in Christ Jesus" (Philippians 3:12-14). Paul had enough
confidence in himself and God's grace to be honest. What a welcome relief it would
be if the people in the pulpits could have that kind of authenticity and transparency.
Finally, it is imperative that the preacher does not get in the way of the
message. The ultimate purpose of our preaching is not to develop a relationship with
the listeners, but to facilitate a deepening relationship between the believer and God.
When the congregation sees and hears God's voice through the message of the
sermon, discipleship and life transfomiation is possible. Our purpose is to speak his
words and bond people to him so that they would be transformed into his likeness.
B. The Word of God
At its core, preaching must be a revelation of God. The primary Greek wori^
for preaching, kerysso, is used over sixty times in the New Testament and means "to
proclaim as a herald" (Douglas 961). This word comes from the root word, kerygma.
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the Greek word for Gospel. In the New Testament preaching also involved instnjcting
the believers on how to live as children of God. The Greek word for this kind of
instruction is didache. Jesus' message consisted of both kerygma and didache.
Kerygma proclaims what God has done, didache teaches the implications of this for
Christian conduct. Matthew sums up Jesus' Galilean ministry in saying, "And Jesus
went about all Galilee, teaching (didache) in their synagogues, preaching the gospel
of the kingdom (kerygma), and healing ..." (Matthew 4.23).
Paul also preached kerygma and didache. In I Timothy he writes, "For this
gospel I was appointed a herald and an apostle and a teacher ..." (1:11). As
preachers we must insure that not only are we reaching the unchurched through
effective presentations of the gospel, but also nurturing and discipling the believer
through instruction and communicating the implications of the life of a mature
believer. Neither of these can be accomplished without the word of God. Through
lifting up the bible, our words are transformed into his words and gain meaning,
relevance, and life to our listeners. The power of life change is not through the
medium of our words, but the power of God and his word. Paul wrote to young
Timothy, "All Scripture is given by inspiration of God, and is profitable for doctrine, for
reproof, for correction, for instruction in righteousness, that the man of God may be
complete, thoroughly equipped for every good work" (2 Timothy 3:16). In preaching
the word of God our preaching effects tnje, lasting discipleship.
For Paul, the content of his message never wavered; it was the good news of
what God has done in Jesus Christ and its implications for our lives. "Jews and
Greeks look for wisdom, but we preach Christ cmcified: a stumbling block to Jews
and foolishness to Gentiles, but to those whom God has called, both Jews and
Greeks, Christ the power of God and the wisdom of God' (1 Corinthians 1.22-24).
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Over and over Paul exhorted those who believed to walk and live in Christ (Ephesians
4:1-3).
From Jesus to Paul and throughout the history of the Christian church,
preaching has been rooted in the proclamation of the word of God. Today, one of the
critical issues in preaching is where the authority for the sermon lies, with the
preacher or with the text. The answer to this question determines the starting point
for the sermon. R. Albert Mohler maintains that if preaching is to reveal God it must
be grounded in the Word of God, the clearest revelation of him (Duduit 15). Berth
says the one obligation of the preacher is to be a signpost, pointing to Jesus. He
says the preacher's one duty in preaching is to announce the Word of God. "Only as
preaching is controlled by this revelation can it be viewed as kerygma, i.e., as a
message that a herald is commissioned to deliver (50). If the sermon springs from a
preacher's own insight, it becomes mere platitudes and moralisms. Paul's harshest
language was reserved for the one who preaches a gospel other than the gospel of
Christ (Galatians 2:6-9). When the sermon confronts the needs of the hearers with
the Word of God, then the preacher becomes the mouthpiece of God to his people.
This makes preaching an act of humility and an exposition of the wisdom and power
of God. Paul goes on to describe the source of his preaching; "But I make known to
you, brethren, that the gospel, which was preached by me, is not according to man.
For I neither received it from man, nor was I taught it, but it came through the
revelation of Jesus Christ" (Galatians 2:11-12).
C. The Unction of the Holy Spirit
Tme, lasting transfomiation is a result of the convicting and empowering
presence of the Holy Spirit that precedes, indwells, and flows through the messenger.
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Charles Spurgeon warned his students, "You might as well expect to raise the dead
by whispering in their ears, as hope to save souls by preaching to them, if it were not
for the agency of the Holy Spirit" (211). Dennis Kinlaw describes John 6:63 as the
definitive text for all ministry in which Jesus says, "The Spirit gives life; the flesh
counts for nothing" (95). In Luke 4, the Spirit of the Lord was upon Jesus, anointing
him to carry out his ministry. Jesus' promise of "greater wori<s" his disciples will do
lies in the context of the imminent coming of the Holy Spirit, the Advocate who will
teach, remind, testify, comfort, and reside with us forever (cf. John 14:16-17, 26,
15:26). In one of the last appearances of Jesus to his disciples, John states that
Jesus breathed on them and said, "Receive the Holy Spirit" (John 20:22). Luke
records Jesus speaking with his disciples just before he ascended into heaven,
promising them they would receive power when the Holy Spirit came upon them (Acts
1:8). The purpose of this treatment of these texts is not to detemnine at what specific
point they were filled with the Spirit of God. Instead, it is to lift up the priority of the
anointing of the Holy Spirit in Jesus' life and in his commissioning of those who were
witnesses of him. This anointing served as the backdrop for Peter's senmon in Acts 2
in which thousands were "cut to the heart" (2:37), repented (2:41), and joined the
fellowship of believers (2:42-47). This purposeful, powerful preaching led to changed
lives. Paul explained to the church in Corinth that his effectiveness did not lie in his
ability to communicate well, but in the power of the Holy Spirit.
When I came to you, brothers, I did not come with eloquence or superior
wisdom as I proclaimed to you the testimony about God. For I resolved to
know nothing while I was with you except Jesus Christ and him crucified. I
came to you in weakness and fear, and with much trembling. My message
and my preaching were not with wise and persuasive words, but with a
demonstration of the Spirit's power, so that your faith may not rest on men's
wisdom, but on God's power. (1 Corinthians 2.1-5)
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The power of the Holy Spirit working through the preacher creates life-change
and discipleship. The Spirit must reside in the preacher. E.M. Bounds speaks of the
need of the power of the Holy Spirit for preaching to be effective. "In the Christian
system unction is the anointing of the Holy Ghost, separating (preachers) unto God's
work and qualifying (them) for it. ... Without this unction there are no true spiritual
results accomplished. ... Unction in the preacher puts God in the Gospel. ... It is
this unction which gives the words of the preacher such point, sharpness and power,
and which creates such friction and stir in many a dead congregation" (61, 64).
VI. Transfer Learning
The goal of preaching to believers is discipleship. As mentioned eariier, a
disciple is a learner. At this point we can learn from transfer learning theory and see
how it applies to preaching to encourage discipleship. Transfer learning involves
listeners using the knowledge and skills gained through education in appropriate
settings (Ford 22). Transfer leaming is the ability of learners (the congregation) to
use in the real worid that which they should have learned in the educational setting;
i.e., sermon (Fox 26). This concept addresses the reality that participants in adult
education often acquire knowledge but fail to use this knowledge in real life. This is
especially true for adults in church. Sunday after Sunday in churches across America
listeners are learning. Often what they hear is tmth, but tmth that has no application
to their lives. We can learn from adult education theorists about how to increase the
probability of transfer leaming. For transfer learning to be effective, the preacher
must ask four questions:
1) What are the expected changes desired on the part of listeners, whether
knowledge, skills or attitudes?
2) What behaviors and in what settings do you expect the listeners to apply
the newly acquired knowledge, skills or attitudes?
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3) What are the bamers or inhibitors to the effective transfer of leaming?
4) How long do you expect the acquired knowledge, skills or attitudes to be
maintained overtime? (J. Ford 23)
While the ultimate decision to change their behavior lies with the listener in the
pew, preaching that is planned according to some fundamental principles is more
likely to result in change than when these principles are ignored. Studies in adult
continuing education have found three critical steps in planning for effective change:
including learners in the process, assessing accurately learners' perceptions of need
and motivation to learn, and identifying bamers to change in performance. These
have been used successfully for years in secular education. It is now time for
preachers to draw principles from leaming theory in order to effect change.
Educators have found that involvement of learners on planning committees
assures the program planner that the program and its outcomes are shaped to be
consistent with the learner's work environment or lifestyle. By wori<ing with members
and attendees of the church, the preacher can better match the congregation's needs
and learning styles. Assessing the need of the learners is a critical step in the
transfer of the learning process. This assessment can be done through interviews,
surveys, or focus groups. A needs assessment helps the preacher understand the
discrepancy between what is and what ought to be. It also helps pinpoint potential
barriers to growth or change in the learners environment or internal state of being.
Learners should be prepared for difficulties and bamers in applying what they leamed
and offered skills to overcome them. The goal of transfer leaming is to equip
listeners to apply the skills they have leamed to their everyday lives. Knowledge (or
inspiration) is not the goal of leaming for most adults. Instead, leaming is a means to
an end. When adults apply what they have leamed, educators (preachers) make the
strongest contribution to the individuals (Fox 26).
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The action plan for effective transfer leaming includes:
1 . A few well-chosen objectives.
2. A list of concrete actions to be taken.
3. A list of potential obstacles.
4. Inputs required and assumptions made.
5. Criteria for evaluating success. (Fox 27)
To apply the principles of transfer leaming to preaching simply means that
preachers must see the sermon as a means to a greater end than information, but life
change. Using the action plan listed above, as preachers discern the needs of the
congregation and how the bible speaks to those needs, the preacher should:
1 . Consider what outcome they desire to see in the listeners.
2. Consider what steps need to be taken for listeners to move from where they
are to the desired life-change.
3. Consider how to encourage listeners to overcome obstacles.
4. Allow listeners to make their own personal commitments and decisions.
5. Evaluate the success of the sermons over time.
Applying the principles of transfer leaming to preaching could dramatically enhance
the state of preaching today.
VII. Communication and Preaching
With an adequate understanding of the purpose of proclamation strengthened
with the foundation stones for preaching (the preacher, the Word, and the Holy Spirit)
and the need to transfer tmth to listeners so they can apply it, we now turn to the
critical importance of communication theory in preaching. If our goal is to increase
discipleship in believers, understanding basic communication theory is of critical
importance. Three essential variables important in increasing the effectiveness of
communication: (1) the source of communication (who says it), (2) the nature of the
communication (how it is said), and (3) the characteristics of the audience (to whom it
is being said) (Aronson 55). Having discussed the preacher (the source of
Clines 56
communication) and the content of the message (the nature of communication), in
this section I will focus on the importance of understanding the audience and
demonstrate some practical ways to speak to the audience.
A. Understanding the Audience
Between the years AD 396 and 426 Augustine wrote the classic preaching
book. On Christian Doctrine, in which he emphasized rhetoric as a means of
persuading Christians to lead a holy and righteous life. Augustine contended that
knowledge of the tmth alone would not ensure effective communication:
Who dare say that the defenders of tmth should be unarmed against
falsehood? While proponents of error know the art of winning an audience to
good will, attention, and open mind, shall the proponents of tmth remain
ignorant? While the [sophist] states facts concisely, cleariy, plausibly, shall
the preacher state them so that they are tedious to hear, hard to understand,
hard to believe? (Murphy 27)
Charies Kraft further emphasizes that transmission of knowledge is not the
goal of preaching. Preaching, Kraft says, must be personal, "for, in a way that
boggles our minds, the God who brings the message is the message he brings. God
brings us the message of love by personalizing that love. He brings us the message
of tmth by becoming tmth" (58). Furthermore, preaching is not an informational task
but, at its core, a relational task. For the senmon to be most effective it must be more
personal and less oratory, with more attention given to the relationship between
preacher and audience and less to the intellectual aspects of the message (Kraft 73).
The God of the universe wants to be in relationship with his people and
communicates through the living transmission of his Word. The appropriate response
to him is a living, growing relationship with him; thus the primary aim of the semion
relates to the hearer's behavior, not simply to knowledge gained.
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Kraft demonstrates effective Christian speaking by outlining God's method of
connecting with his people. At the outset is God's loving nature. He loves his people
and his primary concem is for them to know him. He is "receptor-oriented," seeking to
reach his receptors by entering their frame of reference by participating in their life in
order to be maximally intelligible to them. Another characteristic of God's
communication strategy is his "personalness". He demonstrates this by (a)
identification, (b) interaction and vulnerability, (c) becoming the message himself.
Finally, God takes pains to see that his message is presented with a high degree of
impact by (a) developing credibility, (b) dealing with specific needs, (c) leading people
in discovery, (d) trusting those who respond to do the right thing with the message
(Kraft 22-28). Preachers today would do well to understand how God has gone to
great lengths to bridge the gap with his people and apply that understanding to their
own preaching.
B. Five Strategies for Communicating Christianity with Impact
In order to pull together these ideas for the modem preacher, Kraft outlines
five strategies for communicating Christianity with impact.
1 . Acceptability of the message and the messenger.
2. Relevance.
3. Specificity.
4. Unexpectedness.
5. Make opportunities for the listener to discover for him/herself as many
insights as possible. (Kraft 82)
1. Acceptability of the Message and the Messenger
Before a preacher can hope to be heard by a group of listeners, he or she
must first insure that the message and the messenger are acceptable. Today
preachers fight an uphill battle. Preachers rarely engage the congregation and, as a
result, people are more accustomed to sermons that say nothing. So they either quit
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coming to churcti or use the semnon time to prepare grocery lists, play with offering
envelopes, or count ceiling tiles. Berth is con-ect in saying, "Pastors must not be
boring. To a large extent the pastor and boredom are synonymous concepts.
Listeners often think they have heard already what is being said in the pulpit. Against
boredom the only defense is again being biblical. If a senmon is biblical, it will not be
boring" (80).
2. Relevance
While being biblical goes a long way in preventing boredom, preachers must
also contend with a generation raised on MTV, the proliferation of great preachers on
the radio and TV, not to mention Tom Brokaw and David Lettenman. We live in a
media age where people's attention span will not tolerate a fifteen to twenty-five
minute exposition that does not meaningfully engage them. In order to counter this,
preachers must not only be biblical but also relevant, interesting, and clear. Ralph
Lewis says, "The greatest threat to the pulpit today comes from the conservative,
evangelical, orthodox preacher whose sermon is dull, irrelevant and boring" (98). Bill
Hybels challenges the preacher to attempt to step into the mind of the congregation,
"Every sermon we preach (listeners are) asking. Am I interested in this subject or
not?' If they aren't, it doesn't matter how effective the delivery is; their minds will
check out" (31).
In I Corinthians 9:22-23, Paul writes, "To the weak I became weak, to win the
weak. I have become all things to all men so that by all possible means I might save
some." The most effective way to communicate tmth to people is to begin where they
are, develop common ground, and move them towards the tmth. Peter did this in his
semion in Acts 2. Paul did this whether preaching before Jews in Jemsalem (Acts
22) or pagans on Mars Hill (Acts 17:22ff). Jesus did the same thing when he
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preached, always confronting the needs of the people and then offering hope and
forgiveness. Ralph Lewis states that "the chief means of exciting emotion in a
sennon is to relate the concepts and propositions of the sermon to the basic needs
and values of the hearers" (134). This leads to the need of the preacher to
understand and speak to the needs of his or her listeners.
If people who listen to sermons are not able to tie what is being said to how
that applies to their lives, the sermons will be dismissed as in-elevant. George Gallup,
Jr., says every preacher should know at least seven needs of the average American:
1 . Shelter and food
2. To believe life is meaningful/purposeful
3. Community and deeper relationships
4. To be appreciated and respected
5. To be listened to and heard
6. To feel one is growing in faith
7. To have help in developing a mature faith. (Anderson 214)
As preachers we must show how, despite all the pursuits and options this
world offers, our needs are met most perfectly and completely in a growing
relationship with Jesus Christ. As our sermons link the needs of listeners with the
word of God, we will be both persuasive and relevant.
Being relevant never means watering down the gospel; it entails wori^ on the
preacher's part to understand the wants and needs of the persons he or she is
speaking to. Rick Wan-en says, "The unchurched are not asking that we change or
dilute the message, only that we make it relevant." He then notes a Gallop poll that
indicates unchurched people think church is the most boring place they can think of to
be (230).
Calvin Miller has developed a "Pyramid of Priorities" that is helpful in balancing
the needs of the listeners with the truth of Scripture. Every faithful preacher of the
gospel must ultimately be concerned with three essential priorities. They are tnjth.
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interest and inspiration. First, we must be certain that what we say is truth grounded
in the Word of God. If we communicate the tmth and do not interest our listeners, we
may be vital but boring. Finally, until we have told the tmth in such a way as to
interest them, inspiration will be missing (135). This is tme for the unchurched as well
as for the believers. Too often preachers think that because they are preaching
primarily to members of their church, the need to be relevant and communicative is
not as significant as for Billy Graham who must speak to strangers and skeptics.
Because of this attitude, people in the pews miss the message and remain
unchanged and unaffected by the preached word. It is the chief responsibility of the
pastor to "tend his sheep" and to "tend them" is to feed them. What the people in the
congregation are fed will determine what kind of disciples they will be. Surely no
greater responsibility or opportunity for the preacher exists than to stand in the pulpit
each Sunday and announce the word of God and its relevance for believers.
3. Specificity
Besides being relevant, the preacher must also understand the principle of
specificity. Listeners must be able to make the connection between the messages
they hear and the lives they lead. Preachers must show how having a relationship
with God applies to the totality of life. Effective communicators use the newspaper,
television, and the issues at wori< and at home and relate these to what it means to
be a mature follower of Christ. Respondents are much more likely to feel the need for
a message if that message is presented as specific to their needs rather than as
generally applicable to the needs of all people (Kraft 85). In response to this,
effective communicators will decrease the amount of infonnation they present in a
given segment of time and increase the amount of illustrative material, particulariy
illustrations from human experience.
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If the sermon is going to be specific to a given audience, the message must
have a goal or theme that the listeners will understand and connect with. Em Griffin
calls this "telegraphing the punch." In other words, the preacher must communicate a
clear, concise summary of what is being said in such a way the audience will know
and remember it. This connection is established by repetition and stating the theme
several ways throughout the senmon (134). In preaching about discipleship, the
preacher cannot be vague or speak in generalities, hoping the listeners will grasp the
message and apply it. Instead, preachers must make clear what they are saying and
give specific, reasonable applications of tmth for the listeners' everyday lives.
4. Unexpected
Another significant communication tool rarely used in preaching is the use of
the unexpected. When something unusual happens, it carries greater impact (Kraft
86). Jesus often used the unexpected in his ministry as teaching opportunities. In
Luke 4 when Jesus opened the scroll, read from Isaiah, sat down and said, "Today
this scripture has been fulfilled in your hearing," the people were dumbfounded (Luke
4:21). Certainly Jesus' miracles broke the mold of what the people expected. We
read these stories with casualness, but in the first century the messages caused such
a shock the people did not know whether to crown him king or cmcify him.
In our preaching, if we want our message to make an impact on people's lives,
we must vary what we do. Lewis lists six tools that improve the listener's attention
and the opportunity to make an impact: intensity, movement, change, novelty,
relevance, and repetition (98). At this point we must also interject a cautionary word
about integrity in preaching. Not all communication with impact is helpful. An
inappropriate story or action that draws attention away from the Word of God and the
message of the semion does more hamri than good. Some appropriate ideas include
Clines 62
telling the story of a biblical character in the first person, opening the sennon up for
dialogue and questions, using video, integrating an interview into the sermon, and
other similar techniques.
5. Allowing Listeners Self-Discovery
Finally, the preacher can increase the sermon's effectiveness by allowing the
listener to discover as many insights as possible. Calvin Miller says this is the key to
great preaching. He illustrates this important concept using television news anchors
as a metaphor. He says they never tell us how to think, yet they unquestionably
influence our thinking. "They martial infonnation on their side of influence and leave it
there. If we arrive at conclusions with them, it was not their command, it was only our
reckoning with the facts they gave us" (116). Ralph Lewis calls this kind of preaching
inductive preaching. Inductive sermons proceed from the specific examples to
general principles as opposed to deductive preaching that begins with a conclusion
and sets forth points that reinforce or prove what has already been established.
Examples are cumulative until a principle or generalization is reached (164). This
type of sermon allows the preacher to build rapport with listeners, reinforce biblical
assertions, and be more interesting because of sensitivity to the hearer's needs and
conditions. It begins with questions, problems, or needs and leads listeners to God
through the bible. The most effective communicators are those who can lead people
to discovery rather than those who pre-digest and present the results of their own
efforts (Kraft 87).
Lewis goes on to say the most effective sermon fonn is the combined
inductive-deductive form. Using this format the preacher begins with specific
examples, then moves to general principles, and finally concludes by applying the
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truth to the listener's personal or particular situation. "When induction is used,
deduction must also be used in that sermon if it is to apply, exhort or persuade" (167).
Another way to increase the listener's ability to experience discovery in the
sermon is through narrative preaching, or using stories within the senmon. Baylor
University in Waco, Texas recently published a list of twelve of the great preachers in
the English language. Gardner Taylor, dean of the nation's black preachers, was on
the list and described a good senmon as one that "provides an experience of God
both for the preacher and the listener. A bad sermon provides an explanation."
Barbara Brown Taylor, an Episcopal priest in Georgia, also made the list. She
stresses the importance of nan^ative preaching. For example, when she speaks of
Lazanjs,
She puts you down in the tomb so you know what it would be like to be down
in that dark hollow of stone. And what it might be like to wake, terrified back
out of death, your friend Jesus shouting 'Lazaais! Come out!' The way she
tells it, you get a feeling how the feet of Lazaais faltered, scrambling in the
dari< for the three steps leading out of the nan^ow tomb. How his shrouded
face felt, coming once again into life, into light" (Otto A14).
Calvin Miller writes that nothing holds our attention like stories. "The reason
for this has to do with the compelling intrigue of character and plot. Plot above all
locks people in and builds into the sermon a magnetic sense of intrigue" (135). The
strength of narrative preaching is that it places the listeners in the plot of the story. It
becomes their story and they are able to experience the God the story reveals on an
emotional as well as intellectual level, thus giving it more persuasive strength.
As preachers who seek to preach for discipleship consider the unique context
in which they preach and build messages around the critical task of bridging listeners
needs with the word of God, senmons will have greater impact. I have demonstrated
five ways to make the message adaptable to listener's situations and will now turn to
the important task of persuasion and preaching.
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VIII. Persuasion and Preaching
If preaching is indeed going to encourage discipleship in people's lives, the
sennon must do more than create an experience of God. The sennon must also seek
to influence the listener's behavior. The preacher must understand basic principles
about persuasion and communication. A persuasive speech aims to change the way
the audience feels, thinks, or behaves. The classic organization for a persuasive
speech is referred to as "Monroe's Motivated Sequence." This is a five-step pattern
for organizing a presentation with the attempt to persuade.
� Step One: Gain audience's attention.
� Step Two: Identify unfulfilled needs.
� Step Three: Propose a solution that satisfies those needs.
� Step Four: Visualize what satisfaction will mean.
� Step Five: Identify specific actions. (Kearney 322)
These five steps fonrn an effective tool for persuading others to change attitudes,
beliefs, or behaviors (Kearney 323). While the basic format has proven to be useful,
how a preacher goes about the task of accomplishing them would likely be different
when speaking to different audiences. In preaching for discipleship, the end result
may be the same no matter what the audience; i.e., prayer, Bible study, giving,
ministry, or outreach. Yet how to gain the audiences attention, to know their
unfulfilled needs, how to propose a meaningful solution, and how they visualize
satisfaction will be unique. In a postmodem context, the preacher must have an
acute understanding of his or her congregation and move thoughtfully through each
of the five steps so as to insure the message is getting across. Later in this chapter I
will describe in greater detail some of the key characteristics of a postmodem person
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and a model for persuading people with those characteristics to become stronger
disciples of Jesus Christ.
While Monroe's Motivated Sequence helps lay a foundation for persuasive
speaking, Em Griffin's classic on the art of Christian persuasion. The Mind Changers
- The Art of Christian Persuasion, is also helpful. Griffin outlines three major stages
that create opportunity for change in a person's behavior. These stages combine and
restate differently Monroe's Motivated Sequence, but offer a better fit for postmodem
audiences because they are not as linear and emphasize the importance of
establishing credibility with the audience first:
1. Melt
2. Mold
3. Make Hard (4)
Melt
These three stages explain the three fundamental principles of persuasive
communication. Preachers who seek to encourage discipleship among their hearers
will use them. I offer them as an outline to discuss persuasion and preaching.
The preacher must first recognize that people do not want to be persuaded
and must therefore "melt" their prejudices. The old axiom, "Don't confuse me with the
facts," is especially relevant to Christian persuasion that calls listeners to change how
they think about certain realities and behaviors that may not be consistent with
mature Christlikeness. Every person feels resistance to change, even the new
believer. People are inherently suspicious of the motives of those who try to
persuade them. The listener asks, "What's in it for me?" Therefore our persuasion
must be based on the relationship or rapport between speaker and listener, and an
eamest desire for the other person to recognize the sincerity of our motives. Change
is also difficult because it is uncomfortable. Most people like to think they are right.
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To have someone attempt to persuade them to change is a subtle (or not so subtle)
way of being told they are wrong. Finally, persuading others is difficult when their
choices are limited. Psychologists call this "psychological reactance" (Griffin 50).
Several options exist for overcoming resistance to persuasion. Churches may
use guilt as a persuasive tool. Without question guilt can be an effective motivator,
but studies also show that guilt carries negative side effects. Typically, guilt leads to
avoidance, devaluation, and outward actions without intemal commitment (Griffin 63).
A more common instmment used by preachers is the call to duty. Studies have found
that privilege, not duty, is a better motivator. Duty is a subtle form of guilt and as a
persuasion tool, is a negative motivator. George Hunter relates that when a preacher
talks about duty, two things happen: on the one hand the people agree, on the other
hand, no one does anything about it (Hunter ). Another common way pastors deal
with the need to change is to dismiss the goal of persuading altogether, preach
innocuous messages, and leave listeners with complete freedom in interpretation.
This can also be seen as letting the congregation continue as they are, diluting the
message to the lowest common denominator of the listeners. This stance is
advocated by much of mainline Protestantism over the past forty years. The result
has been pluralistic churches that stand for anything with no tme distinctiveness.
Another way to deal with people's reluctance to change is to ignore trends in
society and culture. Assume that if listeners want the message they will be able to
grasp it if they try hard enough. Inherent in this stance is an an-ogance that repels
younger generations. Many fundamentalist and Bible churches use this method.
They indeed have converts, but rarely does their message appeal to the majority of
people; therefore their impact is limited. These two options con-espond with Niebuhrs
"Christ of culture" and "Christ against culture" (Niebuhr45, 83, 116).
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Fear is a tool many preachers use to convince people to change. Like guilt,
fear is indeed a persuasive motivator but it can also produce negative side effects
and must be used carefully. Studies show that using fear as a motivator can lead to
avoidance and increased skepticism if used inappropriately or with too much
regularity (Griffin 71-75). Lewis emphasizes that the preacher must find a proper
balance for both fear threats and faith promises in order to be persuasive. Fear
threats include failure, suffering, guilt, indignation, loss of security, and selfishness.
Faith promises include success, satisfaction, integrity, sympathy, duty, and love
(119).
A more effective avenue of persuasion is consistent with Niebuhr's "Christ
above culture" and one that is used by God in relation to humanity. This is a method
in which the preacher seeks to identify with the needs of people and addresses a call
to change in a way they can relate to without diluting the essential message. This
kind of persuasion begins where the listeners are. It is persuasion through
relationship. Paul did this when speaking to a skeptical crowd in his sermon on Mars
Hill in Acts 17. He began by affirming where the hearers were and then moved them
toward God.
Gentlemen of Athens, my own eyes tell me that you are in all respects an
extremely religious people. For as I made my way here and looked at your
shrines I noticed one altar on which were inscribed the words, TO GOD THE
UNKNOWN. It is this God whom you are worshipping in ignorance that I am
here to proclaim to you! (Acts 17:22,23)
This model of preaching is especially relevant to people in a postmodem
context. Recognizing their spiritual hunger, preachers earn the right to be heard by
acknowledging their interest in spiritual matters and then pointing them to the tnje
God who can bring new life. To do this the preacher must be more than a perceived
Bible expert. He or she must also be a "life" expert. The preacher does not need to
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experience everything the listener's experience to be relevant but must be able to
comprehend and speak to their experiences.
God himself demonstrated his desire to identify with humanity as Paul related
in Philippians 2 in describing Jesus:
Who, though he was in the fomn of God, did not regard equality with
God as something to be exploited, but emptied himself, taking the forni
of a slave, being bom in human form, he humbled himself and became
obedient to the point of death-even death on a cross. (Philippians 2:6-8)
As one specialist puts it, without this kind of identification there is no persuasion
(Griffin 81).
The best persuasion is identification both on the part of the communicator and
the listener. Authentic identification with the listener in a postmodem context
establishes credibility that is critical. Social psychologist Elliot Aronson indicates the
importance of persuasion and identification when he states that, "In identification, the
cmcial component is attractiveness - the attractiveness of the person with whom the
(listener) identifies... . In internalization, the important component is credibility - the
credibility of the person who supplies the information" (31).
As a communicator, God identified with us by becoming human in the person
of Jesus. In his preaching and teaching, Jesus helped his listeners identify with his
message by helping them experience the message. He said, "I am the vine," and
turned water into wine. He said, "I am the bread of life," and turned a few loaves into
a feast. He said, "I am the light of the worid," and gave sight to the blind. He said, "I
am the resun-ection and the life," and rose from the grave and appeared to many of
his followers. When preaching in a postmodem context, we can do the same by
opening avenues for listeners to experience God in worship and responding to his
action on their behalf. As listeners experience God in worship and preaching it adds
to the preacher's credibility, thus increasing the potential for positive change.
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Mold
Once we have begun to melt our listeners, the next step is to "mold" them.
"Molding" involves moving people to commitment by showing and explaining to them
the specific change for which we are calling. We must present the changes called for
as desirable and obtainable as possible. Understanding the "minimax" principle that
states that "humans act so as to maximize their benefits and minimize their costs" is
important at this stage (Griffin 100). A common way to maximize benefits and
minimize costs is to give meaningful incentives that help shape people's attitudes and
actions. In fact, the clinical term for this is "behavior modification", or shaping (Griffin
103). It is not selfishness but nonnal human behavior that people are most
persuaded by incentive. As Charles Kraft writes, no one lives in a vacuum. Every
person comes with a set of values and beliefs on which they act. Therefore
persuasion is not asking people to take on a certain behavior but to change from one
behavior to another. Self-interest is the most important motivational factor for calling
for a change in behavior (95).
This is especially true in a postmodern worid where people leam through their
own and other's experiences. As people "try on" behavioral changes and discover
them to add meaning or value to their life, the expectation of that behavior being
continued is realistic. Demonstrating the value of and encouraging experimentation
with prayer, bible study, or other spiritual habits as a practical way to deal with life's
problems as opposed to worry, stress, or other coping mechanisms is a meaningful
way to encourage discipleship among postmodem believers.
In terms of Christian persuasion, the preacher must first understand the
audience and know what incentives will persuade them in temis of their emotions and
their intellect. Different people are motivated by different stimuli. The best messages
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target a specific group rather than using the shotgun approach that attempts (and
fails) to reach everybody at once. If the goal is to encourage discipleship in a
postmodern context, the preacher must understand the importance of community, the
relative nature of truth, and the inherent pessimism toward the future. How a
preacher encourages discipleship in this context involves the preacher's intentionality
about communicating authenticity, giving listeners a practical opportunity to "try on"
and experience the called for change and listeners freedom to fail and try again,
reminding them the aim is growth and faithfulness, not perfection.
In a postmodem context, understanding listeners desire for authenticity,
relationships, and practical tmth is key to the molding process. Lewis states that
nothing is persuasive unless it is vital and nothing is vital unless it is personal (89).
We must know the people to whom we speak, and what their needs are. Then we
show how these needs can only be met by a deeper relationship with God. We
cannot tell them what their needs are or conjure up needs for them. Instead we must
know our people, become involved in their lives, and leam the longings of their heart.
Our task is to be so close to them that we understand their needs as they understand
them. We will never be persuasive by telling them what their needs are or should be,
but by speaking to the real issues with which they stmggle. As we do this, we open
doors to deeper needs and address those. We will be most effective, though, if we
begin at the surface needs where they live.
Another important persuasive tool is to help listeners see and understand how
to respond to the negative side of changing behavior One of the most successful
ways to increase long-term change is to show the negative alternatives to desired
belief or action, the basis for them, how to deal with them, and offer opportunities to
respond to them (Griffin 176). By doing this we enable them to be aware of the
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stmggles they will likely face as they attempt to apply preaching to their lives outside
the church. Because of the honesty and vulnerability of this kind of presentation, it
also builds credibility in the message and the messenger. Jesus regularly reminded
his followers there was another side to the Gospel. He told them that by following
him they would be subject to ridicule and suffering. This exercise would be easy in
the church today. People who have neglected spiritual growth in time will became
weak, poweriess Christians who never experienced the joy of being a follower of
Christ.
The process of gaining commitment by showing and explaining the specific
changes being called for is a long process. Lasting change takes time. The most
important aspect of change at this stage is that focus must be specific. We must
state in our preaching exactly what the intended outcome is. In preaching it is
especially tme that if you aim at nothing, that is exactly what you hit. Fred Craddock
states that the most important part of good sermon preparation is having a clearly
defined purpose for the sermon and distinguishing this from how to say it (84). In
persuasive preaching this means holding in mind a definite action or attitude that you
want the listeners to change. For those who do not come with a pre-understanding of
the change being advocated, this is especially tme. To move from the position of
self-reliance to making Jesus Lord is usually a long journey. As Griffin says, "Change
is slow, it must be intentional, planned and specific (6). In preaching for discipleship
in a postmodem context this point is critical. Preachers can no longer assume that
listeners understand what is meant by a "daily quiet time", "spending time in the
word", "tithing", "outreach", "ministering to each other's needs", and other such
expressions. For many who have not grown up in church or have been absent from
church for a long time these expressions have no meaning attached to them. The
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preacher must be clear and specific when calling for change. The called for change
must begin in simple, practical steps that can be developed over time.
Make Hard
The final stage in Christian persuasion is to "make hard." People who have
been convinced to change need to be firmed up so that they become resistant to
outside influences. The preacher does this by bringing the desired change to bear on
the totality of life. Simply changing a person's attitude about something or to getting
listeners to agree with the need to change is not enough. The change must be
woven into the fabric of the listener's life until it moves from outward behavior to
inward conviction. Kraft says the best preaching attempts to involve as much
dialogue and life involvement as possible (74). Griffin says persuasive preaching
should show how the change desired must affect every arena of life by giving an
example of persuading people to share their faith. New Christians will agree it is
important to tell non-Christians how they can have a relationship with God but until
this becomes more important than their fear of rejection, it is unlikely to happen.
Therefore, preaching must not only persuade listeners to witness but also to deal with
the issues related to self-understanding and confidence (181).
The most effective way to change behavior is for the listeners to engage in the
desired behavior. This is more effective than simply asking for agreement because
deeply held beliefs and convictions follow behavior; it is rarely the other way around
(Griffin 181). This is best done in small steps with positive reinforcement for each
step accomplished. Jesus used this principle when he spoke to his disciples after
they chastised a man for casting out demons in his name. Jesus said, "Do not fortDid
him; for no one who does a mighty wori< in my name will be able soon after to speak
evil of me" (Mari< 9:39). The likelihood of the listener making the recommended
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change is increased enomriously when the behavior is modeled, discussed, and
practiced over a period of time and often the behavior change is made unconsciously.
This allows for the maximum opportunity for feedback, adjustment, and discovery for
behavioral change (Kraft 71). Again Jesus serves as our model for this kind of
change in his relationship with his disciples. Each of the synoptic gospels shows
Jesus' pattern of spending more time with the disciples in intentional, specific
preparation for when he will be gone, giving them opportunities to experience how it
will be then.
In the postmodem preaching context this can be done by giving specific,
measurable, and simple opportunities for listeners to participate in a desired behavior.
For example, during the sermon on Bible study, the preacher may ask each person to
read a meaningful passage of Scripture and then write down what they think the
writer meant. The preacher could then give his or her "informed" interpretation and
even ask some listeners share their own commentary on the text. It is important to
communicate and teach how a passage is interpreted so listeners do not lightly
assume the text means whatever they want it to mean. The preacher could then take
the next step to application and ask each listener to write an application of the text
followed by some of the preacher's own application points. This could be done with a
variety of habits and behavioral changes. As listeners "try on" the called-for change,
they not only gain tools and experience, they also discover that they are capable of
accomplishing the desired behavior.
Another key to making changed behavior firm is the principle of social
conformity or community reinforcement. People in a group feel pressure to bring their
actions and thoughts into line with other members of the group. All human beings
already belong to some kind of group or another. These groups influence their
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decisions, lifestyles, and actions much more than an infomnational or motivational
sermon will. Wise preachers understand this and attempt to assist new believers to
develop allegiance to and participation in a local church reference group. Such a
group is permanent enough to provide a matrix for encouragement and growth in the
direction pointed to by the decision to change (Kraft 94). Social conformity is never
automatic but always dependent on situational factors. Griffin outlines ten such
factors in his book:
� Rewards.
� Public scrutiny.
� Belief that someone will stand with you.
� The attraction to the group.
� The individual's commitment to conform.
� Knowledge regarding the change being called for.
� The amount of discrepancy between the individual's position and the
groups.
� The relevance of the change called for to the group's purpose or goal.
� The amount of certainty the individual has about the called for change.
(197-208)
In a postmodern context, this principle of social confomriity is of great
importance. One of the defining characteristics of a postmodem person is the
importance of community. As preachers' call for discipleship on Sunday is reiterated
in small group contexts during the week, the changes have a greater possibility of
taking root in a person's life. Small groups can be formal stmctures that attendees
and members are encouraged to participate in or informal stnjctures that still allow
opportunities for dialogue, encouragement, and accountability. In this section, I have
shown that if the persuasive preacher is able to melt, mold, and make hard the
convictions and actions called for, tme and lasting persuasion is well within reach.
Up to this point, I have described the theology, purpose, and content of
preaching. Further, I have demonstrated that one of the greatest needs in the church
are preachers who have experienced the grace of God in Jesus Christ, are full of the
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Holy Spirit, and desire to preach biblical, relevant sermons that lead to changed lives.
To do this, preachers would be helped by a basic understanding of the principles of
transfer learning, communication, and persuasion. Along with these fundamental
common denominators, preachers today face the task of looking out on a
congregation filled with people with little or no biblical or church background. A shift
has occunred in our society. Growing numbers of people have no church
background. People may be turned off by traditional church for a number of reasons
and are skeptical of preachers and their message. For these people, the issue of
discipleship is especially critical. We can no longer assume that new believers know
bible stories or understand the significance of sacrifice, obedience, and ministry to the
world. These people are not products of the modem woridview of the past centuries.
These are postmodem believers. It is this postmodem worid that I now seek to
analyze.
IX. The Postmodem World
In this section, I will describe the shift that is occurring in our culture from
modernism to postmodemism and then introduce some of the fundamental
characteristics of a person influenced by postmodemism.
An ancient Chinese curse says, "I curse you, may you be bom in the changing
of the eras." Those who have been called to preach the gospel at the turn of the
twenty-first century have the dubious distinction of ministering in the "changing of the
eras." Leonard Sweet amplified this tmth.
We have been chosen by God to minister at one of the greatest ecotonic
spaces in the history of the planet. God has chosen you to be in ministry
during this period, when the modem worid, the worid that was built over the
last 500 years, has given birth to another worid called the postmodem worid.
We are called to do ministry on this edge as the modem era comes to a close
and a postmodem worid begins" ("Church in 21st Century" 4).
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Timothy Keller writes that in modernism, which held sway until the late 1960's,
the supernatural was eliminated and scientific reason gave the only objective tmth.
Before that both human reason and revelation from God were understood to provide
objective tmth. In the last twenty years the postmodem era was bom which goes a
step further, holding that "neither reason nor revelation give us any objective tmth
(54)." Keller goes on to say that for postmodems all tmth claims are socially
constmcted and arise when people groups and communities weave stories or
narratives which give their own community meaning and identity. Therefore, all tmth
claims are really fictional stories that "vjork" for any given group (54). This definition
of postmodernism is consistent with one of the most referenced thinkers on
postmodernity, Jean-Francois Lyotard. In his book. The Postmodem Condition: A
Report on Knowledge, he defines postmodernity as "incredulity toward
metanarratives" (Reid 5). In other words, the great narratives that have made up the
woridviews of people for generation after generation are now greeted with skepticism.
For the postmodem mind there is no inherent tmth, only tmth that is tme for any
particular group or person. The postmodem mind no longer accepts the
enlightenment belief that knowledge is purely objective. Knowledge is also relational
and personal, thus the emotions, intuition, and community are valid paths to tmth.
What we face then is a growing number of people who are skeptical of prepositional
tmth outright and will not be convinced by reason or revelation. The postmodem
credo is, "What you believe may be tme for you, but may not be for me" (Reid 7).
Loren Mead adds another dimension to help understand the implications of
this new era. He states that, "We are at the front edges of the greatest
transfomiation of the church that has occun-ed for 1 ,600 years. The movement from
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modemism to postmodemism is by far the greatest change that the church has ever
experienced in America; it may eventually make the transfomnation of the
Refonnation look like a ripple in the pond" (68). The revolution Mead speaks of is the
evolving era in which the majority of the people have no church or Christian history.
He calls this era post-Christendom. Whereas at one time the preacher could begin
with the stories of Abraham, Moses, John the Baptist, Jesus, or Peter and assume a
common understanding, in the postmodem worid this is no longer tme.
Unfortunately, most churches continue on in a Christian paradigm, appealing to the
diminishing numbers of people in a Christendom woridview all the while losing the
greater war for the lost souls at our doorsteps.
By and large, the carriers of postmodernism are busters, those 46 million
people born between 1965 and 1980. These are the children of the baby boomers
who were mostly raised in traditional churches but later rejected religion as in-elevant.
The boomers stand in the gap between the modem and postmodem age. Tim Keller
writes that while they have a veneer of the newer moral relativism which is used to
justify some of their lifestyle choices, their basic instincts are traditional. They tend to
believe they can make the worid a better place. Their children, the busters, show a
marked increase to a deeper secularity. They do not think they can make the worid a
better place. They are realists, pragmatists, and hold little respect for traditional
moral values (Keller 55). They are people who are no longer sure what they believe
or that they believe in anything other than their doubt in the beliefs of all others (Reid
2). This disbelievism leaves them disconnected with the worid around them and
causes them to place high value on their peers. Dieter Zander, who has studied and
preached to busters for a number of years, sums up their belief system with this
quote, "The only thing I can really believe in is who I am, what I'm about and what my
Clines 78
friends are about" (Thompson 2). While busters most accurately reflect
postmodemism, this woridview is not limited to any one generation. Every strata of
society is influenced by postmodemism through the media, advertising, and
relationships.
Some of the identifiable traits of a postmodem person are common
denominators shared by a people influenced by postmodemism. While a buster
might most closely demonstrate all of these characteristics to a significant extent,
anyone alive today is certain to embody one or more of them to some extent. Keller
writes, "In America, post-modern secularism is spreading from the coasts to the
heartland, from the educated classes to the less educated (through TV), and
especially from the cultural "elites" to the generation bom after 1965 through
academia and the teen / young adult popular culture channels" (55). So while the
youngest generation of Americans most readily identifies with postmodemism, it is
sweeping through the country and impacting all ages and strata of society. These
definitions are morally neutral in that they could (and generally do) describe the
believer or unbeliever influenced by this set of presuppositions. They are:
1. Media wields a pervasive influence.
2. Longing for community.
3. Desire for authenticity and credibility.
4. An underiying pessimism.
5. Diversity is valued.
6. Truth is discovered through subjective experience and community.
1. Media wields a pervasive influence.
Television and video dominate infonnation, entertainment, and, in many
cases, education. Generally, busters do not leam by reading but through oral and
visual means. Through television, 2,000 images a day flash before them, 1,000
percent more than 55-year-olds saw in their youth (Sack 29). The constantly
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revolving images enable them to process much information yet the downside is that
they are easily bored. With the constant ban-age of images; the broken-up segments
of story lines with commercials; the remote control that allows the viewer to choose
from one hundred TV channels at once; the proliferation of radio stations that allow
listeners to jump from "Top 40" to news, to sports, to talk shows, to altemative music;
people take in information in bits and pieces. Because of the influence of media, any
meaningful presentation must be interesting, relevant, and stimulating. Haddon
Robinson contributes the understanding that in modemism sermons were put
together through deduction, logical sequencing, and propositions. Now, story is what
people relate to. Story is not just illustrations, but grounding an entire message
where people live. "It is the sense that you are talking about people, people
interacting with people, and people interacting with God" ("Church in 21st Century" 5).
It is best to think of the sermon in terms of modules of three to six minutes
each instead of points. Robinson states:
What we normally have thought of as Roman numerals, I call movements.
They are like the movements in a conversation. However you use it, it must
be at least three minutes and probably no more than five. ... Take the
movements and turn them into pictures. Make them concrete, make them
specific. Behind each of those movements is an image. Take that image and
expand it so that people can see it. Think about how people experience it"
("Church for 21st Century" 4).
Because stories are personal and cannot be argued with, they communicate
most effectively with busters. No one can deny another's experience. Therefore,
when preaching the gospel the effective communicator shows how God's story
intersected with his or her story. Busters will listen especially if it honestly describes
the difficult as well as the good aspects of following Christ (Zander 5). The senmon
must address the totality of life and how it makes sense in terms of the whole range
of life. Busters want to know how Christianity relates to how we spend our money.
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deal with sexuality, the death penalty, the Oklahoma bombing, Luis Fan-akhan, and
Newt Gingrich. They are not looking for pat answers but honesty and reality.
Leonard Sweet says that postmodern preaching does not make points, it makes room
and moves people toward an experience of the risen Christ (Sweet 56).
2. Longing for community.
Almost fifty percent of busters have grown up in either broken or blended
families in which both parents wori^ed full-time. Busters are the first generation
whose parents took pills not to have them, whose parents, once pregnant, fought to
abort them. The term "latch-key kid" did not exist before they came along. Busters
are two times more likely to come from divorced families (Long 43). This has led to a
feeling of aloneness, a condition Dieter Zander defines as being surrounded by
people but never experiencing intimacy. "For busters, family is more frequently
defined as those who will love them, not those who produced them. Thus community
~ open, safe, inclusive relationships in which people help each other rather than
compete ~ is the highest value of this generation" (Zander 3). In community busters
leam and behavior is shaped. Tmth is secondary to connecting and community for
the buster. Therefore tmth is defined by the group to whom the buster relates. God
is not discovered by a presentation of the Gospel and an invitation to come (alone?!)
to the altar and receive him but by experiencing him in community (Grenz 168).
To lead busters toward Christian maturity, the most obvious and formative tool
would be relevant preaching combined with small groups where they are accepted,
allowed to ask honest questions, and receive honest answers. What could be more
Christ-like and inviting than a church committed to fostering interpersonal
relationships, the offering of seasoned wisdom, and genuine listening?
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3. Desire for authenticity and credibility.
Authenticity has always been a factor in effective preaching. This reality is
heightened in a postmodern context. This is the generation that lived with the
aftershocks of Watergate, fallen televangelists. Bill Clinton's solemn word that he did
not inhale, and the assumed failure of govemment to provide social security in the
future. All of these reinforce the skepticism toward authority and institutions. At this
point we need to understand that postmodemism is not a rejection of spirituality, but
of organizations and institutions that offer it and no longer maintain credibility. These
institutions are viewed as racist, sexist, intolerant, nationalistic, pious, and exclusive
(Shriver 14). There is spiritual hunger among busters; a hunger for authentic
spirituality. They have concluded that science will not satisfy so they are looking at
Eastern religions, the New Age movement. Pantheism, and a Christianity that is open
to more than a narrowly defined set of beliefs.
The key for the Christian persuader to speak to this mindset is to be seen as
vulnerable, transparent, and honest instead of successful, rich, and slick; to allow
time for trust to develop. Busters are not going to make large faith commitments to a
local church. They are more likely to commit in small, progressive time units and may
end up giving several years of service to one church without really anticipating more
than twelve to twenty-four months of partnership. Ministry that has a "low threshold"
of hoops to jump through in order to be involved will be the most natural fit (Shriver
13). The church will have to enter the explosive terrain of relationships versus
judgments. The church's ability to incorporate the discussion of sexuality, racism,
sexism, and other areas of morality - while fully accepting the buster society into its
ranks - will become the line in the sand that mari<s the buster's interest in the church
as viable (Shriver 16). Along with this, we can no longer present the church as an
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institution but instead as a community or collection of communities where every
person can feel ownership in ministry and have a voice in where the ministry is going
(Zander 5). We must also connect large group worship times with small group
sharing where relationships and intimacy can be fostered.
4. There is an underlying pessimism.
This pessimism is most often perceived as indifference because they are not
out pursuing the great American dream like their parents. Pessimism is one of the
critical demarcations between boomers and busters. Boomers longed for homes in
the suburbs, corporate success, and financial rewards, busters believe this dream is
bankrupt. They have watched their parents destroy their families and relationships
climbing the corporate ladder. To busters, owning cars and homes is not as
important as being loved and accepted (Zander 3). Instead of the fast track to fame
and fortune, they pursue a new American dream, "to be whole, to live in harmony with
others and their sun-oundings" (Zander 3). No wonder they are pessimistic. Busters
grew up with AIDS, the shock of the space shuttle Challenger exploding seconds
after take-off, the fear of a depleted Social Security at retirement, the suicide of their
spiritual leader, Kurt Cobain, and rampant divorce. Everything seems broken. They
sense that they are the clean-up crew, that their role in history will be sacrificial and
they will bear the burden of the extravagant lifestyle of their parents and free
spending politicians (Howe and Strauss 75). The pessimism of busters is highlighted
by their fixation on the present. They do not make plans for a career and saving for
retirement, instead they flip burgers at McDonald's, stock shelves at Wal-Mart, or take
odd jobs as bicycle messengers, or Domino's Pizza deliverers. The job is not the
main point. Unlike their parents, they work to live instead of live to work.
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On the positive side, busters may not think their actions will change the world,
but they can see the possibility. George Bama found that 44 percent of busters had
volunteered to help the needy, 27 percent had helped a nonprofit organization or
church within the last thirty days, and 17 percent had helped the needy in other
countries (Barna, Invisible 96). The church can capitalize on buster pessimism by
appealing to their longing for caring, tmst-filled communities, consciously bringing the
burdens of people whose lives they can affect before them and meeting those needs
in community. This kind of action, joined with group reflection, helps them connect
the horizontal and vertical dimensions of the gospel.
Busters also need to be given the opportunity to fail. They understand failure
as a part of life and are skeptical of anything that is clean, sterile, and free of
problems. The church must be willing to give new ideas a chance, even if they fail.
Trying new ideas with the potential of failure does not scare the busters; it gives them
something with which they can connect. Christian communication must also be
intentional about presenting a God that allows mistakes. Underscoring that a God
understands our failures is not a justification of cheap grace, but an honest
conception of God who loves us even when we blow it. Zanders says that busters
are crying out for practical sermons. What is most relevant to them is the core of the
gospel ~ redemption and reconciliation. "To be reclaimed and made beautiful again,
and to be brought back into relationship with God and others, are two tmths that
penetrate busters' broken hearts. Busters have been trashed, so they feel like trash.
When we explain that God is saying, You're not trash," they'll listen" (Zander 5).
Because of their brokenness, busters are fundamentally convinced that the worid
needs a Savior who can heal wounds, provide peace, and lead to wholesome new
patterns (Shriver 15).
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5. Diversity is valued.
Postmodems have no clearly defined family as earlier generations have. Up
until now the biological family has been one of the most important factors in shaping
a person's values, beliefs, and character. Television shows like "The Waltons",
"Leave it to Beaver", "The Brady Bunch", and others reaffinned for an earlier
generation the tightly-knit structure and mooring that family provided. In a
postmodern world, family takes on a new meaning, opening the doors for diversity in
values, beliefs, and actions. For postmodems, everything is fluid and in transition.
To expect them to be consistent or to lump them together in one category is foolish.
They are the most radically diverse generation in history (Shriver 6). The images and
influences that shaped their lives are not limited to their parents, community, or close-
knit groups as was the case with previous generations. Postmodems have grown up
with images of people and cultures from across the world while eating TV dinners in
their living room. Even more significantly, they experience multi-culturalism in their
families, schools, and communities. For the first time in thirteen generations of
American history, over 20 percent of one generation are non-anglo. Postmodems are
a mixture of a remarkable combination of ideas, thoughts, dreams, and goals.
Because they do not believe in absolute tmth, they can live with contradictory ideas
and ambiguity. They have no problem believing something until something better
comes along.
This generation is tmly the result of a globe that has shmnk to the size of their
apartments. Their reality is that the world is not stable and has no ultimate reference
source. Technology, travel, revolutions, dramatic changes in govemments and
economic systems, and education introduced them to a world that is not only packed
with contradictory images and worldviews but is in direct contrast to the traditional,
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unchallenged map of reality they were given by their parents' generation (Shriver 12).
The reference point for them is not extemal tojth, but group consensus. It does not
matter if it is really tme or not because tmth is never set in stone. What matters is
that they are relating meaningfully to others.
Christian persuasion can speak to them on this level by not forcing them to
accept cold, sterile doctrine but by letting them experience God and the tmth of
Christianity in group interaction. Christianity is not a message they need to hear as
much as one they need to experience and to receive time to experiment with. For
preaching, this means making every effort to be free from a manuscript or notes and
tmly connect with listeners. It means asking questions in communicating the gospel
and being ready for answers. It means opening to their questions and not providing
neat, quick answers; to exhibit the integrity to honestly look for answers together.
6. Truth is discovered through subjective experience and
community.
For the postmodern person, truth is relative. No one tmth is regarded more
highly than another as all truth is considered valid. This makes sense in a shrinking
worid where people from countries with different woridviews grow up next door to
each other. For example, for a buster to regard his or her understanding of God as
better or more accurate than a Muslim's would be to denounce something profound
and personal to someone they live next door to, play football with, and help with math
homework. To the buster, it is more important to have a meaningful relationship with
a person who believes differently rather than risk hurting the relationship by
denouncing a deeply held view. In speaking to this concept of tmth, Kevin Ford
writes, "No one tmth is more valid than any other, and the postmodem mind sees no
contradiction in such a viewpoint' (Ford, Jesus 1 17). Therefore tmth, for the
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postmodem mind, is derived ttirough community or subjective experience as opposed
to prepositional truth, logical arguments, or commonly held beliefs.
In essence, the unchurched today are similar to the pagans the first
Christians faced 2000 years ago. The eariy church existed in a godless, pagan
culture that rejected absolute Tmth and embraced utilitarian tmth. Now, we are again
engaged in a worid where the concept of God or spirituality is watered down to mean
anything you want it to. There is no right or wrong. But just as Peter and Paul did
almost 2000 years ago, today we must address the Word of God to the unchurched
and show how meaning and purpose are found only in a growing relationship with
Jesus Christ. Having persuaded listeners to believe, we must hold up the Gospel
before them while relating to their needs and leading them to further discipleship.
The implications of a postmodem woridview for the church and preaching are
significant. As preachers, we can no longer rely on business as usual. Loren Mead
states:
The Christendom paradigm that has defined the mission of the church lo all
these centuries is giving way to something else; something different. And it
leaves behind structures of denominations, theologies, hierarchies, priorities,
roles and commitments that all need to be reconfigured for a new age where
Christianity can no longer be assumed as part of the cultural ethos or
interests, in w worid in which Christian congregations may increasingly be
viewed with suspicion, incredulity, even hostility ... old stmctures, including the
function of homiletic strategies, must be reconceived to meet the needs of the
new mission frontier" (84).
We cannot assume that once they have entered the church, we can retum to
our safe, comfortable preaching patterns. We must continue to spur these new
Christians on to further discipleship and maturity. The preacher's goal must be to
train postmodem Christians to seek the Lord with all their heart, mind, and soul, and
then to impact the worid as an overflow of that love. Church and pastor must make
discipling postmodem Christians one of their top priorities if the church is going to
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speak to future generations. We tiave the opportunity to win a generation of young
people to God. These people are not going to be convinced with slick brochures or
fancy programs, but by authentic Christian lives. Now, as much as ever, people long
for community. This community is most perfectly discovered in a living relationship
with Christ and other believers. The pastor who can see with spiritual eyes must
understand and take steps to disciple new Christians to impact the worid.
X. Model for Behavioral Preaching in an Emerging Postmodem Culture
The question that confronts anyone who stands in a pulpit today with a heart
for effective ministry is, "How am I supposed to communicate the tmth of the gospel
in a postmodern era in order to disciple believers?" The answer to this critical
question begins with all that has been said to this point. George Bama states, "There
is a whole different style of communicating in this age and there is a whole different
context that has to be given to people to make it practical and meaningful to them"
(Boomers Barna 6). For preaching to be effective it must be biblical and anointed.
For preachers to gain a hearing among believers, they must have credibility by living
and demonstrating lives of holiness and authenticity. The preacher who has a word
from God for these believers must understand principles of transfer leaming,
communication, and persuasion.
Gleaning from what has been said already, one can filter out six essential
elements the senmon must have in order to communicate and speak persuasively to
postmodem Christians. These six semion elements provide the skeleton for an
effective model of preaching to encourage change in these believers. Each element
relates to one or more common denominators found in a postmodem person. Except
for "biblical", each of the elements of this model for preaching comprise common
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denominators among each of the six fields researched above (biblical, theological,
preaching, transfer leaming, communication, and persuasion).
1. Credible.
This relates to the postmodem person's desire for authenticity and credibility.
Of the six fields researched in the review of the literature, all spoke to the significance
of the speaker's credibility. Jesus was credible to his hearers because he
demonstrated in his own life the very truths he preached. Before a preacher can gain
a hearing, he or she must gain the respect of the listeners, must be authentic and
transparent, and be willing to acknowledge human frailties. At the same time,
preachers must seek to embody in their lives the principles they preach.
2. Biblical.
This element belongs in the model for preaching because if preaching is not
rooted in the word of God, it will neither be Christian nor effective for encouraging life-
change. The ultimate end never changes. The postmodem person will connect well
with the narratives in the bible, the parables, and the teaching that is rooted in real life
issues. Our goal is to lead people into the fullness of a relationship with Christ. This
relationship is rooted in Jesus Christ who is most perfectly revealed in God's word. It
is in the bible our hearers leam, from Genesis 1 through Revelation 21, of a God who
has reached out to every person to bring relationship, wholeness, ultimate peace,
security, and etemal life.
3. Experiential.
The research on postmodemism and communication theory demonstrates that
if the preacher desires to speak meaningfully to postmodem believers, the semnon
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must be experiential. Being the first generation to grow up with television,
postmodems are the first tme audio/visual generation. Television is their medium for
entertainment, infonnation, and education. Effective preaching makes use of as
many resources as possible to relate to people who leam by seeing, experiencing,
and experimenting with behavior proposed. The goal is to create an experience of
the word of God in listeners. Reid claims this is "a central if not the central, unifying
thread in the New Homiletic" (8). Using the arts, video, interactive preaching, note-
taking, and drama will add to the message's persuasiveness. Postmodems are also
pragmatists. Truth is often based on what is real to them, or what "works". Offering
opportunities to "try on" the desired change by committing to participate in, or
experience a specific behavior for a certain amount of time will add to the
persuasiveness of the message.
4. Simple.
If transfer learning is going to occur, the sermon must be simple, easy to
understand, and clear about how to apply it. In an age when most people believe the
church and sermon to be irrelevant and unintelligible, the preacher who wants to
influence change in listeners' lives must be careful to speak in ways that they can
understand. Through involvement with people, the preacher will be able to put him or
herself into their shoes and life situations, thus making it easier to understand what
they can comprehend in a sennon. The preacher must avoid obscure words that are
not a part of the average person's vocabulary. Beyond the words used, the preacher
must also be certain that the stmcture is easy to follow and the theme is easily
remembered. If the congregation walks out of the church on Sunday morning unable
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to reiterate the theme of the semnon, the preacher has failed to communicate. Every
effort must be made to organize the sermon around a clearly discernible stnjcture.
5. Relevant.
The preacher must enter the world of the postmodem believer and identify
with his or her needs, doubts, fears, and desires. To be relevant is to be vulnerable,
transparent, and authentic. Further, to preach relevantly is to use stories and
illustrations that listeners can identify with. The sennon must be applicable to the
lives the listeners live. If it is not, it will be dismissed as in^elevant and the
communicator will have a harder time gaining credibility at his or her next hearing.
The wise preacher uses cuaent events and surface level needs of the listeners as
springboards to gaining attention and demonstrate how the Christian life shapes
perception and response to the news, needs, and events that affect our lives.
6. Practical.
Goal-oriented preaching is the most persuasive preaching. When the sennon
is over, listeners must be able to state what the sermon was about, what change it
called for, and applicable avenues for achieving the called for change. The changes
called for must begin with the needs of the listeners and move in small steps toward a
complete realization of the desired behavior. The preacher will not convince new
Christians to tithe to the church because of their inherent skepticism of the church as
an institution. It would be more effective to lift up the biblical standard of the tithe as
a goal and ask listeners to commit to giving a certain percentage of their income and
then increasing it to a tithe in the future. At the same time the preacher must allow for
listeners to ask questions about tithing and where the money they give will go. It
would be most effective to offer listeners the opportunity to choose specific ministries
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to donate to in order to give them a sense of ownership and participation in how their
money is used. This kind of goal-oriented, focused preaching will relate well with
postmodem believers and allows them to move toward deeper discipleship.
Conclusion
The words of the psalmist highlight the critical need to reach younger
generations with God's word "... We will tell the next generation the praiseworthy
deeds of the Lord, his power, and the wonders he has done" (Psalm 78.4). The
preacher who desires to do this today must know those young people, must know the
world they live in, and how to bring the message of the Gospel to bear on their world
in a way it connects their lives. To fail here is to fail.
The church has been criticized in past generations for failing to recognize and
speak meaningfully to current generations. We now have a tme window of
opportunity that stands open for the church to reach out to a rapidly emerging
postmodem world. We cannot blindfold ourselves and hope this is just a fad, put on
blinders and pretend it does not exist, or mn from the difficulty of changing our
methods and strategies. To do so would be a tragedy for the church and an act of
unfaithfulness to God who did so much out of his comfort zone to reach us. Instead
we must pray, work together as the body of Christ, and do the hard wori< of
discovering new avenues of ministry to a new generation of people. For my project, I
used this model of preaching in a five-week setting and evaluated the changed
behavior called for among postmodem believers.
Clines 92
CHAPTER 3
Design of the Study
The focus of this study is to understand how to preach to effect discipleship
among people in an emerging postmodem context. The literature review
demonstrates that postmodemism penneates cun^ent thinking. Postmodernism's
greatest influence is on those bom between 1961 and 1981, people generally
skeptical of institutions, and inherent tmth. For them, tmth is found in community and
consensus and not brand loyalty, rational arguments, or tradition. In previous
generations, churches approached religious seekers by appealing to reason and
tradition. For the postmodem person, tmth is experienced through story and
nan-ative. If the church is going to be relevant in a new age, she must understand
how to speak intelligibly and meaningfully to people who leam and process
information in different ways. Postmodem thought challenges the task of preaching
because of their inherent skepticism of institutions and belief in the relative nature of
tmth. In order to communicate to change lives, preachers must consider their
audience and how they learn. Preachers committed to the Great Commission, who
speak to those influenced by postmodemism, must re-think how to communicate
God's word with clarity and purpose in order to be successful.
Statement of Purpose
The purpose of this study was to develop a model of preaching that
encourages discipleship among Christians in an emerging postmodem context.
With an awareness of the impotent state of Christianity in America and the
reality that we live in a changing culture, the pastor today must understand that there
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are certain elements in preaching that encourage changed behavior in an emerging
generation of believers. This project seeks to investigate and evaluate these sermon
elements in the local church setting. To accomplish this, two studies ran concun-ently.
The first study sought to determine if a series of semnons effectively fit the model for
preaching as developed in Chapter Two. The second study determined to what
extent a group of participants reflected a postmodem philosophy of life and to what
extent the sermon series encouraged greater participation in certain spiritual habits.
Specifically, I observed whether subjects demonstrated measurable change in
behavior after a five-week sermon series on discipleship. The sermon series
encouraged believers to engage in five specific behaviors that demonstrate and
encourage spiritual growth and employs principles proposed to enhance reception by
postmodern listeners.
Many factors join together to encourage discipleship in a believer's life. The
entire worship experience is geared to bring people into God's presence. This alone
may result in changed lives among those who are open to receiving God.
Involvement in ministry, small groups. Christian books. Christian radio, and
relationships with other believers also can affect the actions, habits, and growth of
any believer. The subject's personal situation in life and religious history will also
have some bearing on his/her discipleship. I attempted to measure these to some
extent in the subject's personal profile to determine what bearing they may have on
discipleship. These other elements, however, are beyond the scope of this research.
Having developed a model for preaching to people who are influenced by
postmodemism, I am looking primarily at whether using this preaching model at
Parkway United Methodist Church, a new church with a large number of young
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adults, will encourage life change. The change was measured using the Spiritual
Well-Being Scale and a researcher-designed questionnaire.
As stated in Chapter 2, the specific sennon elements that comprise the model
for behavioral preaching are:
Credibility of the pastor
Biblical
Experiential
Simplicity
Relevance
Practical application for daily life
I do not presume to say that people bom after 1963 are the only ones who will
respond in a positive way to this model of preaching. At the same time, a careful
study of those with postmodem characteristics reveals that because of their
background, expectations, and life experiences indicates they will likely respond
positively to the model. The specific senmon elements of the model will help
listeners, especially those who demonstrate the characteristics of a postmodem
person, connect with the God of the bible. When a preacher succeeds in the task
of connecting listeners with God, the possibility for change is greatly enhanced.
Habits of Discipleship
The five spiritual habits chosen for this study are: prayer, bible study, ministry,
giving, and outreach. These specific habits were chosen for a number of reasons:
they resonate with the postmodem believer, they are habits that have Christians have
engaged in sense the time of Jesus, they are consistent with the life encouraged by
John Wesley, the founder of Methodism, and they are included in lists of spiritual
disciplines in a broad variety of resources on spiritual growth.
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Statement of Research and Operational Questions
This research is grounded in four hypotheses, which will be tested by four
different instruments. These hypothesis and the instmments used to measure them
are introduced with the research questions.
Study One
Research Question #1
To what extent did the bcongregation believe the senmons fit the proposed
model for preaching for discipleship?
Hypothesis: The sermons fit the proposed model for preaching for discipleship.
Measured by: The Sennon Survey Questionnaire.
Study Two
Research Question #1
To what extent did the subjects reflect the characteristics of a postmodem
person?
Hypothesis: The subjects reflect an emerging postmodem culture.
Measured by: The Postmodem Identification Questionnaire.
Research Question #2
What changes occun-ed in the spiritual well-being of participants after the
sermon series?
Hypothesis: The subject's spiritual well-being will increase as a result of being
exposed to the senmon series.
Measured by: The Spiritual Well-Being Scale.
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Research Question #3
What changes occurred in the spiritual habits of the subjects after the sennon
series?
Hypothesis: The subject's participation in specific spiritual habits will increase.
Measured by: The Spiritual Habits Questionnaire.
Methodology
The purpose of the study was to develop and evaluate a model for preaching
to encourage discipleship within a local church among postmodem believers. There
were in effect two studies mnning concurrently. One study validated the sermon
series and the second study looked at the effect of the sermon series on a subgroup
of attendees.
Study One
To answer the question of whether the sennons in the series fit the model
developed in Chapter 2 I used a Sennon Survey Questionnaire (SSQ) (Appendix G)
that was disbursed to the entire congregation, including those participating in the
study, each of the five Sundays of the treatment. The SSQ asked all worship
attendees to gauge the extent they experienced the six sermon elements. The
questionnaire was placed on chairs before both Sunday moming worship sen/ices
during each of the five-weeks of the semnon series. As soon as people exited the
worship area, the surveys were collected and placed in an envelope merited with that
Sunday's date. The results from this survey were analyzed to determine to what
extent listeners believed the semnons fit the model.
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instrumentation
Sermon Survey Questionnaire. The researcher-designed Sennon Survey
Questionnaire (SSQ) was used to determine the extent to which those who heard the
sennon saw evidence of each of the sermon elements in the model for behavioral
preaching. It was a Likert-scale questionnaire made up of six questions, each asking
about a different element of the model. Possible responses ranged from Strongly
Agree to Strongly Disagree. The questionnaire was developed so that it could be
answered quickly as it was to be completed by everyone in attendance at Parkway
following the worship service during the five-weeks of the project. There were eight
questions on the questionnaire with three questions addressing the credibility of the
preacher and one question addressing each of the other five elements of the model
developed in Chapter 2. The reason for three questions regarding credibility was
because it is harder to objectively determine.
The questionnaires were placed on the chairs each week and pencils were
provided to persons if necessary. Each week at the close of the service the
congregation was encouraged to complete the questionnaire, leaving it face-down on
their chairs to be picked up by volunteers after the service was over. The participants
in the study were neither encouraged nor discouraged from completing the Senmon
Survey.
For the purpose of analyses, numerical values were assigned to each
response, with 1 assigned to Strongly Agree, 2 to Mostly Agree, 3 to Agree, 4 to
Disagree, 5 to Mostly Disagree, and 6 to Strongly Disagree. Thus, each item had a
range of responses from one to six. Higher scores were rated form more positive
responses indicated agreement that the senmon series fit the model for behavioral
preaching.
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To further strengthen the sermon's adherence to the model developed in
Chapter 2, Ellsworth Kalas, professor of preaching at Asbury Theological Seminary,
read a manuscript of each sennon. This allowed my mentor to verify the content
validity of the semnon series.
Study Two
To determine the effectiveness of the sermon series in encouraging
discipleship, I used a self-selected group pre-test, post-test design. The subjects,
once selected, were asked to attend worship sen/ices for a series of five senmons
preached on five consecutive Sundays. Each sermon spoke to a different discipline
or spiritual habit, and encouraged listeners to make the habit part of their lives.
Before the first sermon of the series, the subjects received the Spiritual Well-
being Scale (SWBS) (Appendix F), the Spiritual Habits Questionnaire (SHQ)
(Appendix E), a Postmodern Identification Questionnaire (PIQ) (Appendix D), and a
personal data sheet (Appendix C). Each of these instmments, along with a cover
letter (Appendix A), and a consent fomn (Appendix B), were placed on tables near the
exit doors. On three consecutive Sundays prior to the sennon series, an
announcement was made inviting attendees at Parkway to pick up a packet as they
left church. The names of those who picked up the packets and returned the consent
form and questionnaires were put into a computer database and became the subjects
of the study.
Responses to the SWBS and SHQ established a baseline for the study. The
SWBS measured the subject's spiritual and emotional well-being. The SHQ
measured to what extent the subjects were cunrently engaged in the specific spiritual
habits included in the semnon series. The Postmodem Identification Questionnaire
was used to detemnine to what extent the subjects represented the characteristics of
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a postmodern person. The personal data sheet was used to collect data about other
factors that might influence a change in behavior. All of the information was kept
confidential and no one's name was used to distinguish any of the surveys or
questionnaires. Each subject used a personal identification code to identify his or her
questionnaires.
Using the names in the database, the subjects were again given the SWBS
and the SHQ three weeks and eight weeks following the sermon series. The results
of these questionnaires indicated any changes in the subject's spiritual and emotional
well-being as well as their participation in specific spiritual habits.
Subjects
Any person who completed and returned the first round of questionnaires was
included in the study. The participants (n=19) were all members or attendees at
Parkway United Methodist Church. Members include those who have taken a
membership class and have committed to membership at Parkway United Methodist
Church. Attendees are those who regularly attend and may be active in a small
group but have not completed the membership class. No participants were excluded
because of age or other set criteria.
The researcher started Parkway in December 1996. The church is located in
a suburban area southwest of Houston, Texas, in Fort Bend County. Fort Bend is
one top three fastest growing counties in the United States. It is an ethnically diverse
county made up of many young families and people in the eariy stages of their
careers. There is significant mobility with only 33 percent of the people having lived
in their home more than five years. Only 5 percent of the people in the area are over
fifty years old. Residents in the area are highly educated with 83 percent having
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completed some college and 54 percent having a college degree. The median
household income is $64,427 (Kumar).
Parkway is generally reflective of the community around us with the exception
being that it is not as racially diverse. Attendees of Parkway are mostly Anglos with
young families. Because they are in the early stages of their careers, there is a
significant amount of mobility and transition among the attendees. Many of the
families in this area are related to the oil industry, an industry in which there are a
high degree of job transfers and relocations. In general they are people who are
rediscovering church having left the church as children and youth but are looking for
community, roots, and a spiritual grounding for their families. Cun-ently approximately
400 people attend Parkway on Sunday moming. A specific picture of the participants
in the study can be seen in the results of the Personal Data Survey.
Personal Data Survey
Fifteen questions appeared on the personal data sheet. The first three
questions were demographic in nature and indicated the respondent's gender, age
range, and education completed. The final twelve questions addressed the religious
background and cun-ent religious status of the participants. Two questions gave them
opportunity to indicate their relationship to Jesus Christ, five questions sought the
participant's church background including lifelong attendance pattern and
denominational affiliation, if any. One question asked participants to describe their
knowledge of the bible's content, three questions addressed their family of origin and
cun-ent family status. One final question asked participants to indicate their
involvement in other activities that might influence their spiritual life.
Instrumentation
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In this project, I studied both the specific as well as the on-going behavioral,
spiritual, and existential changes in the subject's behavior. I utilized a self-selected,
nonequivalent (pre-test-post-test) design. The instruments used were four self-
reporting measures: the Spiritual Well-being Scale (SWBS), the Spiritual Habits
Questionnaire (SHQ), the Postmodem Identification Questionnaire (PIQ), and the
Sermon Survey Questionnaire (SSQ). These were chosen for their consistency in
asking questions and measuring answers. The participants identified their test using
a personal identification code known only to them, thus increasing the validity of the
responses and reducing the limitation and temptation of social desirability.
Spiritual Well-being Scale. The Spiritual Well-being Survey is a global
assessment that provides a foundational measure of a person's spiritual and
existential well-being. This instrument was chosen because this study not only looks
at outward, observable behavior, but inward change that can be measured by the
SWBS. It is also one of the most reliable and well-tested instruments in measuring
spiritual well-being (Ellison 332). The Christian life begins with a heart open to God's
Spirit and not a particular formula of works. It would be easy to preach a sermon
series on certain mari^s of a mature Christian and then survey whether listeners
responded, but the Christian life is not simply outward behavior but inward belief
expressed in outward behavior. Jesus said, "As the branch cannot bear fruit of itself,
unless it abides in the vine, neither can you, unless you abide in Me" (John 15:4).
The SWBS helps put a finger on the subject's sense of overall well-being that is the
result of a commitment to God.
The SWBS measures the subject's religious well-being which demonstrates
well-being as it relates to God. It also measures existential well-being, which
demonstrates the subject's well-being as it relates to a sense of life purpose and
Clines 102
satisfaction (Ledbetter 49). The SWBS is most relevant to postmodem believers who
rely heavily on experience for understanding and accepting tmth. Finally, the SWBS
is easily administered and con^elates both vertical and horizontal relationships on one
scale. The survey consists of twenty items, ten for both the religious well-being
(RWB) and the existential well-being (EWB) dimensions, and was scored on a six-
point Likert scale ranging from strongly agree to strongly disagree (Ellison 332).
The concept of spiritual well-being originated from attempts by researchers to
measure quality, happiness, or satisfaction in life. Campbell identified four basic
human needs as the need for having, relating, being, and transcendence. Ellison
emphasized the interaction between one's spiritual health and physical condition,
emotions and interpersonal contacts, and made the following hypothesis:
Spiritual well-being 1 ... may not be the same thing as spiritual health. It
arises from an underiying state of spiritual health and is an expression
of it. 2 ... does not appear to be ... spiritual maturity, though we would
expect a spiritually mature person to have a very positive sense of well-
being, 3 ... should be seen as a continuous variable.... Rather it is a
question of how much, and how we may enhance the degree of spiritual
well-being that we have. (Sappington and Wilson 57)
Ellison reported SWBS test-retest reliability as .93 SWB, .96 RWB, and .86 EWB.
("Conceptualization" 333-335).
The twenty items on the SWBS have been tested for content validity.
According to Ellison (1983), a factor analysis of twenty items using the Varimax-
rotation revealed that they clustered together essentially as expected. Test-retest
reliability coefficients and coefficient alphas, an index of interval consistency, also
suggested that the SWBS had high reliability and intemal consistency.
In contrast, research has also suggested that the SWBS has ceiling effects
with religious samples. An archival study of seventeen different studies that utilize
the SWBS has been done to determine ceiling effects. The researchers report ceiling
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effects when the test is used with religious samples in that the scale was able to
measure SWBS total scores four standard deviations below the sample mean in all
samples, but in only two samples was SWBS able to measure total scores two
standard deviations above the sample mean. They conclude that despite the ceiling
effects "(the) SWBS has demonstrated an excellent ability to measure low scores,
those that have traditionally viewed as clinically significant, across a wide range of
religious belief and practice" (Clinical Usefulness 53-55).
In using the SWBS, I hoped to demonstrate any difference in the spiritual well-
being of the subject's pre-test score and three and eight weeks' post-test scores.
This difference would indicate a greater spiritual well-being among the subjects as a
result of being exposed to the sermon series. A greater spiritual well-being would
indicate higher religiosity, self-esteem, value orientation, and similar indications of
deeper Christian maturity and discipleship.
The Spiritual Well-Being scale responses were analyzed by assigning a
number to replace the code provided on the instrument. Strongly Agree = 6,
Moderately Agree = 5, Agree = 4, Disagree = 3, Moderately Disagree = 2, Strongly
Disagree = 1 . Nine of the questions on the scale were stated negatively and these
scores were reversed. Higher scores indicated more positive responses and thus
sense of spiritual well-being over time.
Postmodern Identification Questionnaire. The Postmodem Identification
Questionnaire (PIQ) (Appendix D) was used to detemnine the extent to which the
subjects demonstrated the characteristics of a postmodem person. This thirteen-
item, Likert-scale questionnaire was used with permission from Daniel Huckins. He
developed it in 1997 for a research study on preaching and postmodemism. This
questionnaire is created to be descriptive in nature. There are no reliability and
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validity statistics for this test other than face validity as it seeks to detennine what
postmodem characteristics a subject might demonstrate. The results were tallied to
determine whether the respondents demonstrated common traits of a postmodem
person.
The test was designed with six assumptions about the postmodem person:
1 . The nature of truth is considered relative.
2. Tmth is understood as being community-based.
3. Subjective experience supersedes logic and objective facts.
4. Human progress is regarded pessimistically.
5. There is holism in regard to community.
6. Pop culture and the media are the reinforcing factors (Huckins 105).
Each of these assumptions had two related questions on the test with the
exception of the relative nature of truth that had three questions. The participants
were asked to read each statement and circle an answer that indicated to what extent
they believed the answer to be tme or false. The researcher scored the test. I
summed up how many responses there were for each possible answer and computed
the percentage of agreement or disagreement with each statement.
Researcher Designed Questionnaires
Two questionnaires used in this study were designed by the researcher; the
Spiritual Habits Questionnaire and the Sennon Sun/ey Questionnaire. A
Congregation Reflection Community made up of members of Pari<way with
experience in dissertation writing and social science met with me throughout the
projects preparation, data collection, and analysis. This group reviewed the
researcher-designed questionnaires to insure they were clear and intelligible. The
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face validity of the surveys is supported because the scales of the instalments were
developed to measure nothing other than that which they were created to measure.
In Methods of Social Research. 3"^ edition, Kenneth D. Bailey provides the following
definition of face validity: "(l)f the item does not seem to be measuring any
recognizable concept other than the one it iggs supposed to me measuring, the
instrument can be said to have face validity" (68).
Spiritual Habits Questionnaire. The pre- and post-test instalments also
included the Spiritual Habits Questionnaire (SHQ), a researcher-designed
questionnaire. This was used because it allowed for consistent, reportable, and
specific data regarding the extent to which the subjects engaged in the behavior
targeted as suggested in the sermon series. The test was made up of a series of
questions phrased as a Likert-style questionnaire with respondents given the
opportunity to choose on a scale of one to six to what extent they understood and
participated in the five discipleship habits covered in the sermon series. There are
forty-five questions on the questionnaire. Nine relate to Bible study, eight to prayer,
ten to giving, nine to outreach, and nine to ministry. The SHQ was scored by a
University of Houston researcher who assigned a number to replace the code
provided on the instmments, from Strongly Agree equaling 6 to Strongly Disagree
equaling 1 . Questions that were stated negatively were reversed. Higher scores
indicated more positive responses, and thus, greater discipleship. The research
hypothesis would be that scores should increase over time as a result of exposure to
the sermon series.
Data Collection
Those who chose to participate in the study signed and returned the consent
form that was part of a packet available following worship services on two
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consecutive Sundays. The packet also contained the pre-test questionnaires to be
completed at home and retumed in a self-addressed, stamped envelope. The
subjects did not put their names on the questionnaires. Each questionnaire was
identified by a password known only to the subjects to maintain confidentiality. The
pre-test questionnaires enabled me to establish a base-line for later comparison, the
extent to which the subjects demonstrated the characteristics of a postmodem
person, and any relevant demographic infonnation that may impact the study. The
subjects were asked to retum the completed questionnaires within seven days in a
self-addressed, stamped envelope.
The sennon series, "Cross Training: Preparing for a Life that Matters," began
on September 13, 1998, and continued for five consecutive weeks ending on October
1 1 . During the sermon series the Sermon Survey Questionnaire was inserted into
each Sunday moming bulletin with instmctions for all attendees to complete after the
sennon and leave on the chair. These were picked up following the service. The
results of these surveys further verified the extent to which the sennons met the
requirements of the model for behavioral preaching.
Three weeks after the sermon series I administered another round of testing.
Each participant received a letter (Appendix H) reminding them of the importance of
the study and asking them to complete the two questionnaires (SWBS and SHQ) and
retum them in the self-addressed, stamped envelope. Eight weeks after the sermon
series I sent each participant a final letter (Appendix I) thanking them for their
participation and asking them to complete the final round of testing by completing the
two questionnaires (SWBS and SHQ) and retuming them in a self-addressed,
stamped envelope. The data from the SWBS post-tests were gathered and
compared with that of the pre-tests to detennine the change in the subject's spiritual
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well-being. The data from the SHQ were collected and compared with the pre-test
questionnaires to detennine whether the subjects increased their participation in the
spiritual habits preached about and whether they continued up to eight weeks after
the sermon series was over.
Sermon Series
The series consisted of five sermons. Each senmon spoke to a specific
behavior or habit that would help persons grow and demonstrate their deeper
relationship with God. The semnons explained and called believers to engage in: (1)
daily prayer, (2) consistent bible study, (3) budgeting money according to Kingdom
values (tithing), (4) demonstrating God's love to others, and (5) becoming involved in
ministry. The sermons attempted to persuade postmodern believers to embody these
five behaviors as stepping stones to spiritual maturity and ministry in the worid.
These five characteristics of a disciplined life are by no means an exhaustive list, but
are five elements chosen because they are easy to understand, involve change in
behavior, and can be empirically measured.
The sermon series, "Cross Training: Preparing for a Life that Matters", is built
on a sports metaphor, something most people can relate to. Each sermon speaks to
one specific habit or spiritual discipline. The five sennons are:
Getting to Know the Coach. Luke 11:1-12. The habit of prayer.
Following the Game Plan. 2 Timothy 2:16-17. The habit of Bible study.
Counting the Cost. 2 Corinthians 8:6-9. Stewardship of financial resources.
Getting out of the Stands and Onto the Field. I Corinthians 12:12-27.
Involvement in ministry.
Pointing Others to the Finish Line. Luke 10:23-37. The habit of outreach.
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Dependent and Independent Variables
The six elements of the model of preaching developed in Chapter 2 are the
independent variables of this research. They are;
� The credibility of the preacher
� Biblical
� Experiential
� Simple
� Relevant
� Practical
The senmons preached in the project will be validated as being consistent with
this model developed in Chapter 2 by having participants of PUMC's services
evaluate them each week through a survey included in the Sunday program
(Appendix G).
The dependent variables are the changes in behavior as measured by the
subject's participation in:
� Prayer
� Bible study
� Stewardship of finances
� Outreach
� Involvement in ministry.
Control
Extraneous variables that may account for change or lack thereof in people's
behaviors were controlled through the personal data survey (Appendix C). This was
given to every participant in the study and helped determine what other factors may
have been a part of the subject's responses.
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CHAPTER 4
Findings of the Study
The purpose of this study was to determine if a specific model of preaching
would increase discipleship in listeners influenced by a postmodem woridview. In
order to answer the question, two studies ran concunrently. The first study gauged to
what extent attendees believed the sermons in the series fit the model of preaching
for discipleship established in Chapter 2. Each Sunday of a five week senmon series,
attendees of Parkway United Methodist Church were invited to complete a Senmon
Sun/ey which was used to detenmine to what extent listener's believed the senmon fit
the model.
The second study involved a self-selected group of participants at Parkway
UMC. Each subject completed a pre-test round of questionnaires including a
personal data sheet, a Postmodem Identification Questionnaire, a Sennon Habits
survey, and a Spiritual Well-Being scale. I then preached a five-week sermon series
on spiritual habits that will help us grow spiritually (prayer, Bible study, giving,
outreach, and ministry). Three and eight weeks after the senmon series, the
participants received the Sermon Habits questionnaire and the Spiritual Well-Being
scale to measure for any significant change in the subjects' spiritual well-being and
participation in the five spiritual habits preached about. In this chapter I provide a
profile of the participants in the study and use the findings of the pre-test and post-
test questionnaires to answer the research questions described in Chapter 3. 1 will
seek to answer the question of whether a specific model for preaching encouraged a
demonstrably deeper walk with God among listeners who demonstrate to some
measurable extent postmodem characteristics.
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Sermon Series
In Chapter 2 I described a model for behavioral preaching in an emerging
postmodem context indicating the importance of:
The credibility of the preacher.
The sermon being biblical.
The sermon being experiential.
The sermon being simple.
The sermon being relevant.
The sermon being practical.
To measure my adherence to the model during the senmon series and in
answer to the first research question of the first study, attendees at Pari<way UMC
were invited to complete a brief Sennon Survey Questionnaire. The possible scores
ranged from 1 to 6, with 1 indicating more positive responses. The data in the table
are the mean and standard differentiation (sd) of the responses for each item. The
data in the "Total" column are derived from summing the responses across the five
Sundays. The respondents rated each sennon very positively, deviating little from a
score of 1, or Strongly Agree indicated strong agreement among listeners that the
sermons adhered to the model. Among all of the respondents to the survey, there
was strong agreement with little differentiation on any of the questions. The greatest
amount of difference in answers was relating to the experiential nature of the
sermons. The highest percentage difference was .68. The results of the analysis are
presented in Table 1 .
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Table 1: Semion Survey Questionnaire.
Item 9/13/98
Prayer
(n = 102)
mean sd
9/27/98
Bible Study
(n = 94)
mean sd
10/4/98
Giving
(n = 32)
mean sd
10/11/98
Outreach
(n = 48)
mean sd
10/18/98
Ministry
(n = 59)
mean sd
Total
(n = 335)
mean sd
1
Credibility
(preacher is
believable)
1,06 0.24 1.11 0,34 1,00 0,00 1,08 0,35 1.10 0.40 1.08 0,31
2
Credibility
(felt rapport with
the preacher)
1,35 0.65 1,23 0,50 1,25 0,51 1,21 0,50 1.22 0.49 1,27 0.55
3
Credibility
(practices what
he preaches)
1,14 0.37 1.09 0,28 1,13 0.42 1.13 0,44 1.07 0.32 1,11 0.36
4
Biblical 1.11 0,34 1.12 0.41 1.16 0,51 1.06 0,32 1.03: 0,26 1.10 0,37
5
Experiential 1,40 0,65 1.29 0,68 1,23 0,50 1.31 0,66 1,29 0.59 1 32 ; 0.61
6
Simple 1,12 0,35 1,12 0,32 1,16 0,45 1,06 0,24 1,12 0.38 1,11 0.34
7
Relevant 1.32 0,60 1,27 0,53 1,39 0,56 1,29 0,62 1,14 0,47 1,28 0,56
8
Practical 1.25 0,66 1,28 0,52 1,31 0,59 1,23 0,52 1.15 0.41 1.24 0.52
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Profile of Participants
To gain a better understanding of the participants in the study and root the
findings of the study in the context of the preaching environment, I asked each
participant to complete a personal data sheet. This information provided a base line
of information about the participants of the study.
While there were fifty-four people at Parkway Methodist Church who originally
completed the consent fomri and retumed the first round of questionnaires, only
nineteen went on to complete and return the 2 post-test packets and only seventeen
completed every question on the SHQ. In order to compare the results of the
questionnaires, I only used those who completed all three rounds of testing in the
analysis.
Personal Data Survey
Of the nineteen participants in the study, thirteen were women and six were
men. Fourteen (73%) of the participants had at least two years of college, three
(15%) had advanced degrees, one had completed technical or trade school, and one
had completed high school. These results indicate a high degree of education
among the subjects in the study. Two of the participants were between the ages of
thirty and thirty-five, four were thirty-six to forty-one, six were forty-two to fifty, six
were fifty-one to fifty-nine, and one was over sixty. Most of the participants in the
study were older than the average baby buster bom between 1961-1981. While it is
true that baby busters most readily identify and characterize the postmodem
woridview, this study also recognizes that we live in a postmodem time and everyone
is to some degree influenced by and may resemble to some degree a postmodem
philosophy of life. The research also indicated that postmodemism is spread from the
more educated to the less educated. Timothy Keller writes that "the older modern
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secularism still reigns in the physical sciences, in many cultural institutions, and
among people over 50, while the newer post-modem secularism reigns in the social
sciences, the arts, and with people under age 30" (55). Therefore the model for
preaching for discipleship would still fit this audience assuming they share some
characteristics of a postmodem person.
All but one of the participants indicated a personal commitment to Jesus
Christ. Of those who are Christians, twelve made a personal commitment to Jesus
Christ before coming to Parkway and six did so while attending Parkway. Seven
described themselves as stable believers; i.e., "I know I am a Christian but my life
hasn't demonstrated true spiritual growth recently." Twelve described themselves as
growing believers; i.e., '1 am confident of God's faithfulness, I regulariy attend
worship, am growing in my relationship with God, and am actively engaged in
ministry." The one person who indicated he had not yet made a personal
commitment to Jesus Christ was a thirty to thirty-five year old male and called himself
a stable believer. I can only assume that person believes himself to be a Christian
yet separates that from the act of making a "personal commitment to Jesus Chrisf
Tables 2-3: Relationship and Personal Commitment to Jesus Christ.
Which best describes your relationship to Jesus Christ? n %
Not yet a Believer 0 0
New / Young Believer 0 0
Stable Believer 7 37
Growing Believer 12 63
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If you have made a personal commitment to Jesus Christ,
when did this occur?
n %
Before attending Parkway 12 63
While attending Parkway 6 32
Has not occurred yet 1 5
Fifteen (79%) of the participants attend Parkway once a week. Before coming
to Parkway, seven (37%) attended worship weekly, two (10%) attended twice a
month, two (10%) attended once a month, seven (37%) attended only on holidays
and special occasions and one (5%) never attended. Sixteen (84%) grew up in a
Protestant church and eighteen (95%) attended church growing up either regularly or
occasionally.
Tables 4-7: Church Attendance and Background.
Q6: Which best describes your church attendance in the last
six months?
n %
Once a week 15 79
Twice a month 2 10
Once a month 2 10
On holidays and special occasions 0 0
Q8: How long have you attended Parkway? n %
Less than one month 2 10
One to six months 4 21
Six months to one year 6 32
More than one year 7 37
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Q9: Which best describes your church attendance between
the ages of 3 and 18?
n %
Attended church regularly 12 63
Attended church occasionally 6 32
Attended church on holidays and special occasions 1 5
Did not attend church 0 0
Q10: If you attended church growing up, which best
describes your church affiliation?
n %
Protestant (United Methodist, Baptist, Presbyterian, Episcopal,
etc.
16 84
Roman Catholic 3 15
Independent (bible church, non-denominational, etc.) 0 0
Other (please specify) 0 0
Not sure 0 0
Eighteen of the participants in the study grew up in two-parent families. Five
described their family of origin as dysfunctional and two others specified in the "other"
option that their families were mentally abusive and unstable. This family information
indicates that while most of the participants came from loving, secure, stable families,
seven (37%) remembered their families to be dysfunctional, unstable, or abusive.
One of the characteristics of a postmodern worid is the disintegration of the family of
origin and thus the broadening of the understanding of family to include close friends.
A number of participants came from unhealthy families. This sheds light on how they
define family as indicated in the Postmodem Identification Questionnaire.
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Tables 8-9: Family Background.
Q12: Which best describes your family between the ages of
3-187
n %
Two-parent family, both biological parents 17 89
Two-parent family, one step parent 1 5
Single parent family 1 5
Other (please specify) 0 0
Qt3: Which best describes your home life growing up? n %
Loving / secure / stable 9 47
Acceptable, but could have been better 3 15
Dysfunctional (e.g. abusive, alcohol, dmgs, etc.) 5 26
Other (please specify) 2 10
The final question of the survey asked, "Which other activities are you
currently involved in that may influence your spiritual life?" Possible answers
included: I listen to Christian radio, I am in a Bible study group, I am reading a
Christian book other than the bible, I am involved in a ministry at church, and I
volunteer regulariy to help others in need. Of the nineteen subjects, all but three
checked at least one of the possible answers. The most commonly checked answer
had to do with involvement in ministry in which eleven (58%) responded that they
were involved in some kind of ministry. Nine (47%) listen to Christian radio, nine
(47%) volunteer regulariy to help others in need, eight (42%) indicated reading a
Christian book other than the bible, and seven (37%) reported involvement in a Bible
study group. These responses indicate a high level of involvement in activities that
increase a person's spiritual growth.
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Characteristics of Postmodernism
The first research question of the second study asked to what extent did the
subjects reflect the characteristics of a postmodem person. The results of the
Postmodern Identification Questionnaire showed that the majority of the participants
do not fully demonstrate the characteristics of a postmodern person. At the same
time it can be seen that there are certain postmodem qualities that the group leans
toward.
The characteristics of a postmodem person most present in the lives of the
participants are found in three areas: that the nature of truth is relative, subjective
experience supersedes logic and objective facts, and there is holism in regard to
community.
There were three questions regarding the participants' understanding of the
nature of truth: questions one, seven, and eleven. Participants demonstrated a
certain amount of agreement with the postmodem understanding of tmth on
questions one and eleven. On question one, only a small number, five (26%), of the
participants disagreed to some degree that it is never right to be dishonest. Yet on
question eleven, eleven (57%) disagreed with the statement, "I feel that being honest
is always right even if it hurts another person." It is interesting that while fourteen of
the participants agreed to some degree that it is never right to be dishonest (question
one), eleven (57%) indicated being honest may not be right if it hurts another person.
If item one were to stand by itself, the participants would show a strong belief in tmth
no matter what the circumstances. Yet when confronted with the idea of tmth hurting
another person, tmth becomes more relative. This could indicate that the participants
agree that it is never wrong to lie in the abstract, but when applied to a particular
situation when the tmth may hurt someone, they are less certain about absolute tmth.
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In this case, the participants generally demonstrate the tendency of a postmodem
person who would hold that tmth depends on circumstances.
Questions two and six on the questionnaire spoke to the issue of whether the
participants' subjective experience supercedes logic and objective facts. A fully
modern person makes decisions based purely on objective facts. Question two asks,
"When making decisions I only consider the facts". A fully modem person would
agree with this statement, yet twelve (62 %) of the respondents disagreed. Question
six stated, "What I see and feel is what I believe". This statement would reflect the
thinking of a fully postmodem person. On this question, only four (20 %) indicated
any level of agreement. While this is obviously a small percentage, it is important to
note that some do agree to some extent. The significance of any level of agreement
with question six lies in that it is such a strong statement about the basis for one's
beliefs. To indicate that their belief is based on what they see and feel shows a
demonstrable level of postmodem influence.
The participants demonstrated the greatest amount of agreement with the
characteristics of a postmodem person in regards to their idea of community.
Questions five and thirteen addressed this characteristic. Question five asked about
their perception of the meaning of family. Seventeen (89 %) indicated that they
understood family to include friends and others close to them. Question thirteen
asked about their satisfaction in simply being with their friends. Twelve (62%) agreed
to some extent that they found great satisfaction being with their friends. In a culture
where people are becoming increasingly removed from their extended family, the
participants' answers demonstrate they are re-defining family to include friends and
others close to them. This characteristic fits not only the context of the community in
which the participants live, it also fits the characteristic of the postmodem worid where
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close friends become like family because the family of origin is stretched as a result
of divorce, abuse, and geographic transition. Many of the people in this community
are young families, eariy in their careers, working in the oil industry. Families in this
area move often as careers mature and because of the changing nature of the oil
industry. People are removed from their family of origin thus causing them to develop
family-like ties with friends from church, vjork, or community who will provide nurture
and care. The answers to these questions can also be explained to some extent by
recognizing the family background of the participants as described eariier. Seven (37
%) of the participants came from dysfunctional, abusive, or unstable families. Finding
family in friends is a logical response to unhealthy biological families of origin.
The places where participants demonstrated the strongest unity were
questions three, eight, and nine. On question three, nineteen (100 %) of the
participants were optimistic about the future. On this issue more than any other, the
participants of this study showed the least agreement with the views of a fully
postmodern person. The strength of the participants' response could indicate a
biblically-based belief that ultimately God will intervene in this worid, giving the
participants confidence about the future. It could also indicate that they sincerely
believe in the prospect of human progress increasingly making this worid better, an
enlightenment or modern view of the worid. Question ten seems to point to the belief
that humans can make the worid better as sixteen respondents (83 %) indicated they
are confident today's complex issues can be wori<ed out. In this instance, the
participants are holding on to hope for a better future, again, different from the
inherent skepticism of a postmodem person.
On question eight, 18 (93 %) of the participants disagreed with the statement
that they can leam all they need to know about the worid through the news media.
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Thirteen (67 %) said that they do not believe the media wields strong influence on
their lives. A fully postmodem person would likely rely on visual media for a
significant amount of his or her information. Part of the reason for the disparity could
be explained by the fact that there are so many other avenues available for news and
information besides visual media (newspaper, magazines, other people, etc.). Also
the fact that the participants are such busy, mobile people, they do not have time to
watch television, limiting its effect on their lives.
Question nine spoke to what level of truth the participants believe is found in
the context of community. On this question, seventeen (90 %) of the respondents
indicated they do not always consult their friends when trying to decide between right
and wrong. A postmodem person would rely heavily on relationships to detennine
right and wrong, yet most of the participants in the study did not agree with the
postmodern person on this point.
Corresponding with this is question four that states, "I make moral choices on
my own, regardless of what others think or say" Sixteen (84 %) of the participants
agreed with this statement to some extent. These answers reveal the lack of
influence others have in the participants choices of right and wrong. It could be that
the reason for the strength of the responses is that the participants', being believers,
seek to follow God's leading rather than their peers regarding moral choices. Another
question about whether the respondent's source of right and wrong came from God
or the bible would better infomri us as to the participant's source of morality.
It is clear that the participants in the study demonstrate a mixture of modem
and postmodem characteristics. As we analyze the results of the post-test
questionnaires, it will become obvious if the design for preaching to people influenced
by a postmodern worid is effective in an emerging postmodem context.
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Table 10: Postmodern Identification Questionnaire.
SA
n/%
MA
n/%
A
n/%
D
n/%
MD
n/%
SD
n/%
1 . 1 believe it is never right
to be dishonest.
8/42 4/21 2/10 4/21 1/5 0/0
2. When making
decisions, 1 only consider
the facts.
1/5 2/10 4/21 8/42 2/10 2/10
3. 1 feel optimistic about
the future.
6/32 5/26 8/42 0/0 0/0 0/0
4. 1 make moral choices
on my own, regardless of
what others may think or
say.
7/37 5/26 4/21 2/10 1/5 0/0
5. My "family" includes my
friends and others close
to me.
8/42 4/21 5/26 1/5 1/5 0/0
6. What 1 see and feel is
what 1 believe.
0/0 2/10 2/10 8/42 0/0 7/37
7. When 1 have to make a
choice about a moral
issue, 1 believe it is more
important to be practical
than right.
0/0 2/10 1/5 10/53 1/5 5/26
8. 1 can leam all 1 need to
know about the worid
through the news media.
0/0 0/0 1/5 3/15 2/10 13/68
9. 1 always consult my
friends when I'm trying to
decide between right and
wrong.
0/0 0/0 2/10 6/32 6/32 5/26
10. 1 am not confident the
complex issues we face
today can be worked out.
1/5 0/0 2/10 10/53 3/15 3/15
11.1 feel that being
honest is always right
even if it hurts another
person.
1/5 3/15 4/21 7/37 3/15 1/5
12. 1 believe the media
has a strong influence on
mv life.
0/0 1/5 5/26 8/42 3/15 2/10
13. 1 find great
satisfaction from just
being with my friends.
3/15 2/10 7/37 5/26 2/10 0/0
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Spiritual Well-Being
The second research question of the second study sought to determine what
changes occurred in the spiritual well-being of the participants. Analysis of variance
with repeated measures revealed means and standard of variance of 5.10 (sd 0.50),
5.19 (sd 0.57), and 5.24 (sd 0.42) for the pre-test, the three-week post-test and the
six-week post-test, respectively. This change in mean scores over time was not
statistically vital, i.e., there was not time effect, F (2,34) = 1.26; p = 0.30. While the
means increased overtime as would be hypothesized, such increases were likely due
to chance.
The results of the Spiritual Well-Being scale indicate there was not a notable
change in the subject's spiritual well-being. This could indicate that (1) the sennon
series had little effect on the subjects growth in discipleship as measured by their
spiritual well-being or (2) the subjects started out at a such a high level of spiritual
well-being (5.10) that it left little room for marked growth, an indicator of the ceiling
effects in the SWBS and/or (3) the false expectation of being able to measure
spiritual growth.
Spiritual Habits
The third research question of the second study sought to detenmine what
changes occurred in the spiritual habits of the subjects. The Spiritual Habits
Questionnaire was administered on three occasions (pre-test, three-week post-test,
eight-week post-test) to detemnine if the sennons focusing on spiritual habits
increased discipleship. The research hypothesis is that scores should increase over
time. Analysis of variance (ANOVA) with repeated measures revealed means and
standard deviations of 4.60 (sd 0.74), 4.82 (sd 0.73). and 4.90 (sd 0.71) for the pre
test, the three-week post-test, and the eight-week post-test respectively. This change
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in mean scores over time was significant; i.e., there was a significant time effect, F(2,
32) = 5.91; p = 0.01. This increase in mean scores over time supports the notion that
there was an increase in discipleship over the time period. As demonstrated in the
table, there is a difference in scores for outreach, ministry, and giving, although for
giving the change was not noteworthy until the eight-week post-test. There were no
notable changes for prayer or Bible study. Participants were already fairiy high on
prayer with mean scores of 4.97(pre-test), 5.1 (3 weeks), and 5.1 (8 weeks) out of a
possible high score of 6.0. There was more variability on Bible study with standard
deviations of 1.06 (pre-test), 1.0 (3 weeks) and .87 (8 weeks).
Tables 11: Spiritual Habits Questionnaire.
Means and standard deviations of the subscales of the Spiritual Habits
Questionnaire.
Subscale Pretest
(n = 17)
Mean SD
3-week post-test
(n = 17)
Mean SD
8-week post-test
in = 17)
Mean SD
Prayer 4.97* 0.80 5.10* 1 0.82 5.12* 0.77
Outreach 4.66 0.88 4.90 \ 0.87 4.95 0.96
Ministry 4.39 0.96 4.82 1 0.76 4.80 0.97
Bible Study 4.49 1.06* 4.60 : 1.0* 4.71 0.87*
Giving 4.51 0.01 4.73 ; 0.72 4.92 0.74
Conclusions
The participants in the study demonstrated a mixture of both modem and
postmodem characteristics. With the understanding that the subjects were not fully
postmodem, it is clear they are influenced by the postmodem culture, especially in
relation to their understanding of the basis of truth, the importance of the subjective
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experience, and their understanding of family being broader than the biological family
of origin. As indicated, postmodemism is not limited to so called Baby Boomers or
Busters, but is pervasive throughout our culture. Postmodemism roots go back to the
middle of the 20'^ century and have grown through the tumultuous 60's to today.
The analysis of the data revealed that while participants did not show
momentous levels of increase in spiritual well-being, there was still strong support for
the validity of the model in that participants' involvement in the spiritual habits
increased. Also, the data strongly supported the congregations' belief that the
sermon fit the model developed in Chapter 2. I hope that as participants continue to
participate in these habits, they will become a part of their lifestyle, resulting in long-
temn spiritual growth and a deeper experience of the abundant life Jesus promises his
followers.
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CHAPTER 5
Summary and Conclusions
We live in the changing of eras. The change is more than from boomers to
busters, but from a modem woridview based on tradition, reason, and logic to a
postmodern world view based on community, subjective reality, and a media culture.
For those of us called to preach in the changing of the eras, we face a monumental
task: to communicate with authenticity, relevance, and coherence a message that is
two thousand years old. This task is less daunting because, while it is not new, the
message is dynamic and alive when delivered through the power of the Holy Spirit
and is rooted in the word of God. The message is more than an evangelistic
message of salvation, for that would do injustice to Jesus' commission in Matthew 28.
The message we have been given is to "go and make disciples" (Matthew 28:18-19).
These disciples are to be followers of Jesus Christ who seek by the power of the Holy
Spirit to resemble his holiness and his love.
This research was grounded in two passions: the need to identify tools that
will help the church speak compellingly in the current postmodern context and the
desire to insure that my preaching is effective in encouraging listeners to become
devoted followers of Jesus Christ. Implications for the existing body of knowledge
must include the priority and model for preaching for discipleship in an emerging
postmodem worid and the need to be aware of the shades of postmodem
characteristics that may or may not be present in listeners.
The purpose of this study was to develop a model for preaching in an
emerging postmodem culture that would be true to the bible and penetrate the hearts
of listeners in such a way that they would become better disciples of Jesus Christ. To
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accomplish this task, a semion series focusing on five spiritual habits was delivered
to a congregation where the attendees demonstrate some characteristics of a
postmodem person. The sermons themselves were evaluated by the congregation to
determine to what extent the sermons fit the model. To determine the extent the
sermon series encouraged discipleship, a self-selected group of nineteen subjects
voluntarily completed a series of questionnaires both before and three and eight
weeks after the sermon series.
Major Findings
Rarely is one given the opportunity or confronted with the challenge of living in
the changing of the eras. As the survey of current writing and research on preaching
indicates in the literature review, there is no notable resource currently available that
speaks to preaching for discipleship in a postmodem context. The implications for
this study both now and for this continually emerging age are profound.
I have identified two critical ways this study adds to current thinking regarding
preaching, discipleship, and the postmodern context:
I. A Picture of Postmodemism
This study compiled and distilled a significant body of research in order to
present a picture of a postmodem person. If preachers in a new generation are going
to speak with relevance, they need a basic understanding of the people they are
addressing. If the goal of preaching is discipleship, it is just as important to
understand not only who the audience is, but also the underiying assumptions and
foundations those assumptions rest upon.
Contemporary preachers must be aware of the societal changes occurring and
be willing to preach in such a way that they communicate effectively in the context of
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a changing culture. From a review of cun^ent literature, I have identified five
characteristics of the postmodem person:
� Media exerts a pervasive influence: This is the first generation to grow up with
television. Now television is not simply a means of entertainment, but a primary
source for information and instruction. Media is also not limited to television, but
encompasses the variety of avenues exposing people to thoughts, ideas,
cultures, and information.
� Longing for community: The broken family is a common reality for a postmodem
person. Along with the splitting up of families is the lack of consistent community
because of the high degree of movement from place to place. Unlike previous
generations, it is now the exception to live close to an extended family that plays a
important role in nurturing children. This results in an inherent longing for
community that transcends the biological family and extends to those willing to be
close and real.
� Desire for authenticity and credibility: While baby boomers are often impressed
with glitz and pizzazz, the postmodem person prefers authenticity. Busters
recognize the veneer of false piety, having seen scandal rock such institutions as
government and the church. For the postmodem person, credibility is not
enhanced by ecclesiastical robes, titles, and elevated pulpits as much as by
hearing someone they can relate to who understands the struggles they face, and
can acknowledge their own imperfections.
� An underlying pessimism: Many postmodems believe the worid has let them
down. Unlike previous generations that harbored the belief that they could make
the worid better if they wori<ed hard enough, postmodems are more pessimistic
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about the future. This pessimism is rooted in the failure of govemment, church,
education, science, the family, and other institutions to fix the problems in society.
� Diversity is valued: For the postmodem person, the world is smaller than it ever
has been. With the onslaught of the internet, e-mail, instant telecommunications
and other technology, community is global. A postmodem person may have more
interactions with someone on a different continent (through e-mail and
teleconferencing) than a next-door neighbors whose name he does not know.
Because of this shrinking world, postmodems have grown to accommodate and
appreciate people who may hold remarkably different beliefs. This has a
profound implication on the nature of tmth. For the postmodem person tmth is
subjective and relative rather than logical and rational. Tmth is found in
community and one person's tmth may be different from anothers, but just as
valid.
While describing the postmodern person, I also identified the reality that we
are all affected by and to some degree resemble the postmodem person simply by
living in postmodem times. Attendees at Parkway who completed the testing showed
a mix of modem and postmodem characteristics. In other words, the participants in
the study were a microcosm of the culture. The change from modemism to
postmodernism does not happen in a moment but over a period of time. Not many of
the books on postmodemism address this reality. Most of the resources on this
subject identify both the reality that postmodemism is an emerging reality in our
culture and the characteristics of a postmodem person. I did not find any wori<
dealing with those caught between the ages. The results of this study indicate that
though we are moving toward greater degrees of postmodemism, many in our culture
do not express fully the characteristics of a postmodem person.
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II. A model for preaching to encourage discipleship in a postmodem
context.
A second implication of this study relates to preaching to those with
postmodem characteristics for the purpose of encouraging discipleship, the primary
premise of this study. I wanted to develop a model that could be replicated in other
settings that would help preachers understand better not just how to call postmodems
to faith in Christ but how to grow these converts into mature believers. The research
indicated that we cannot rely on the same models or forms of preaching as in the past
because many of the assumptions inherent in preaching in a modern era have
changed. In eariier generations, there was an assumed common denominator
regarding those who came to church. To some extent people had a shared, common
understanding about the bible, God, Jesus Christ, the Holy Spirit, and the means of
spiritual growth. Now because of broken families, decline in church attendance, the
proliferation of ideas and beliefs through the media, and the diversity in communities,
those presuppositions can no longer be considered viable.
With research in the fields of preaching, communication theory, persuasion,
transfer leaming, and an understanding of the emerging postmodem context, I
developed a model that would speak to the attitudes, values, and needs of
postmodern persons and encourage them to grow in their relationship with Jesus
Christ. Though the data from the research indicated that the subjects were not fully
postmodem, the sennons met the criteria established in the model. This was
determined by analyzing the results of the Sermon Survey Questionnaire completed
by the entire congregation. The congregation was asked to indicate to what extent
they agreed or disagreed with a statement about the sermon. Participants rated the
extent to which each sermon in the series met the criteria in the model by indicating
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on the Semnon Survey to what extent they agreed or disagreed with eight statements
about the sermon and the preacher. A response of 1 would indicate the respondents
strongly agreed with the statement and a response of 6 would indicate they strongly
disagreed. The six parts of the model represent a summary of the study of the
literature and the effectiveness of the model itself.
� Credibility of the preacher.
To reach a postmodern person, the preacher must be perceived as being real.
Preaching cannot look like a canned performance. Timothy Keller writes, "If you look
as if you are simply transmitting information you dug up previously, there will be little
impact. If the preacher is too slick and polished, or too remote, or too studied, or too
artificial, post-modem audiences will tune out" (60). The preacher needs to make
every effort to communicate that he or she is still a growing Christian. Possible ways
to help enhance credibility could include not wearing a robe, sharing personal stories
about life and struggles, preaching without notes, stepping out from behind the pulpit,
and using personal stories that convey authenticity in the delivery of the sermon. The
most important key to credibility is to own the sermon, to be gripped by it in such a
way that the preacher is confident that it is God's unique message to these listeners
at this time.
My preaching at Parkway United Methodist is done with relatively no notes,
there is no pulpit, my dress is "upper casual" (the same as those who attend), my
preaching style is relational and conversational with personal and family stories mixed
in, and I wori< to connect with the listeners through eye contact.
The results of the Sermon Survey Questionnaire demonstrate the listeners
strongly agreed with the suggestion that the preacher had credibility. This is
measured by a total mean score of 1.08 on the Sermon Survey Questionnaire,
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indicating respondents strongly agreed ttiat the preacher was believable, a total mean
score from all five sermons of 1.27 indicating the respondents strongly agreed they
had rapport with the preacher when he spoke, and a total mean score of 1.11
indicating the listeners strongly agreed that the preacher practices what he preaches.
� Biblical.
The core of our message never changes. We must preach biblical senmons
that
allow hearers to experience God and be molded into biblical Christians who
demonstrate the holiness and love of Jesus Christ. As explained in Chapter 2, for
generations churches have watered down the word of God to make it more palatable
to the modem world. An empty, powerless message resulted. As preachers lock
their sermons to the Word of God and communicate with accuracy and integrity the
message, we will open up our doors for listeners to experience the power of God's
Word.
There is an on-going question of whether a preacher begins with the needs of
the congregation or with the bible when approaching a sennon. It is not the purpose
of this dissertation to answer that question except to say that if a semnon faithfully
articulates the message of the bible it can be considered biblical. Leander Keck
writes, "Preaching is truly biblical when (a) the bible governs the content of the
sermon and when (b) the function of the sermon is analogous to that of the text"
(106). Part of the responsibility for the biblical preacher is to be a life-long student of
the text, understanding the biblical woridview, assumptions, and language of the
biblical writers. From this foundation, the preacher speaking to a postmodem
audience can exegete his or her audience and allow the word of God to address
listeners' concems, needs, and questions.
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As demonstrated in this study, when sermons are rooted in the bible and in
practical application as to how listeners can apply it to their everyday lives, it resulted
in spiritual growth as well as deeper hunger to study the bible. Those in the
congregation who completed the Sermon Survey Questionnaire indicated the
sermons were based on and faithful to the bible. The question relating to the biblical
nature of the sermon had a total mean score of 1.10 indicating the respondents
strongly agreed with the statement, "The sermon is based on and faithful to the
Bible."
� Experiential
Being the first generation to grow up with television, postmodems are the first
true media generation. As thousands of images pass in front of viewer's eyes, media
watchers become accustomed to fast-paced, multi-sensory stimuli. Preachers cannot
and should not feel compelled to compete with the millions of dollars spent attempting
to influence change through the media, yet in delivering senmons preachers must
communicate in a way that will hold listeners' attention. This can be done using any
combination of sermon notes, power point media presentations that enhance the
sermon, drama, testimonies, audience participation, nan-ative stories, semion
"movements" of four to six minutes each, and more.
In the study I used varied approaches to involve listeners in the semion to
enhance their participation in the senmon. These approaches including reading Bible
verses aloud together, encouraging note-taking, allowing opportunities for listener
participation, telling nan-ative stories from the bible, telling personal stories to
reinforce a point, projecting words and pictures on a large screen to enhance a point
graphically, and other means. Together these approaches reinforced the central
message each Sunday and give attendees a unique, memorable, and experiential
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way to leam the tnjth of the sermon. The congregation at Parkway responded that
they strongly agreed with the statement, "The senmon used experiential elements
(drama, video, interaction, stories, computer display, opportunity to experiment with
the application on my own, etc.) to help me understand the message" with a total
mean score of 1.32.
� Simple
Whether it is because they never went to church or because they dropped out
of church at the first opportunity, the postmodem does not speak the language of the
church. They do not know the stories, characters, language, and essential message
of the bible. Because of that, the preacher who wants to effect discipleship must
make every effort to make the message simple and understandable. The day is gone
when a preacher could assume that a congregation could find I Corinthians, Matthew,
Psalms, or know that Jesus preached the Sennon on the Mount or even know what
we celebrate at Easter. Expressions like "walk with God", "praise the Lord", "hello,
brother, "pot luck supper, "quiet time", and many others simply do not register with
the postmodern person. Worse, when we use those phrases we intimidate
postmodems by demonstrating we speak a language they do not. To encourage
discipleship, the preacher must speak plainly, cleariy, and with clarity about what is
being called for. The respondents to the Sermon Sun/ey during the five Sundays of
the sermon series indicated that they strongly agreed that the sermons were simple to
understand as measured by a total mean score of 1.11 in response to the statement,
"The sermon was easy to understand."
� Relevant
Not only must postmodems understand the message, they must also relate to
it. Rick Warren, pastor of Saddleback Community Church in Orange County,
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California, one of the country's largest churches, states that the number one
complaint he hears about sermons is that they are "boring and in-elevant" (293). Well-
known preaching practitioner and instructor Haddon Robinson writes, "Life changing
preaching does not talk to people about the Bible. Instead it talks to the people about
themselves - their questions, hurts, fears, and stmggles - from the Bible" (Hybels,
Briscoe, and Robinson 55). While it is tme that the bible speaks to people's needs
and situations in life, this point must be taken with a caution not to force the bible to
speak to situations or questions the Bible does not speak to. The danger of
prooftexting is real in churches that seek to use the Bible to address people's needs.
As mentioned above, the preacher cames a profound responsibility to be faithful to
the text and communicate with balance the message of the bible, not forcing the bible
to say something it does not say.
It would be easy to wonder how a sermon series on spiritual habits like prayer,
bible study, ministry, giving, and outreach could be made relevant to a postmodern
audience. To do so, I attempted to demonstrate each week how the called-for
spiritual habit would help them with everyday struggles, bring them peace of mind,
and allow them to be used by God. For example, in the sennon on prayer I spoke
about how I could not survive as a parent of a one-year-old child and keep my sanity
without prayer. I went on to share how praying for and with my son my not have
changed him, but certainly changed how I relate to him. I then asked listeners to
consider, "Where is God absolutely necessary in your life? A boss that is always on
your case, a marriage that's in trouble, kids out of control, bills out of control? Where
do you need God? Try this week asking him to step in and help you. Try him, he
promises he'll be there for you." Rather than seeing prayer as an empty, rote
discipline, it becomes a relevant means to find help for everyday stmggles. The
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congregation indicated thiat thiey strongly agreed that the sermons in the series were
relevant to their current needs or concems in their life as represented by a total mean
score of 1 .28 to the question, "The message of the sermon speaks to cun-ent needs
or concerns in my life."
� Practical
A sermon can be preached by a credible preacher. It can be understandable,
biblical, and relevant, but if the listeners do not know how to apply it to their lives they
may leave inspired and informed but unchanged. Every sermon should not only
answer the "So what?" question, but also the "Now what?" question. The practical
application does not necessarily need to be specific marching orders or spelled out
application points but does need helpful goals, principles, and suggestions that
encourage listeners to consider what changes, additions, or deletions they need to
make in their own lives. In addressing the preacher's role in a postmodem culture,
apologist Ravi Zacharias states that:
Many people in the pew (today) see Christianity as disjointed from their day-to
day life. They see it as one aspect of their lives, something they do in addition
to everything else. Nothing is connected for them in life... . What has helped
me in making the connection is to see a sennon as incorporating three
components: the argument (or proclamation), the illustration, and the
application. The Scriptures provide the truth; the arts, poetry, literature, or
other current events provide the illustrations; and the application should go
right to daily living. This approach helps connect ideas with concrete reality"
(26).
In the sermon on giving, after showing the biblical understanding of why we
give, I encouraged listeners to spend some time alone as couples, or as families
considering their motivation for giving, what they give, and what giving goals they
could strive for as a family. Each week I closed with an example of how to apply the
message of the sennon, giving examples and suggestions and encouraging listeners
to consider what their own personal response should be after hearing God's design
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for their lives. The congregation at Parkway said they strongly agreed with the notion
that they could apply the message of the sennons to their lives as indicated by the
total means score of 1 .24 in response to the question, "I am able to apply the
message of the sennon to my life."
Interpreting the Data and Theological Observations
As demonstrated in Chapter 4, the subjects increased participation in specific
spiritual habits as measured by the Spiritual Habits Questionnaire. At the same time,
the scores from the Spiritual Well-Being Scale showed little change in the subject's
spiritual well-being, though this does not preclude the possibility of spiritual growth.
Change in spiritual growth is difficult to measure and because of ceiling effects in the
Spiritual Well-Being Scale there are inherent limitations in negating the effects of the
sermon series.
The data from the questionnaires also show that the participants in the study
did not fully represent the postmodem mindset. The subjects were most postmodem
in their relative view of truth, the belief that subjective experience supercedes logic
and objective facts, and there is holism in regard to community. The subjects showed
the least agreement with the postmodem mind-set in regards to their optimism about
the future verses the skepticism found in many postmodems.
The lack of strong conformity to the postmodem characteristics could have
had some effect on the spiritual growth of the participants. The senmon model was
developed to address the specific characteristics of a postmodem person as
described in Chapter 2:
Media has a pervasive influence.
Longing for community.
Desire for authenticity and credibility.
There is an underiying pessimism.
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Diversity is valued.
Truth is discovered through subjective experience and community.
Because the subjects did not demonstrate strong conformity to these characteristics it
is possible they would not benefit as much from the sermons as would someone who
identified more closely with the characteristics. As indicated, the posttest
measurements did demonstrate that the subjects did increase in their participation in
certain specific spiritual habits preached about. Certainly as the subjects continue to
embody these habits, their spiritual growth is likely to increase.
In recognizing the limited amount of postmodem influence combined with the
measured growth in discipleship of the subjects, certain theological considerations
can be postulated.
God is an indigenous God
For the preacher speaking to a contemporary audience, cultural relevance is
essential. Because we live in a shifting culture where one cannot expect a common
denominator of values, beliefs, preferences, means of communication, and even
basic presuppositions, preachers must be students of their context. In any given
church there will be a mixture of people who demonstrate varying degrees of modem
and postmodem tendencies. The participants in this study are likely typical of many
churches. The preacher must seek to be indigenous to the congregation. This is
based on the understanding that God is an indigenous God. He is larger than the
culture. He demonstrated this most perfectly by coming to earth as Jesus Christ.
When he came he was a culturally relevant, middle-eastem Jew who understood the
context, spoke the language, and lived as the people in his culture. If Jesus had
come to Asia, Eastern Europe, or other parts of the worid he would have been
indigenous to that culture.
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Today the postmodem world is an emerging culture within an established and
in some places entrenched modem culture. It would be a mistake to presume that
the preacher can communicate the call to discipleship the same way as has been
done in the previous centuries. The model for preaching developed in this study can
help a preacher in any culture, not just a postmodem culture. In truth, every
proclaimer of the Gospel should seek to be credible, biblical, experiential, relevant,
simple, and practical. At the same time, as demonstrated in the review of the
literature, because of their background and the world they were raised in, this model
is especially suited for preaching to postmodems.
Spiritual Growth is Difficult to Measure
It is clear in scripture that God longs for his followers to become like him.
Spiritual growth is more than confonmity to certain habits or sense of intemal
satisfaction or well-being, but is becoming more like Jesus. The apostle Paul said, "It
is the spirit of the Lord who wori<s within us, making us more and more like him and
reflecting his glory even more (2 Corinthians 3:18).
Understanding the importance of spiritual growth does not in any way make
the task any easier. The reality is that spiritual growth is a slow process that is
difficult to measure. Jesus said, "Your love for one another will prove to the worid
that you are my disciples" (John 13:35). He also stated, "My tnje disciples produce
much fruit. This brings great glory to my Father (John 15:8). Paul said that when the
Holy Spirit controls our lives, he will produce this kind of fruit in us: love, joy, peace,
patience, kindness, goodness, faithfulness, gentleness, and self-control" (Galatians
5:22-23). These descriptions of discipleship are indeed hard to measure. Often,
spiritual growth is not in monumental decisions but in small steps. The biblical picture
of discipleship is of forward progress, a pilgrimage, a marathon, a journey and not
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winning a sprint or leaping tall buildings. Even ttie apostle Paul reminded the church
at Philippi, "I don't mean to say that I have already achieved these things or that I
have already reached perfection! But I keep working toward the day when I will finally
be all that Christ Jesus saved me for and wants me to be" (Philippians 3:12). To the
church at Colossae he described spiritual growth as growing roots, "Let your roots
grow down into him and draw up nourishment from him, so you will grow in faith,
strong and vigorous in the tmth you were taught (Colossians 2:7). Whether a new
Christian or as mature a believer as the Apostle Paul, discipleship is a joumey that is
difficult to measure.
The attempt of this study was to measure the participation in habits that would
demonstrate and encourage spiritual growth. While there was measurable growth in
certain habits, there was not vital increase in participant's spiritual well-being. In
some ways these results could be discouraging, but in reality they cleariy
demonstrate that participants did increase their participation in certain spiritual habits
that were preached about in the sermon series. The greatest amount of growth
occurred in the subject's participation in outreach, ministry, and giving. The least
amount of growth was in the subject's participation in prayer and bible study. The
slower growth in prayer and bible study could be attributed to the fact that they are
well-recognized spiritual habits and likely already being engaged in to some extent by
the subjects. On the other hand, outreach, ministry, and giving, the habits where the
greatest amount of increase occurred, are somewhat less common spiritual habits.
Increase in these habits could indicate the adoption of new spiritual habits, furthering
their spiritual growth.
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Implications for the existing body of knowledge
In my research I found that much has been written and said about preaching.
Numerous books point out the importance of discipleship in the church, and one can
find an ever-increasing number of books on postmodemism. Many of the Christian
resources that speak to postmodemism deal primarily with reaching out to the
unconverted. In my literature review, I could not identify a single resource that spoke
specifically to the issue of preaching for discipleship in a postmodem context.
Therefore the attempt of this study is to speak to what has not been addressed in the
existing body of knowledge. The understanding of the postmodem context and the
importance of preaching for discipleship together fomn an essential pair that the
church in the coming years must consider and respond to. The model for preaching
for discipleship in a postmodem context is a helpful point of reference for any
preacher desiring to help the church speak to a new generation of people. It is my
hope that others will refine and develop this and other models that will further
encourage spiritual growth and spiritual awakening in our time.
The research also demonstrated that the model is effective to some degree in
encouraging discipleship among those who do not fully demonstrate the
characteristics of the postmodem person. The ages of the participants in the pre-test
and post-test questionnaires were older than the average age of people in this
community, and those who attend Paricway. As indicated in Chapter 4, two of the
participants were between the ages of thirty to thirty-five, four were thirty-six to forty-
one, six were forty-two to fifty, six were fifty-one to fifty-nine, and one was over sixty.
This does not reflect the seven percent of adults over fifty in the immediate area of
Parkway. The mix of postmodem and modem characteristics as demonstrated in the
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responses to the Postmodem Identification Questionnaire further clarifies that though
the subjects were not fully postmodem, they do exhibit some postmodem tendencies.
If this study were to be done in a different setting, no doubt the level of
similarity to the postmodem person would decrease or increase depending on the
context. For example, if this study were done with college students it could be
assumed that they would identify more closely with the fully postmodem person. If
this study were done in an established, mature community, the results would likely
indicate the characteristics of a more modem person.
In reality, this context is appropriate for this study. While the characteristics of
postmodernism are becoming increasingly common, we still live at the closing of one
age and the emergence of another. The majority of people in our culture represent a
mix of modern and postmodern characteristics. Preaching that makes an impact is
preaching that speaks to people where they are.
Limitations of the Study
While this study demonstrated the impact of a senmon series that encouraged
spiritual growth in the lives of people with postmodem characteristics, several
limitations can be identified: number of participants, lack of a control group, absence
of testimony from participants, and the need for participants who better identify with
postmodernism.
Number of participants
With over 300 people in attendance each Sunday, I anticipated greater
numbers of participants in the study. In fact, fifty-two people completed the first
round of questionnaires, but by the time of the second round twelve weeks later,
many of those did not retum their fomns. Some people mentioned to me that they
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forgot their personal identification code. The low response could also be indicative of
the nature of postmodern people, i.e. their skepticism of institutions and objective
tmth make filling out surveys and forms a meaningless exercise.
To remedy this in the future it could be helpful to (a) emphasize the
importance remembering the code one chooses and writing it down somewhere, (b)
find someone not involved in the study who would not see any of the data to keep a
list of participant names and numbers, and (c) contact participants and encourage
them to be sure to complete and retum their forms.
While nineteen participants provided enough measurable data, more
participants would have provided a more thorough analysis of the effectiveness of the
model and the spiritual growth of more of the congregation.
Lack of a control group
A control group would have provided an important contribution to this study.
This group would be attendees of another church who could do the three rounds of
testing but not be exposed to the treatment. This would have provided important data
as to the natural spiritual growth that occurs in church attendees versus those
exposed to a focused sermon series on spiritual habits.
I anticipated using a control group to strengthen this study. I contacted the
pastor of a local Methodist church and asked permission to use a young adult Sunday
school class as a control group. The pastor gave the name of a class leader whom I
contacted and explained the project. I prepared twenty packages including a cover
letter explaining the study, a consent fonn, and the first round of tests (personal data
sheet. Spiritual Well-being Scale, Postmodem Identification Questionnaire, and the
Spiritual Habits Survey.) Each package contained two stamped, self-addressed
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envelopes (one for the consent form and the other for the questionnaires) with
instructions to return the forms within ten days.
Over the next several weeks I began to receive in the mail the larger
envelopes with the sun/eys, but none of the smaller envelopes containing the consent
fomris. After a couple of weeks I opened the envelopes and found that they were not
completed surveys, but instead the leader of the class could not get anyone to
participate and simply sent the entire packages back to me in the mail. By this time I
was beginning my sennon series and did not have the time to delay the project.
This is unfortunate, yet at the same time does not invalidate the measurable
growth in involvement in the called-for spiritual habits or the reports of the sennon
surveys which indicated the perceived extent to which the sermons fit the model.
Absence of testimony from participants
The post-test sennon questionnaires were quantifiable and objective. They
demonstrated measurable spiritual growth through participation in specific spiritual
habits. It would have strengthened this study to include post-sermon interviews with
the subjects to identify if there were other factors to which they attributed their growth.
Certainly the subjects were active, involved members at Parkway. Some indicated
they were members of small group bible studies, participated in ministry, listened to
Christian radio, and other factors that would encourage spiritual growth. It is also
possible that simply completing the Spiritual Habits Questionnaire had some effect on
their growth in specific habits. By interviewing the subjects, even a sampling of them,
I could further identify the things they felt encouraged their growth. I could probe into
what aspects of the sermons spoke to them and may have caused them to make
specific lifestyle changes.
Need for participants who better characterize postmodernism
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The subjects of the study varied in age range from thirty to over sixty. The
study could have been further strengthened by a larger pool of people in their late
twenties and eariy thirties who better identified with the postmodem philosophy of life.
While the broad age range of the subjects demonstrated that postmodem thought
penneates all of society regardless of age, a younger group of subjects may have
demonstrated to a greater extent identification with the sermon series. It would also
be interesting to compare a younger group of subjects with an older group of subjects
to determine if the younger group responds more favorably to preaching geared to
the postmodernism mindset.
There are two ways to do this. One would be to select people to participate in
the study based on their age. While this would meet the goal of including younger
subjects, it would no longer be a randomly selected group, changing other dynamics
of the study. Another possibility would be for this research to be done in a church
with younger people, perhaps at a college church or one near a university campus.
Suggestions for Further Study
While this study opens the door to discover an effective model for preaching
for discipleship in a postmodem context, further study is needed. It would be
important to study what effect other activities subjects are involved with complement
the sermon. Effective preaching cannot occur in a vacuum but instead must be part
of a fully orbed discipleship process. What is proclaimed on Sunday moming must be
supported through the week via small group Bible studies. Christian radio and music,
Christian books and periodicals, and other on-going activities that would influence
one's spiritual life.
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Secondly, it would be important to take the model developed in this research
and apply it in two settings: a congregation of people who identify with postmodem
characteristics (possibly a college campus church) and a congregation of people who
display a mix of modem and postmodem characteristics. After applying the model in
these two settings, compare the data to see if one congregation shows more spiritual
growth than the other, thus determining if the model is more or less effective with
those who better characterize the postmodem philosophy of life.
A final suggestion for further study would be to determine what effect
preaching style has on the receptivity of the listeners. There is a wide variety of
preaching styles: charismatic, conversational, scholariy, dramatic, stoic, etc. It would
be interesting to determine if a particular style increases the effectiveness as
preachers seek to connect to today's audience.
Unexpected Findings
I was surprised by the lack of a measurable increase on the Spiritual Well-
Being scale. There may be several reasons for the responses being what they were.
First, discipleship is hard to measure. Periiaps the questions on the Spiritual Well-
Being scale do not adequately demonstrate the growth in one's relationship to God.
Validity tests have demonstrated that the test does show increase or decrease in a
person's spiritual well-being, but that may not be translated to be the same as
discipleship. Because being a growing follower of Jesus Christ is demonstrated best
in action (James 2), I regard the Semnon Habits Questionnaire as a better way to
judge the growth of the subjects. Further, doing personal interviews with the subjects
would allow the researcher the opportunity to probe into the subjects understanding
of discipleship and how they feel the sennon series contributed to that growth.
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Discipleship takes a long time. While preaching for conversion is likely to elicit
immediate results, preaching for discipleship does not show fmit initially. The
subjects are engaged in specific spiritual habits to a greater degree than before the
senmon series, and as they continue in these (prayer, bible study, giving, outreach,
ministry), they grow in their relationship with God. Finally, it is possible that the
subjects simply did not experience spiritual growth. This suggestion is not
unsupported because increase in spiritual habits demonstrates a desire to know God
and be obedient to God to a greater degree.
Practical Applications
From this study on preaching for discipleship in a postmodem context, a
number of practical applications can be noted. To be certain, these applications
would be tme for preaching in any context, but as postmodemism continues to grow
and take root in this culture, these applications become more important.
The first practical application is that preachers must understand the context in
which they preach. There are almost unlimited resources for preachers from books of
sermons, sermons on tape, sennons on the intemet, and sennon magazines. All of
these are tools to help preachers communicate God's word. At the same time,
preachers can easily rely on someone else's homiletical homewori^ when preparing a
message. The twin problems with this are that on one hand the preacher does not
own the message, in other words he or she is preaching someone else's sennon, and
it therefore lacks the essential credibility unless the preacher is up front about where
the sennon comes from. Just as great a problem with abusing the easily accessible
sennon resources is that the sennon is not contextualized for a particular
congregation. While the word of God transcends any contextual boundary, how that
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word is most effectively communicated is not ttie same for ctiurches in southem
California, south Chicago, or southwest Houston. If a preacher is going to connect
the word of God to listeners, he or she must make the effort to know the people, their
needs, and their situation in life.
Related to the first, a second practical application is that the world in which
preachers speak today calls for a unique approach to communicating the word of
God. We have the opportunity to fill the void created in the life of the postmodem
person. Their denial of objective tmth, pessimism about the future, longing for
community, and media savvy are not stumbling blocks for discipleship but instead
open up new opportunities for thoughtful and relevant communication of God's call to
discipleship. No longer can a preacher assume common understanding of the bible
message, stories, or characters. The message today must be presented simply and
with relevance or it will not take root in the minds of the postmodem attendee. The
hesitancy of the postmodem person to accept objective tmth is not a hindrance but
opens up new avenues for communication using media, story-telling, and participation
to communicate a message.
Finally, the preacher must understand and state God's call to discipleship.
The church of today has an opportunity to make up the lost ground of too many years
of preaching that missed Christ's call to discipleship. People today need more than
truth from the pulpit; they need tmth they can apply to their lives, tmth that is
experienced, truth that comes from the lips of someone they tmst, and truth that
makes a difference. Preaching for discipleship is the key to what the postmodem
person most desperately needs. The task of the preacher who is going to ride the
wave of momentum generated in a new era is to speak with clarity and relevance the
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changeless message that becoming a disciple of Jesus Christ will not only affect our
etemal destiny, but will add purpose, value, and meaning to our lives today.
Cfnes
Appendix A
Cover Letter
August 13, 1998
Dear Participant,
Thanl< you for agreeing to partidpate in r-is rasesrzr sur.i ^ ccrrciecca c* i"e
requirements for my doctoral work at Asrury Tnecicgca Se-irary Vfy S3_cf ~5s
do witti preaching and spiritual habits. Ycur carrccsrc- s = re�e-cC'_s ~ec :c ~e
and will be useful in the growth and ceveccrrer: cf rcse ^n: zbtb =cc'_t
communicating effectively with a yource' ger.ercncr cr reoDe
Your participation will involve simply nilinc out a perscra cs2 ""dtt =nc ccr-ae:rc a
few questionnaires. This is spedficsily v.?iat 'iviil ce as^.ec cr /o-r
1 . Sign the consent form and return it in die tener-szsc s-.eoze a-tt s� .st is-.i-s.
2. Complete the Personal Data Shesi ara three c-^esiicrrares arc -bzjt re- r
me in the larger envelope. Please atso renjrr rese c �e A'nr se . srr ca%3-
The questionnaires will not take rrxDre than a %.v �iruEs earr x cC'-cieE.
Please answer each question honesiJy. No ere. rcLxdrc �a ^i-il ic-OA *rcse
test is whose. They will be identified zy a p�Si.vcrc coar cov :c vcu.
3. Attend Parkway worship servrces for f;ve ccfisec-C'i-e 5-rcc..s zeqrnrc
September 13. if you are forced to rriss a se- -'cs .o_ zar zcr^~ re crx.Tzr
office to obtain a videotaped recording of r.e =e-i'cs ^'isse ��j<e e/e-/ ars-o:
to attend each of the five worship ser.tces.
4. Three weeks after the senmon series s over ncc *'ii �=ce'<e rmc cuesno-rrs ;-=s
identical to two of the three you took hi the begi-nr-ig. " d_ ��i'il oe �s.<ec x:
complete them and send them to :he cnurch cf=>cs ai'ttir = soec-c : -e cercc
5. Finally, eight weeks after the sermon series \'zu w'\] =c�r -~:si\'B rte sa re :�c
questionnaires. Again you will be asi^ tc ccrroeiE l"e a-eso-rares arc
return them promptly.
Remember that how you answer will be kriown ony
~
yo^. ~Te -^s-its cf t^e sccv
will be presented as group findings v*^ rc names szscrez f =: sr-:y nr-e o_nrc Iri-s
process you have a concem or question, co not resist tz corxscz re a: ^9-i-5IcC
If you choose not to participate, please rearm �iis caacage rz re
Again, thank you for your help: I will aways be c'=:="j zz .*o-
Yours in Christ,
Paul
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Appendix B
Consent Form
If you would agree to participate in this study, please sign and retum the consent
form. Retum this fomri in the envelope marked Consent Form, separately from the
Personal Data Fonn and Questionnaires.
Consent Form for Participants in the Study
I agree to participate in the study of preaching and spiritual habits. I
will fill out the research questionnaires honestly, attend worship
services during the five-week period of study, and agree to complete
questionnaires three and eight weeks after the series.
Participant's signature date
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Appendix C
Personal Data Sheet
Identification Code:
(select a four letter/ digit code that will be known only to you. Use this code on each
questionnaire you complete.)
DIRECTIONS: Please respond by checking the box that most accurately represents
what is true to you.
1. Gender
? Male
? Female
2. Age
? 18-23
? 24-29
? 30-35
? 36-41
? 42-50
? 51-59
? 60+
3. Education
? Middle School (6 - 8)
? High School (9-12)
? Technical or Trade School
? College: years completed. Degree
? Advanced Degree
4. Which best describes your relationship to Jesus Christ.
? Not Sure - I am not certain what it means to be a Christian or if I am one.
? Not Yet a Believer - I have an understanding of the Christian faith, but have not
made a personal commitment.
? New /Young Believer - I have recently become a Christian.
? Stable Believer - I know I am a Christian but my life hasn't demonstrated tme
spiritual growth recently.
? Growing Believer - I am confident of God's faithfulness, I regulariy attend
worship, am growing in my relationship with God, and am actively engaged in
ministry.
5. If you have made a personal commitment to Jesus Christ, when did this
occur?
? Before attending Partway
? While attending Paricway
? Has not occun-ed yet
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6. Which best describes your worship attendance in the past 6 months?
? Once a week
? Twice a month
? Once a month
? On holidays and special occasions
7- How long have you attended Parkway?
? Less than one month
? One to six months
? Six months to one year
? More than one year
8. Which best describes your worship attendance before coming to Parkway?
? Once a week
? Twice a month
? Once a month
? On holidays and special occasions
9. Which best describes your attendance at church when you were between the
ages of 3 and 18?
? Attended church regularly
? Attended church occasionally
? Attended church on holidays and special occasions
? Did not attend church
10. If you attended church growing up, which best describes your church
affiliation?
? Protestant (United Methodist, Baptist, Presbyterian, Episcopal, etc.)
? Roman Catholic
? Independent (bible church, non-denominational, etc.)
? Other (please specify)
? Not sure
11. Which best describes your knowledge of the Bible's content?
? Extremely knowledgeable
? Somewhat knowledgeable
? Not very knowledgeable
? No knowledge at all
12. Which best describes your family between the ages of 3 - 18?
? Two parent family, both biological parents
? Two parent family, one step parent
? Single parent family
? Other (please specify)
Clines 153
13. Which best describes your home life growing up?
? Loving / secure / stable
? Acceptable, but could have been better
? Dysfunctional (e.g. abusive, alcohol, dmgs, etc.)
? Other (please specify)
14. Which best describes your family today? (check as many as apply)
? Mamed
? Never married
? Divorced
? Other
? Infant child
? Child(ren) in kindergarten through fifth grade
? Child(ren) in sixth grade or higher.
? Adult child(ren)
15. Which other activities are you currently involved in that may influence your
spiritual life? (check as many as apply)
? I listen to Christian radio
? I am in a Bible study group, Sunday school class, etc.
? I am reading a Christian book other than the Bible
? I am involved in a ministry at church (help in the nursery, teach, sing, set-up team,
landscape team, etc.)
? I volunteer regulariy to help others in need
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Appendix D
IDENTIFICATION CODE:
Postmodern Identification Questionnaire
For each of the following statements circle the choice that best indicates the
extent of your agreement or disagreement as it describes your personal
experience.
SA - Strongly Agree D - Disagree
MA - Moderately Agree MD - Moderately Disagree
A - Agree SD - Strongly Disagree
1 . I believe it is never right to be dishonest. SA MA A D MD SD
2. When making decisions I only consider SA MA A D MD SD
the facts.
3. I feel optimistic about the future. SA MA A D MD SD
4. I make moral choices on my own, regardless SA MA A D MD SD
of what others may think or say.
5. My "family" includes my friends and others SA MA A D MD SD
close to me.
6. What I see and feel is what I believe. SA MA A D MD SD
7. When I have to make a choice about a moral SA MA A D MD SD
issue, I believe it is more important to be practical
than right.
8. I can learn all I need to know about the worid SA MA A D MD SD
through the news media.
9. 1 always consult my friends when I'm trying SA MA A D MD SD
to decide between right and wrong.
10. I am not confident the complex issues SA MA A D MD SD
we face today can be wori<ed out.
11 . 1 feel that being honest is always right even SA MA A D MD SD
if it hurts another person.
12. 1 believe the media has a strong influence SA MA A D MD SD
in my life.
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13. 1 find great satisfaction from just being with SA MA A D MD SD
my friends.
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Appendix E
IDENTIFICATION CODE:
Spiritual Habits Questionnaire
Of the following statements, circle the choice that best indicates the extent of your
agreement or disagreement.
SA - Strongly Agree D - Disagree
MA - Moderately Agree MD - Moderately Disagree
A - Agree SD - Strongly Disagree
It is typical for me to spend ten minutes or more a day in prayer.
SA MA A D MD SD
When I want to know what God wants me to do, I seek answers in the Bible.
SA MA A D MD SD
I give more financially to the church than I did three months ago.
SA MA A D MD SD
I do things to help others know about God. SA MA A D MD SD
I am moving toward giving a tithe (10 percent of my income) to the church.
SA MA A D MD SD
I regularly pray for people who do not have a personal relationship with Jesus Christ.
SA MA A D MD SD
I do more to help others experience God's love than I did three months ago.
SA MA A D MD SD
I am actively involved in ministry (for example, volunteering at church in some
capacity). SA MA A D MD
SD
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regularly participate in a Bible study group. SA MA A D MD
SD
give financially to the church regularly. SA MA A D MD SD
I use the unique skills (spiritual gifts) God has given me to help the church achieve its
purpose. SA MA A D MD SD
It is typical for me to have a five to ten minutes of prayer time on a daily basis.
SA MA A D MD SD
I read the Bible to discover how God's tmth speaks to my life.
SA MA A D MD SD
give financially to the church because I feel like I should.
SA MA A D MD SD
I use the unique abilities God has given me to help the church reach out to others and
be a more dynamic church. SA MA A D MD SD
When something very good happens in my life, it is natural for me to express my
thanks to God in prayer. SA MA A D MD SD
read the Bible to find strength. SA MA A D MD SD
I take opportunities to tell others about God's love.
SA MA A D MD SD
I am satisfied that I contribute to my church's health through my involvement in
ministry.
SA MA A D MD SD
pray for my church SA MA A D MD SD
try to behave in ways to demonstrate God's character in my life.
SA MA A D M SD
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read the Bible more now than I did three months ago.
SA MA A D MD SD
I use my financial resources to help accomplish God's purposes by giving faithfully.
SA MA A D MD SD
The church needs me to help achieve its purposes.
SA MA A D MD SD
I pray for my family. SA MA A D MD SD
I read the Bible to know God better. SA MA A D MD SD
I demonstrate God's love in practical ways (for example taking food to needy, letting
someone in front of me in traffic, participating in a church outreach ministry).
SA MA A D MD SD
I give financially to support the church's budget.
SA MA A D MD SD
It is natural for me to seek comfort from reading the Bible.
SA MA A D MD SD
I am more involved in the ministry of my church than I was three months ago.
SA MA A D MD SD
I pray for my friends SA MA A D MD SD
I tithe (give ten percent of my income). SA MA A D MD SD
I am involved in ministry on a weekly basis. SA MA A D MD SD
Financial giving to the church is one way I demonstrate my tmst in God to provide for
my needs. SA MA A D MD SD
I \Nork to help people understand God's love.SA MA A D MD SD
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I pray more now than I did three months ago.SA MA A D MD SD
I study the Bible consistently. SA MA A D MD SD
I give financially to demonstrate my gratefulness to God.
SA MA A D MD SD
I am involved in ministry on a monthly basis.SA MA A D MD SD
make time in my schedule to read the Bible on a consistent basis.
SA MA A D MD SD
I use my talents to help the church achieve its purpose.
SA MA A D MD SD
try to increase my monetary contributions to my church on an annual / regular basis.
SA MA A D MD SD
regulariy do things that help people experience God's love.
SA MA A D MD SD
I pray daily. SA MA A D MD SD
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Appendix F
PERSONAL CODE:
Spiritual Well-Being Scale
For each of the following statements circle the choice that best indicates the extent of
your agreement or disagreement as it describes your personal experience.
SA - Strongly Agree
MA - Moderately Agree
A - Agree
1 . I don't find much satisfaction in private SA
prayer with God.
2. I don't know who I am, where I came
from, or where I'm going.
9. I don't get much personal strength
and support from my God.
SA
3. I believe that God loves me and cares SA
about me.
4. 1 feel that life is a positive experience. SA
5. I believe that God is impersonal and SA
not interested in my daily situations.
6. 1 feel unsettled about my future. SA
7. 1 have a personally meaningful SA
relationship with God.
8. 1 feel very fulfilled and satisfied with life. SA
SA
10. I feel a sense of well-being about the SA
direction my life is headed in.
11.1 believe that God is concemed about SA
my problems.
12. 1 don't enjoy much about life. SA
1 3. 1 don't have a personally satisfying SA
relationship with God.
D - Disagree
MD - Moderately Disagree
SD - Strongly Disagree
MA
MA
MA
MA
MA
MA
MA
MA
MA
MA
MA
MA
MA
A
A
A
A
A
A
A
A
D
D
D
D
D
D
D
D
D
MD SD
MD SD
MD SD
MD
MD
MD
MD
MD
MD
MD
MD
SD
SD
SD
SD
SD
SD
MD SD
MD SD
SD
SD
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14. I feel good about my future. SA MA A D MD SD
15. My relationship with God helps me SA MA A D MD SD
not to feel lonely.
16. I feel that life is full of conflict and SA MA A D MD SD
unhappiness.
17. I feel most fulfilled when I'm in close SA MA A D MD SD
communion with God.
18. Life doesn't have much meaning. SA MA A D MD SD
19. My relationship with God contributes SA MA A D MD SD
to my sense of well-being.
20. I believe there is some real purpose SA MA A D MD SD
for my life.
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Appendix G
Sermon Survey
For each of the following statements circle the choice that best indicates the extent of
your agreement or disagreement.
SA - Strongly Agree D - Disagree
MA - Moderately Agree MD - Moderately Disagree
A - Agree SD - Strongly Disagree
The preacher was believable. SA MA A D MD SD
While he spoke, I felt rapport with the preacher.
SA MA A D MD SD
believe the preacher attempts to practice what he preaches.
SA MA A D MD SD
The sermon is based on and is faithful to the Bible.
SA MA A D MD SD
The sermon used experiential elements (drama, video, interaction, stories, computer
display, opportunity to experiment with the application on my own, etc.) to help me
understand the message.
SA MA A D MD SD
The sennon was easy to understand. SA MA A D MD SD
The message of the sennon speaks to current needs or concems in my life.
SA MA A D MD SD
I am able to apply the message of the sennon to my life.
SA MA A D MD SD
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Appendix H
Letter to Participants for 2"** Round of Testing
November 19, 1998
Dear Friend,
You may (or may not) remember that almost two months ago you consented to
participate in a study relating to preaching and spiritual habits. As a participant in the
study, you agreed to attend the worship services at Pari^way for five consecutive
Sundays (or watch a video of the Sunday(s) you missed) and complete a series of
related questionnaires.
Enclosed with this letter is the second of three sets of questionnaires for this research
project. Please complete them and retum to me within six days. Remember to NOT
put your name anywhere on the questionnaire. Use your personal identification code
from the eariier tests.
Your participation in this study is a tremendous help to me in completing the
requirements for the course of study I am in. More importantly, your responses will
help preachers leam more about effectively communicating the Word of God in a new
age. I deeply appreciate your help in this project.
Please call me if you have any questions.
Your in him.
Paul
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Appendix I
Letter to Participants for Final (3"*) Round of Testing
December 20, 1998
Dear Project Participant,
One more time! Enclosed are the last round of questionnaires related to my
disseration project. Thank you so much for you r help in completing these tests. This
project is very important to me and your participation is absolutely essential to the
results having any significance and value. I hope that your commitment to complete
these has not been a burden, but instead a meaningful opportunity to help me leam
more about preaching and become a more effective communicator of God's word as
we approach the 21^' century.
Please complete the enclosed tests, the Spiritual Discipline Habits questionnaire and
the Spiritual Well-Being Scale, place them in the enclosed envelope and retum to me
within five days. The timeliness of your retuming these is important as I am working
under a specific time schedule. If you can, please complete and return them today.
Do not forget to include your person code (known only to you) to the top of the
Spiritual Discipline Habits Questionnaire.
In the coming months I will be compiling, analyzing and assessing the results of all of
the data from your tests (of course no names are associated with any data so the
results are anonymous). If you are interested in how the participants in this study
responded, I will be glad to share the finished product with you when I am through
writing.
The genesis of this entire endeavor is a desire to study the question of how can
people who have the privilege of preaching the word of God can continue to do so
effectively in a rapidly changing culture. Your help will not only strengthen me as a
preacher but also add to the research being done across the country in the field of
preaching and communication.
Thank you.
Paul Clines
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